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Rough Proofs 


The test of coffee, remarks a Coast 
merchant, is in the cup. Advertising 
can’t help it there any more than 
jt can pep up the golf ball which re- 
fuses to roll in. 


v Fv 


Pepperell will feature crib blank- 
ets in Parents’ Magazine, trusting 
quite reasonably that the readers 
continue to do their stuff. 
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Professor Hovde comments on the 
fact that advertising is essentially a 
young man’s business. When they 
get older, they’re permitted to spend 
their time resting in agency recep- 
tion-rooms. 
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Walter Greenlee talks about the 


staggering sums spent in advertising 


by the distillers. And in spite of all 
they can do, some of the results are 
staggering, too. 
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A new drink is to be called Choco- 
late Flavored Sunshine Vitamin D. 


The customers wil] be forgiven if| 


they don’t get all the syllables in 
correct order. 


7°? 


Wall Street Journal refers to “the 
fateful tones from the kitchen that 
bid little Nell shut the front door on 
the brush peddler.” But if it’s a 
Fuller Brush man, he will know ex- 
actly what to say to little Nell. 
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_ “Patman Shoots at Mail-order 
Houses.” 

And judging from recent experi- 
ence, he’ll probably end up by hitting 
a lot of innocent bystanders. 


a a 


Bruce Barton urges advertisers to 
study people and play to the masses. 
Sounds as if he may have been study- 
ing the technique of some successful 


-practitioners of the political arts. 


v7 Vv 


The man who decided to name his 
beer for the fast “400” may have for- 
gotten that beer-drinking is the only 
thing left in modern living which 


| courages enjoyment of leisure and 
| the meditative calm of the philoso- 


Dher, 


“ 
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A Christmas campaign, it is an- 
Rounced, will feature Mennen gift 
boxes for man in the comic supple- 
Ments. What’s so funny about that? 


7 <..% 


“Street railway bases campaign on 
complaints.” 

Utility advertising of that sort 
will never suffer from lack of ma- 
terial, 


vv#eegy 


After contemplating the sad fate 
of the Chicago Cubs, National League 
Tooters decided that the Giants won 
® moral victory. 

Cory Cus. 


N.LALA. 10 TELL 
HUMAN SIDE OF 
INDUSTRY STORY 


Expects Others to Join; MoFee 
New President 


Philadelphia, Pa., Oct. 7.—Trans- 
lating the suggestion into action, the 
National Industrial Advertisers As- 
sociation today took action designed 
to inform labor and the publie at 
large of gains in employment, of 
new benefits instituted and other in- 
formation to dispel the alleged public 
impression that industry is cold and 
heartless. 

This decision, reached at the an- 
nual business meeting which closed 
its convention, followed an address 
by Bennett Chapple, vice-president, 
American Rolling Mill Co., Middle- 
town, O. Mr. Chapple’s address is re- 
ported elsewhere in this issue. 

The N. I. A. A. will establish a 
special committee to complete a uni- 
fied program in co-operation with 
other industrial organizations, by 
which their advertising will include 
factual conclusions not clearly un- 
derstood and in some cases befogged 
by radical propaganda. It is hoped 
and expected that advertisers in the 
general field will join hands with the 
N. I, A, A, in this venture. 

The association also adopted a res- 
olution asking for federal support for 
completion of an industrial market 
survey, to be known as a aaniaen 
Market Data Handbook. 


McFee Is Honored 


William E, McFee, American Roll- 
ing Mill: Co.,, Middletown, O., was 
elected president of the N. I. A. A. 


J. R. Kearney, Jr., of James R. Kear- | 
ney Corporation, St. Louis, who -was 


expected to be a contender for the 
highest honor within the power of 
the association to confer, and one 
which it guards jealously, was forced 
to retire from the race because. of 
ill health. With R. Davison, New 
Jersey Zine Co., New York, retiring 
president, Mr. Kearney was presented 
with a life membership in the N.: I. 
A. A. for services rendered. 

Four vice-presidents were elected: 
D. Clinton Grove, Blaw-Knox Co., 
Blaw Knox, Pa.; Frank O. Wyse, Bu- 
cyrus-Erie Co., South Milwaukee, 
Wis.; Charles McDonough, Combus- 
tion Engineering Co., New York, and 
Milo E. Smith, Chicago Bridge & 
Iron Works, Chicago. R. P. Dodds, 
Truscon Steel Co., Youngstown, O., 
was elected secretary-treasurer. 

New directors elected were: (Bos- 
ton) Albert R. Keene, Pneumatic 
Scale Corporation, Norfolk Downs, 
Mass.; (Chicago) W. D. Murphy, 
Sloan Valve Co.; (Cincinnati) 
Charles M. Reesey, Cincinnati Mill- 
ing Machine and Grinders, Inc.; 
(Cleveland) Louis J. Ott, Ohio Brass 
Co., Mansfield, O.; (Detroit) John E. 

(Continued on Page 32) 
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Greater Efficiency 
Hope of U. S.: Moulton 


Chicago, Oct. 7.—Calling on Ameri- 
can industry to expand buying 
power by effecting price reductions 
based on superior productive and 
distributive methods, Harold G. 
Moulton, president of Brookings In- 
stitution, Washington, D. C., today 
outlined in a few simple words all 
of the issues which have bothered 
mankind since the beginning of 
civilization. His address before the 
Chicago Association of Commerce 
covered “Fundamentals of Business 
Progress.” 

Price reductions affect the entire 
population, he said, while wage in- 
creases aid only 40 per cent. 


Moulton’s Four Principles 


Dr. Moulton’s recommendation 
was based on the theory that the so- 
cial function of the capitalistic sys- 
tem is to bring to the masses pro- 
gressively higher living standards, 
profit being only an incident in the 
process of forcing nature to yield her 
resources for the benefit of mankind; 
that maximum profits tend to come 
to those who give maximum service; 
that American manufacturers can no 
longer rely on consumption derived 
from increasing population, and must 
now develop the buying power of a 
people whose number remains static; 
and fimalfy, that standards of living 
of urban industrial workers can be 
raised only by changing the ratio 
of wages to prices. 

That all of these things are pos- 
sible in practice as well as theory 


‘is proved by existing high livin 


standards in this, country, he assert- 
ed. Furtherm the world is on 
the threshold of economic advances 
which will dwarf achievements’ “of 
the past. 


Lessons of History ! 


Dr. Moulton asserted that the 
price stability policy of the 1920’s, 
in which the United States Govern- 
ment itself participated, was er- 
roneous in that it failed to provide 
this greater buying power. Price 
stability has long been fostered in 
European countries by cartels, sanc- 
tioned by governments, and the 
masses have failed to improve their 
position as a result. 

The theory that recovery depends 
on rising prices has been blasted, 
Dr. Moulton asserted. Since fall, 
1933, price levels ‘have remained sta- 


A. N. A. CHAIRMAN 


Allan Brown 


id 


tionary, while wages have moved up. 
The present boom is the result. 

It represents the longest expan- 
‘sion movement in the history-of-the 
United States, he said, and its con- 
tinuation depends on the ability of 
manufacturers to resist the tempta- 
tion to advance prices. 
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Dealers, Jobbers | 
Not Competitors, 
_ Commission's View . 


Washington, D: ‘C., “Oct. 9.—Collapse 
of the” Federal” ‘Trade Coiimisston’s 
case against Bird & Son and Mont- 
gomery Ward. &.Co., was predicted 
by some observers’ when’ it was found 
that Bird charged - Ward-- higher 
prices than wholesalets paid for floor 
coverings. 

The F. T. C., nediiibe,' indicated 
that the -charges : would . stand be- 
cause “there. is no: Competition be- 
tween wholesalers and retailers.” . 

Bird & Son*had a‘single base rate 
for’ wholesalers, - regardless of -quan- 
tity bought—$3.57.. Ward paid <a 
minimum of $3. 64; other retailers, 
$4.24. ' 


Last Minute News Flashes 


Propose Advertising Cruise to England in 1939 


New York, Oct. 9.—The Advertising Federation of America is con- 
sidering an invitation from the Advertising Association of England to 
organize a cruise to that country in 1939 on the Queen Mary. ~ 


Stansbury Gets McKesson & Robbins Post 


New York, Oct. 9.—H. W. Stansbury has become advertising manager 


of the liquor division of McKesson & Robbins, Inc. 


He was formerly di- 


rector of copy for Barron G. Collier and with J. P. Muller agency. 


Grans Introduced by National Sugar Refining 


New York, Oct. 9.—National Sugar Refining Company is using a 


newspaper campaign to introduce Grans, 


“the purified raw cane sugar 


with mineral values retained.” A health appeal for children is emphasized. 


Chain Store Lineage Returns to Normal 


Boston, Mass., Oct. 9.—For the first month since passage of the Robin- 
son-Patman bill, Boston chain store lineage for September income? over 


the eorresponding month of 1935. 


Trowbridge President of OMara & Ormsbee 
New York, Oct. 9.—John E. O’Mara has retired as president of O’Mara 
& Ormsbee, newspaper representatives. He is suceagfed by E. C. Trow- 
bridge, vice-president and Chicago. manager. 


UYINGS 
PHILOSOPHY IS* 
UNDER A.N.A. FIRE 


Encourages Circulation Race, 
Convention View 


Brown Heads A. N. A. 


White Sulphur Springs, W. Va., 
Oct. 9.—Allan Brown, Bakelite Cor- 
poration, former vice-chairman, was 
elected chairman of the board of As- 
sociation of National Advertisers last 
night, succeeding Turner Jones, 
Coca-Cola Company, who served as 
interim chairman following the resig- 
nation of Ken R. Dyke. Mr. Jones 
becomes a member of the board. 

Harold B. Thomas, Centaur Com- 
pany, succeeds Mr. Brown as vice- 
chairman, with Wilmot P. Rogers, 
California Packing Corporation, and 
G. C. Congdon, Jones & Laughlin 
Steel Corporation, re-elected vice 
chairmen, 

Gordon Cole, Cannon “Milla, “was 
elected to the board, succeeding W. 
W. Tomlinson, Scott Paper Company. 
Re-elected to the board were M, H. 
Leister, Sun Oil Co.; Stuart Peabody, 
Borden Company, and Lee H, Bristol. 
Bristol-Myers Company.” 

Paul B. West was re-elected presi- 
dent; G. 8. McMillan, secretary, and 
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A. T.. Preyer, Vick~Chemical- Co,;" - 


treasurer. 


. White Sulphur Springs, ww: Va 
Oct. 9.—Hstablishment of an endo 
pérmanent staff for the advértisi 
research foundation was projéct 
at the 27th annual convention of the 
Association of National Advertisers 
here today by Lee H. Bristol, Bristol- 
Myers Co., chairman of the founda- 
tion board. . 
;- Meantime, with the Greenbrier 
Hotel literally bulging, attesting 
keen interest of national advertisers 
in the discussion of various problems 
on the agenda at the meeting, at- 
tention was focused on the address 
to be given tomorrow by Wright Pat- 
man, co-author of the scaceetegreniaad 
man Act. 
The act itself wae subject of -als- 
cussion at the closed sessions of. the 
convention and in general conversa- 
tion. The key government relations 
committee, it was understood, made 
no direct recommendations concern- 
ing the act, taking the view that it 
will be necessary to await test ac- 
tions before attempting a compre- 
hensive interpretation. Meantime, 
however, the national body will con- 
tinue to circulate bulleting°on specific 
developments in connection with the 
act. 

Increased rates, and the local- 
national rate problem also were dis- 
cussed at the departmental meetings. 


Fear Circulation Race 


In the magazine field, the adver- 
tisers expressed concern over the 
“threat of a wide open circulation 
race among magazine publishers,” 
attributable, it was said in part, to 
“space buying on quantity basis 
alone by many advertisers.” 

Threat of curtailment of advertis- 
ing as a result of this was voiced 
but it was reportedly determined to 
continue educational activities rather 
than take any unified action in seek- 
ing to smooth what the advertisers 
characterized as unsound and dis- 
criminatory rate structures. Mr. 
Bristol’s report culminated a full 
morning program as the formal ses- 
sions opened today with addresses by 


(Continued on-Page 8) 
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ADVERTISING AGE 


October 12, 1935 


WJR Picks Branion 
to Succeed Uridge 


Clark Branion has been named lo- 
cal sales manager of WJR, Detroit, 
succeeding Owen F. Uridge, who has 
joined Radio Sales, Inc., spot sales 
organization of CBS owned stations, 
as Detroit representative. 

Mr. Branion has been with the 
WJR sales department for four 
years. He formerly served newspa- 
pers in New York and Detroit, and 
for two years was motion picture 
editor of The Billboard. 


Mayflower to Getchell 


Mayflower Stations, Inc., New 
York, newly formed independent 
service station group in Westchester 
and southern Connecticut, has ap- 
pointed J. Stirling Getchell, Inc., 
New York. 


Seagram’s Plays Host 
to Dealers at Rodeo 


Nearly 20,000 Chicago liquor deal- 
ers will witness the opening of the 
World’s Championship Rodeo in the 
Chicago Stadium as guests of Sea- 
gram-Distillers Corporation, Oct. 16, 
when an intensive drive on the new 
Silver Dollar whisky comes to a 
close. 

Silver Dollar Brady, the company’s 
cowboy-salesman, will be a featured 
performer. 


4 
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Awards Feature 
Annual Exhibit 
of Industrials 


Philadelphia, Pa., Oct. 7—New 
Jersey Zinc Company conducted the 
best trade paper campaign during the 
past year, according to an award 
made at the annual conference of 
National Industrial Advertisers Asso- 
ciation here. 

The best direct mail campaign was 
attributed to General Electric Com- 
pany and the best catalog exhibit to 
Bethlehem Steel Company. The 
agency award went to W. L. Towne, 
New York, and the associate member 
award to E. F. Schmidt Co., Milwau- 
kee. 


Others Get Awards 


This year’s exhibit attracted 296 
panels, representing 152 members in 
eight chapters. Other awards were 
as follows: 

Major Installations: Fairbanks, 
Morse Company; honorable mention: 
Koehring Company, Pangborn Cor- 
poration. 

Accessory Installations: Westing- 
house Electric & Mfg. Company; hon- 


orable mention: B. F. Sturtevant 


Company, Allis-Chalmers Mfg. Com- 
pany. 

Operating Equipment: Linde Air 
Products Company; honorable men- 
tion: Schramm, Inc., American Opti- 
cal Company. 

Fabrication Parts: Merco Nord- 
strom Valve Company; honorable 
mention: Jenkins Brothers, Timken 
Roller Bearing Company. 

Metals: John A. Roeblings’ Sons 
Company; honorable mention: Jo- 
seph T. Ryerson & Son, Inc., Ameri- 
can Rolling Mill Company. 

Materials: Hercules Powder Com- 
pany; honorable mention: Bakelite 
Corporation, Dill & Collins, Inc. 


Miss Wesley to Agency 

Miss Adele Wesley, formerly with 
the New York Herald Tribune, has 
joined Cecil, Warwick & Cecil, as 
assistant to Russell E. Pierce, press 
director. 


Chirurg Appointed 
Connecticut General Life Insur- 
ance Company, Hartford, Conn., has 
appointed James Thomas Chirurg 
Company, Boston. R. L. Edsall is 
account executive. 


Fairfax for Cosmetics 

Prince Matchabelli, cosmetics, New 
York, has appointed H. W. Fairfax 
Advertising Agency, of that city. 
Class magazines will be used. 
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» « » Tocarry thousands 
of people across the sea! 


Or “Big City” advertising 
schedules and the 280,331 cir- 
culation of The Des Moines 
Register and Tribune to do 


_ the Big job of selling to more 
‘than 40% of all Iowa families 
at once... an inexpensively 


captured “Sales City” of 
2,470,939 people. 


Lowest milline rates in lowa 


N. A. M. POSTERS 
GET ON BOARDS 
WITHOUT CHARGE 


Outdoor Association Co-oper- 
ates; Bell Re-elected 


Atlantic City, N. J., Oct. 7.—The 
two-day meeting of the Outdoor Ad- 
vertising Association of America 
here this week reached the peak of 
enthusiasm with passage of a reso- 
lution recommending that members 
post without charge the first three 
outdoor advertisements sponsored by 
the National Association of Manu- 
facturers during December, January 
and February. 

The three posters were displayed 
in full color. All three depict the 
advantages of “The American Way,” 
with striking artwork of happy fam- 
ily scenes, and point out, in turn, 
that American workers enjoy the 
shortest hours, highest wages and 
highest standards of living in the 
world. 

The association was not asked to 
consider co-operation for a longer 
term because of the belief of the 
committee in charge for the N. A. M. 
that it will be able to finance a na- 
tional campaign by spring. 


Form Service Committee 


Another resolution, designed to 
improve service to national advertis- 
ers, provided for the creation of a 
service committee of three to handle 
any complaints. B. W. Robbins, Gen- 
eral Outdoor Advertising Company, 
Chicago, was named chairman, other 
members being Rube Robinson, Ohio 
Valley Advertising Corporation, 
Wheeling, W. Va., and John P. 
Baird, Little Rock, Ark. 

The recommendation that the as- 
sociation publish a text-book on out- 
door advertising, suitable for use in 
institutions of higher learning, for 
which Dr. Hugh E. Agnew, New 
York University will act as editor-in- 
chief, was formally approved. 

Officers were authorized by reso- 
lution to investigate the advisabil- 
ity of changing the specifications of 
present standard structures, the res- 
olution embodying a warning not to 
act without thorough deliberation be- 
cause of the tremendous investment 
in present equipment. 

After some’ discussion, a resolution 
authorizing the creation of a com- 
mittee to pass on exemptions to the 
60-day cancellation clause adopted 
last year was approved. It was un- 
derstood that the privilege of a 30- 
day cancellation clause would be ex- 
tended to a few advertisers who are 
able to show that enforcement of the 
standard condition would work a 
hardship. 

W. Rex Bell, president and chair- 


— 
——— 


man of the board, was re-elected to 
this office at the directors’ meeting 
Tuesday. 


Mayor White Present 


An exchange of amenities between 
the Hon. Charles D. White, Mayor 
of Atlantic City, and E. Allen Frogt 
the association’s counsel, followed 
the invocation opening the meeting 
yesterday morning. C. R. Bird, Gen. 
eral Outdoor Advertising Company, 
Philadelphia, general chairman of 
the convention, explained the 
agenda, and was followed by Mr. 
Bell and other officers, who rendereg 
their annual reports. 

A witty address by the Hon. Har. 
old G. Hoffman, Governor of New 
Jersey, enlivened the afternoon geg. 
sion. He surprised his audience with 
his knowledge of the technique of 
advertising and showmanship, and 
divulged that he had a campaign to 
bring tourist business to New Jer. 
3ey mapped out and ready to start 
shortly. 

In a serious aside at the conclusion 
of his talk, he urged the plant owners 
to take business out of the menta} 
bread-lines by selling advertising. 
The more a business advertises, the 
harder it tries to make sales, the 
more sales it makes and the more 
general confidence is created, he 
pointed out. 


Averages Are Quoted 


With the aid of charts, Dr. Miller 
McClintock, director, Traffic Audit 
Bureau, Inc. New York, presented a 
statistical analysis of the combined 
findings from audits of the 5,000 
plants so far audited by the bureau. 
The data served to show the indi- 
vidual plant owners how their sgerv- 
ice and rates compare with averages, 

Frank Hopkins, president, Na- 
tional Outdoor Advertising Bureau, 
New York, and B. W. Robbins, pres- 
ident, General Outdoor Advertising 
Company, Chicago, expressed similar 
views with respect to the part plant 
owners must play in developing na- 
tional advertising. 

Both urged adherence to the asso- 
ciation’s standards of service and 
support of Outdoor Advertising In- 
corporated, Traffic Audit Bureau, and 
National Outdoor Advertising Bu- 
reau. 

While speaking in complimentary 
terms of the service rendered na- 
tional advertisers as a whole, Mr. 
Hopkins said there are still some 
complaints, most of them involving 
smaller cities and towns. 

He reminded the plant owners 
that the bureau’s system of checking 
is not designed to take into account 
that plants might try to make up for 
bad posting and a “mourning band,” 
instead of the standard border of 
green paint, with extra runs and 
over-postings. 


Cities are Neglected 


Commenting on the-fact that there 
is likely to be a good deal of new 
construction this year, he advised 
coverage of centers of population in 
proportion to highway coverage, s8ay- 


(Continued on Page 47) 
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A HOSPITABLE GESTURE THAT 
MEANS MILLIONS OF DOLLARS 
TO THE SOCIAL REGISTER 


N the lexicon of hospitality no phrase 

is better established nor more fre- 
quently pronounced than that friendly 
invitation, “‘smoke one of mine.”’ 
Four simple words, yet on the lips of 
dowager and debutante, bachelor girl and 
business woman, banker and bus driver 
—men and women in all walks of life— 
they mean millions of dollars to the 
Social Register of American Business. 


Today sales of nationally advertised cig- 
arettes total more than 119,600,000,000 
a year. And mark this! Of that stupen- 
dous total 65.9% is produced and sold by 
advertisers in The American Weekly 
magazine. 

So, “smoke one of mine” —more than six times 

» Out of ten—is an invitation to accept a cigarette 


featured in the advertising pages of The American 
Weekly. 


From Cigarettes to Motor Cars 


Here is a fact so significant that no alert mer- 
chandiser will overlook its import. It holds a vital 


lesson for practically all manufacturers of con- - 


sumer goods, no matter of what kind or how 
distributed. 


65.9% 


OF AMERICAN BUSINESS 


OF ALL — 
ADVERTISED CIGARETT 
ARE SOLD BY ADVERTISERS IN 

THE AMERICAN WEEKLY! 


And the lesson is even more clearly defined 
when it is recalled that 90.2% of the nation’s au- 
tomobiles are sold by advertisers in The American 
Weekly! 75.9% of the nationally advertised tires! 
70.2% of the nationally advertised dentifrices! 
And from 57.9% to nearly 100% of the nationally 
advertised foods and drinks, gelatin desserts, elec- 
tric refrigerators, razor blades and coffee are sold 
by manufacturers and producers who advertise 
in-The American Weekly. 


Disagreeing, perhaps, in other matters of policy 
or selection of advertising media, these great or- 
ganizations (see Social Register of American Busi- 
ness at right) meet on common ground in assigning 
The American Weekly an important place on 
their advertising schedules. 


More Than 5,500,000 Families 


Facts dictate the selection of The American 
Weekly by practically every national advertiser 
who occupies, or hopes to occupy, a dominant 
sales position in his field. This publication, focus- 
ing the attention of more than 5,500,000 families, 
reaches one-fourth of all the English-publication- 
reading families in America. 


Graphic and authentic, The American Weekly 
1s universal in appeal, gripping the attention of 
socialite and stenographer, banker, professor and 
store clerk alike Editorially it is rooted deep in 


human nature, woven of the sixteen basic ele- 
ments of interest that find a response in the minds 
and emotions of all mankind. 


Advertising in The American Weekly taps the 
world’s richest audience at its very source, reach- 
ing from 20% to 50% or more of all the families 
living in 627 of the 995 key cities of 10,000 popu- 
lation and over and dominating in the one-fifth of 
the counties that buy four-fifths of the nation’s 
goods 


Where this Magazine goes 


The American Weekly is the largest magazine in the 
world. It is distributed through the great Hearst Sunday 
newspapers. In 627 of America’s 995 towns and cities of 
10,000 population and over, The American Weekly concen- 
trates O% of its circulation, 

In each of 174 cities, it reaches better than one out of 

every two families 

In 144 more cities, 40 to 50% of the families 

In an additional 134 cities, 39 to 40% 

In another 175 cities, 20 to 30% 
.-. and, in addition, more than 2,000,000 families in thou- 
sands of other communities, large and small, regularly buy 
and read The American Weekly. 


"Facts provided by recognized independent research organization. 


Sees Cock-A-Doodle-Doo! 
The average circulation of The American 

wl Weekly for the six months ending Sept. 30, 
1936 (to be reported to the Audit Bureau 

of Circulations) 1s the largest for any simi- 

lar period in the history of this publication. 


THEAMERICAN 


Greatest 
Cireulation 
in the World 
Rent te ose a oar Re, Ge 2k Ey sera a em, 


“The National Magazine with Local Influence” 


Branch Offices: Patmorttve Bupc., Caicaco .. . 


Moravnocx Bupo., Saw Francisco . . . Genernat Motors Bioc, Detroit. . . 


Main Office: 959 Eighth Avenue, New York City 


5 Wintnror Square, Boston .. . 


Arcapve Buipoc., St. Lovis .. . 


Hamna Bupo., Cueverann .. . 


Epison Buipc., Los AnceLes 


101 Maristta St., ATLANTA 


oke one of mine— 


The SOCIAL REGISTER 


of 


AMERICAN BUSINESS 


A partial list of Important Advertisers in The American Weebly 


during 1934, 1935 and 1936 
iracion Lal Inc. Richard 
er Hump Haiepia Mig. Coy The 
Edna Wallace Hoppet Hi Products 
Neet fanvier, Inc., Walter 
American Can Co., Andrew 
American Chicle Co. in Hancock Mutual Life 
American, Kitchen Products Co. Co, 
ee a tee Coen, ore 
American Tobacco Kaufmann Bros. & Bondy, Inc. 
Half and Half Tobacco Kelvinator 4 
Ass'n. of heen th: Kraft-Phenix Corp. 
Babbice I oT - Cones te Company 
ori Beck apts Pace Creams 
Beech-Nut Packing Co Pond’s Face Powder 
Ben Bark, Ine. Lane Bryant 
Bent Foose tne The pow lak 7 ty 
intone Lake & Fink Predates Co 
Henie pe yg hg 
Three-in-One Oil i Co., Inc., P. 
Ingram’s Milkweed Cream Nash rs Co. 
] Tooth National Biscuit Co. 
Mum Ritz Crackers 
Sal Hepatica Shredded Wheat 
Brown & Williamson Corp. National Carbon Co. 
Kool National Radio Inees 
a Cigarete Norwich Pharmacal Co., The 
Sir Walter ~~ $f ama Old Dutch Cleanser 
Co., J Pacific Mills 
California FruitGrowersExchange Packard Motor Car Co. 
ia P Corp. Park & Tilford 
Pa eR 
ny I Mfg. Coun Cons’d. _Pepaodent Co» The 
5 i ee bine Co. 
A a beeen be 
Co. Potter Tieas & Shasstent Co, 
te-Palmolive-Peet Co. Premier-P: tee. 
tal Cream Procter & Gamble The 
Palmolive Soap Camay 
per Ivory Soap 
Corning Glass Works Quaker Oats Company, The 
Crosley Radio Corp., The Aunt Jemima 
Dennison Mfg. Co. Quaker Oats 
Fels & Co. Revesife Tebeses On. BR. J. 
Fitch Co., F. W. Royal Lace Paper Works, 
Florida Citrus Commission Senay Cesceee Co. 
sod y wey O Scholl Mfg: Compeny 
it ‘ a 
Franco Kan Food Co. Sealed Pow 
rigidaire Corporation Serslaste Faoes C xq 
General Foode Corp | 
I i Simonis Co, Thee, 
Calumet Baking ¢ Rie 5 
°° Siiey Mig Ce. AE. 
General Mills. Ine. Seance, Inc. 
uick Standard Brands, Inc. 
Gold Medal Flour Chase & Sanborn's Coffee 
PA. Se Toulon — 
_ ca 
Buick air Pin Co. 
Fisher Bod = Ba iri 
Oldsmobile” Philips Milk of Magnesia‘ 
Pontiac Company 
General Tire & Rubber Co. Tootsie Rolls Co., The 
Gillette Safety Razor Co. Union Oil Co. of Cali 
Glass Container Ass’n. of Amenca U States Rubber Co. 
Glover Co., Inc., H. Clay The 
Gold Dust tion Warner Bros. Pictures, Inc. 
Goodrich Co., B. F. Warren .» Northam 
Goodyear Tire & Rubber Co., Inc.  Cutex 
Great Atlantic & Pacific Tea Co. 
G Store Products, Inc. Watkins Co., The R. L. 
Hone Go. Geo. A. Willard Srorage Betty 
Hubinger Co., ‘oung, Inc., W. F. 
What $18.000 buys 
in The American Weekly 
A full page in color more than twice the size of any other 
magazine page in the world . . . Over 5,500,000 families at 
a cost of about 14 cent family . . , the attention of the 
entire family instead of a single buying factor. 
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Refrigerator 
‘Guarantees’ 
Irk Retailers 


Chicago, Oct. 8—A demand that 
electric refrigerator manufacturers 
advertise guarantees so that the pub- 
lic will understand the facts is made 
in the current issue of National 
Furniture Review, published by the 
National Retail Furniture Associa- 
tion. 

Much of the current advertising of 
guarantees is deliberately ambiguous, 
the publication asserts, adding that 
the retailer is constantly being called 
on to live up to a guarantee which 


the reader thought was made by the 
manufacturer. 

One result has been to force ex- 
tension of the time payment period 
to unreasonable limits, the paper con- 
tends. 

“A number of manufacturers re- 
plied immediately to association pro- 
tests,” explained National Furniture 
Review, “Most of them indicated that 
the ambiguous phraseology resulted 
from pressure of competition. One 
or two whose warranty forms were 
the most ambiguous evaded the 
basic issues. ... 

“Headquarters and affiliated asso- 
ciations have been contacting refrig- 
eration manufacturers and distribu- 
tors on the subject of five- and ten- 
year guarantees. The argument cen- 
ters principally against a guarantee 


form that does not clearly say that 
the long term warranty covers only 
the sealed unit.” 


Montgomery Ward Wins 
Mail Order Tax Case 


In a suit brought by Montgomery 
Ward & Co., the Michigan state su- 
preme court has ruled that articles 
ordered from out-of-state firms and 
delivered direct are not subject to 
the state’s three per cent sales tax. 

Merchandise purchased at the com- 
pany’s retail outlets is taxable, the 
court ruled. 


Fuller Starts Paper 
The Farmer’s Family Guide, a 
newspaper, has started publication at 
Terre Haute, Ind. R. J. Fuller is 
publisher, and H. C. Shouse, editor. 


AUTO INDUSTRY 
IS RACING TIME 
WITH NEW MODELS 


Detroit, Oct. 8.—Preparations for 
introduction of the 1937 model auto- 
mobiles reached a high pitch here 
this week. Dealers, distributors and 
field forces from all over the coun- 
try poured into the city, to have 
their first looks at the new cars and 
hear plans divulged privately for 
their introduction. 

Also of keen interest this week 


EVERY QUARTER on the QUARTER 


Some people just can’t get enough 


figures. They read 


pages of them every morning— 
watch ’em come over the ticker 
tape all day long—yet stretch out 
eager hands for the Wall Street 
Journal’s 15-minute: bulletin ser- 
vice that supplements, by swift- 


16 or more 


footed messengers, the ticker and 


the regular morning edition. 
$$$ Who are these people whose 
“satiable curiosity” about figures 


is never satisfied? 


$$$ They’re the money makers. 
_ That’s their trade, and figures are 


their tools. 


$$$ You may hear or casually 
think that such and such impor- 


tant men make automobiles, or 
foods, orrefrigerators orcosmetics. 
$$$ They do, it’s true—but it’s a 
means to the end. Their real busi- 
ness is making money; for them- 
selves, their employees and their 
stockholders. 

$$$ Can you help them? Can you 


devise new methods of production 
or new means of sales? Can you 
advertise their products by a better 
plan or copy or choice of media? 

$$$ Then tell them—in the one 
publication that devotes 16 to 20 
pages every day to all the news 
about making money. | 
$$$ The 31,000 copies of the Wall 
Street Journal ($18 a year or 7¢ 
a copy) cover the industrial and 
financial side of America. | 

$$$ 84 of the largest 100 maga- 


zine advertisers buy 453 copies. 80 


of the largest 100 newspaper ad- 
vertisers buy 383 copies. 69 of the 
largest 100 radio advertisers buy 
297 copies. 

$$$ Show the men who buy and 
read these copies a new way to 


profits and you're talking to the: 


tops. As they profit, so will you. 


MUST ca 


—— 


was the anticipated announcement 
over the week-end, of the 1937 Lip. 
coln-Zephyr line. Four models wi 
be presented to the public Saturday. 

Distribution has been limited, ow. 
ing to production delays, and though 
Ford Motor Company has followeq 
its traditional policy of making no 
statement as to advertising plans, 
it seems safe to assume that new 
car announcements for the Zephyr 
will be staggered as dealer stocks 
are filled. 


Parking Is Easier 


Although basically the Zephyrs are 
the same advanced cars of a year 
ago, they have been substantially 
improved in design and mechanics, 
Improvements include a newly-de. 
signed luggage compartment reach. 
ing through the rear deck hatch, ang 
a new steering system intended to 
facilitate steering and parking. 

The four body types to be intro. 
duced Saturday are a four-door ge. 
dan, a coupe-sedan with two doors, 
a new three-passenger coupe and a 
town limousine. The town car was 
added to the line last summer. 

Introductory time for other 1937 
cars produced in this area is stil] 
shrouded in secrecy. It seems ap. 
parent that Buick and Hudson will 
follow Zephyr, with announcements 
coming after Oct. 2. They will be 
followed early in November by the 
majority of the manufacturers who 
have not yet announced—Pontiac, 
Olds, Nash, Dodge, Plymouth, Chev- 
rolet, Cadillac, DeSoto, Ford, Chrys- 
ler and Willys. 

Coincidental with the announce. 
ment that the company has spent 
more than $26,000,000 in plant im- 
provement and retooling, Chevrolet 
this week broke an extensive pre- 
liminary teaser campaign which will 
run through to announcement time 
in November. This copy hinted at 
the complete retooling which 1937 
models have undergone, with the 
statement: “Coming soon—the com- 
plete car—completely new.” 

Fairly sizeable nevspaper space 

(Continued on Page 45) 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS' HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 
out this advertisement, attach to your 
letterhead and mail to us. 
CO “The Bakers’ Billion,” a 
market data folder. 
oO A sample of “Selling Leads,” 
an every week service. 


Sample pages from the “Bak- 
C ing ledustry Blue Book.” 


O Copies of BAKERS’ 
ER, issued fortnightly. 
Audit Bureau of Circulations 
statement. 

BAKERSHELPE 
UE MAGAZINE 7 BAKERY PRACTICE #( MANAGEMENT 


Copywriter and Idea 
Man with Newspaper 


Promotion Experience 
ee 


A prominent metropolitan news- 
paper has an opening in its pro- 
motion department for a versa- 
tile and original young copy 
and idea man with a backgroun 

of practical experience in the 
development of advertising and 
circulation. This is an excep- 
tional opportunity for a man 
who has genuine creative abil- 
ity and a sincere desire to suc- 
ceed in this field. While the 
starting salary is moderate, the 
working conditions. are excel- 
lent and the opportunities un- 
limited. Write fully and in con- 
fidence, giving detailed infor- 
mation regarding education, ex- 
perience, abilities, previous earn- 
ings and personal qualifications. 


* 
Box 877, ADVERTISING AGE, New York 
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Faweett Women’s Group Average Net Paid Circulation 3rd 


Quarter 1936 is 2,243,534 ... Page rates remain at $3400 ‘i 


Rate per page per thousand, $1.70 
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There are no immediate rate increases 


_ AVERAGE NET PAID CIRCULATION 
3rd QUARTER 1936 


3 July, 1936 
contemplated for Fawcett Women’s August 
September 
Group at this time. 
| Average 


Today, more than ever before, Faw- 
cett Women’s Group offers the most outstanding adver- 


tising buy in the women’s magazine field. Publisher’s 


Estimates (accurate within one-half of one percent) 


show a third quarter 1936 net paid average circulation 


of 2,243,534 ...a bonus of 243,534 over and above 


~ its ABC guarantee of 2,000,000. 


No circulation drive has been made to 


. 2,101,687 
. 2,219,645 attain this increase. None will be made 
. 2,409,269 

to hold it. Fawcett Women’s Group cir- 
. 2,243,534 


culation increases have always been, and 

will continue to be, the result of steady, natural growth! 
Advertising rates remain at $3400 per page. Rate 
per page per thousand readers on guaranteed circula- 
tion stays at $1.70 .. . on actual delivered circulation, 


it drops to $1.52 — by far the lowest of any major 


women’s magazine or Group! 


FAWCETT WOMEN’S GROUP 


Motion Picture Movie Classic 


1501 Broadway, New York . 
Los Angeles . 


Screen Play Screen Book Hollywood True Confessions 


360 North Michigan Avenue, Chicago ° 
Simpson-Reilly, 1014 Russ Building, San Francisco ® 


Romantic Movie Stories Romantic Stories 


Simpson-Reilly, 536 South Hill Street, 
George M. Kohn, Inc., Walton Building, Atlanta 
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ND not only Daddy. The grocery store, 

the doctor, the fireman, the little boy 

down the street and Uncle Jack in Chicago... 
they are all “in there.” 


In fact, just about the whole world is in 
that magical jack-in-the-box that Billy is so 
fond of. And he will never have to “learn” to 
use the telephone. He takes it for granted, like 
glass in the window and water out of the tap. 


Yet when little Billy’s grandmother was a 
girl and wanted to talk to her neighbor, she 
walked half a mile down the road. It was an 
hour’s journey “down town” to see if the 
stores had what she wanted. And son Jack was 
a week away by mail. 


Life today would be unthinkable without 
the telephone. Yet it is still a miracle of which 
every American should be proud. For it was 
born in New England; its first crude switch- 
board enabled twenty-one residents of New 
Haven,Conn., toshout messagesat oneanother. 
American business enter- 
prise promoted it; Ameri- 
can genius continually 
improved it; American 
salesmanship and adver- 
tising have helped to ex- 
tend its use and useful- 
ness until now more than 


“PEOPLE ON THE WAY UP” 


THE SATURDAY EVENING POST 


‘*AN AMERICAN INSTITUTION” 


“Life today would be unthinkable without 


the telephone... Yet it is still a miracle...” 


75 million messages go back and forth across 
the wires every day ...and you can reach 
almost anyone anywhere at any time. 


With long-range vision, the Bell System has 
recognized that a public institution can be no 
stronger than the degree of public understand- 
ing and trust; and that the morale of its own 
organization is one of its most precious assets. 
So it has used advertising to tell and retell the 
drama of telephone service and the daily ex- 
periences of its people, year after year. 


Advertising has given the news of service 
extensions and encouraged more people to use 
them. Working hand in hand, engineering and 
advertising have helped bring down the price 
of long distance telephoning—seven general 
reductions in the past ten years. 


For more than a quarter of a century it has 
been the privilege of The Saturday Evening 
Post to present this story of the telephone to 
“people on the way up.” These are the people 
who set the pace of our 
nation’s progress. It is the 
sweep of their ambition 
that creates the market 
for better products. 

It is the immensity of 
their demand that brings 
prices down. 
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OLD THEORIES 
ARE CHALLENGED 
AT ALN.A. MEET 


(Continued from Page 1) 

A. C. Nielsen, president of the Chi- 
cago research company of that 
name; Walter E. Thwing, New York 
agency head; William A. Blees, vice- 
president and general manager of J. 
Sterling Getchell, Inc., New York; 
J. L. Palmer, University of Chicago 
professor of marketing; Malcolm P. 
McNair, professor of marketing and 
research, Harvard Graduate School 
of Business Administration and Ray- 
mond Moley, editor of Today. 


Report Expected Soon 


Describing the progress of the two- 
year old research foundation, Mr. 
Bristol reported that before the turn 
of the year, the committee report on 
this project will be prepared for pub- 
lication in full. So far, four of the 
five sections of the test have been 
written, analyzed and revised and 
are now ready for further analysis by 
the technical committee, he said. On 


the window display research project, 
he announced that field work in 11 
of 20 cities representing typical mar- 
kets of various sizes from coast to 
coast, selected for the study is fin- 
ished. The remaining nine, he said, 
will be completed within the next 
two or three months. 

Attacking the problem of establish- 
ing a uniform definition of retail 
trading areas, the third project un- 
dertaken by the foundation, Mr. Bris- 
tol announced that a conference 
group composed of leading techni- 
cians and market research experts 
in agencies and advertisers organ- 
izations has been appointed by the 
sub-committee to consider the for- 
mula to be used, the plan of work to 
be undertaken, etc. 


Thwing Is Critical 


Prof. McNair, discussing distribu- 
tion and the price system, urged long 
range distribution planning by man- 
ufacturers and diversion from the 
path of attempting to maintain 
prices. 

The Robinson-Patman Act would 
not have been passed, he said, if, 
during the last ten years, manufac- 
turers had put more emphasis on 
study of the market, adaptation of 
products to meet market changes, 
careful selection of distribution chan- 
nels and straight selling and adver- 
tising without resorting to side 


shows and trick devices in the way 
of premiums, rebates and free deals, 
and advertising stunts. 

Mr. Thwing criticised the attitude 
that media are primarily for ad- 
vertising rather than information, 
education and entertainment. Point- 
ing to the need for selecting class 
as well as mass circulation to make 
advertising pay, he said, “Too many 
space buyers are primarily interested 
in what a medium offers its advertis- 
ers and not in what it offers its 
readers, and too many publishers 
accept the same viewpoint. 

“When an advertiser assumes the 
pompous role of host at a radio en- 
tertainment, and with complete dis- 
regard of the elementary rules of 
etiquette, insists on boring his guests 
to death with a persistent recital of 
his own virtues, and an importunate 
demand for contributions to his 
support, the entertainment loses its 
real identity and he becomes nothing 
but a side show barker whose job is 
to lure customers.” 

Mr. Nielsen gave some startling 
facts based on store audits in the 
food and drug fields to prove that 
manufacturers are often misled by 
factory sales not checked against 
consumer purchases. 

The audits are based on bi-monthly 
operations of 2,000 stores in 1,300 
cities, representing a cross section 
of the national market. Actual rec- 


Here Goes — 


139 N. Clark St., Chicago 


Can You Anaweh 
thea Quectione ? 


How well do you know the real estate building, modernization and man- 
agement fields? Jot down your answers to the questions below, then send 
for a copy of our recently completed nation-wide survey of NATIONAL 
REAL ESTATE JOURNAL subscribers. Here is a test that will challenge 
any manufacturer or advertising agency interested in the sales potentials 
for building materials and equipment in America’s Number One Residential, 
Store and Apartment Markets. 


How many existing residences are man- 
aged and maintained by subscribers to 
the NATIONAL REAL ESTATE JOURNAL? 


How many existing stores? 


How many existing apartments? 


How many existing homes will subscrib- 
ers to the NATIONAL REAL ESTATE 
JOURNAL modernize during 1937? 


How many existing stores? 


How many existing apartments? 


How many now homes will subscribers 
to the NATIONAL REAL ESTATE JOUR- 
NAL build during 1937? 


How many stores? 


Now send for the survey but hold the figures 
you have jotted down for comparison! Chances 
are that if your answers are anywhere near right 
you are already using the NATIONAL REAL 
ESTATE JOURNAL to reach this vast market. 


Most Complete Coverage of the Real Estate Field 


NATIONAL REAL ESTATE JOURNAL 


Porter-Bede-Langtry Corp., Publishers 
ABC — ABP 


—_______Total cost? 
How many apartments?___ 


60 East 42nd St., New York 


Total cost? 


Total cost? 


ords of purchases and sales enable 
data to be assembled on the per- 
formance of competing brands and 
the changes in the retail sales pic- 
ture resulting from advertising and 
other sales promotion activities. 


Give Complete Picture 


The facts thus revealed, Mr. Niel- 
sen said, are usually in sharp con- 
trast with the information provided 
only by factory sales, since the lat- 
ter reflect merely the situation as 
to wholesale warehouse stocks. 

Some of the conclusions suggested 
by Mr. Nielsen were that smaller in- 
dependent stores deserve more at- 
tention than they are given; that 
copy tests can be made most suc- 
cessfully when checked against sales 
records in the areas being tested; 
that major decisions regarding mar- 
keting policies are right only 58 per 
cent of the time because of inade- 
quate information; that greater mer- 
chandising effort should be expended 
in smaller cities, which, in spite of 
increased sales expense, offer desir- 
able volume. 

The speaker attacked the accuracy 
of pantry and bath room inventories 
as a basis of indicating brand pref- 
erences because, he said, this in- 
formation does not take account of 
the rate of consumption. The pres- 
ence of an item does not necessarily 
indicate that it is regularly con- 
sumed, he argued, Mr. Nielsen 
closed with a plea for greater ex- 
penditures for marketing research. 
The large sums spent in advertising 
and sales work justify a much larger 
use of fact getting activities of a 
continuing and repetitive nature in 
order to find out what is going on 
and to check the value of changes 
made in advertising, display, pack- 
aging and other merchandising work. 


Effect on Distribution 


One of the most stimulating talks 
on the program was that of Mr. 
Blees. He insisted that the sweeping 
social changes now in progress are 
creating changes in distribution, and 
summarized the changes which have 
taken place in the distribution meth- 
ods of the automotive, petroleum and 
cigarette industries to prove his 
point. 

Advertisers and agencies, Mr. Blees 
said, frequently expect advertising to 
accomplish the impossible. Many 
faults in the product, its price, its 
distribution and other factors make 
it impossible for advertising to func- 
tion with success. Advertising thus 
must be a part of the business itself, 
and not merely an idea brought in 
from the outside. Because of the 
greater competition which each ad- 
vertiser now has with others in the 


same field, and because the public ig 
more intelligent and better informed, 
successful advertising, Mr. Bees ip. 
sisted, must be hard boiled and fac. 
tual. He urged the use of a greater 
number of insertions of small space 
advertisements in a larger number 
of media because, he said tests have 
shown that smaller ads pay out best, 

Mr. Blees described efforts to push 
sales beyond the normal leye} 
through artificial stimulation, and 
declared that sales inflation through 
contests and premiums is an un- 
healthy condition. Any business 
which has to depend for sales on 
such artifices, he declared, should 
take a look at its products and prices 
to find the answer. Changing times 
bring changing minds, he concluded, 
and the successful advertiser must 
therefore know at all times what is 
in the minds of the public. 

Mr. Moley argued that business 
must explain itself to the public if 
regimentation in a form similar to 
Fascism or Naziism, or something 
akin to communism is not to be the 
penalty. “Anti-business sentiment 
cannot be met by merely changing 
politicians,” he said, “and, unless 
American business develops states- 
manship which can temper these 
forces we shall be driven relentlessly 
to the point at which the entire 
structure of our economic life will 
be endangered.” 


Drug Chains 
Ask Cash for 
Display Space 


New York, Oct. 8.—Drug chains are’ 
selling display space in their win- 
dows on a cash basis, according to 
Fred Griffiths, secretary of the Na- 
tional Association of Chain Drug 
Stores, and head of a large chain in 
New York. 

He compared the value of drug 
windows, and the different prices 
thereon with outdoor advertising, 
where preferred location creates a 
higher value. 

While the Robinson-Patman Act 
has resulted in discontinuance of 
some services and advertising sup-, 
port which the chains formerly gave 
manufacturers, window display space 
has continued to be bought by many, 
Mr. Griffiths said. A number of 
manufacturers have ceased all allow- 
ances pending clarification of the 
Act, but tobacco makers, cosmetic 
companies and some others have 
made exceptions with respect to the 
use of windows. 
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A Salute 


to America’s 300-year-old College 
from Boston’s 105-year-old Newspaper 


(by Bill Cunningham) 


HE BOSTON POST, no longer a fledgling ina 

} nation that is growing up, salutes in pride and 

in reverence that national and international 

institution on neighboring ground, famous wherever 

the beacon of learning has shone for three centuries, 
known as Harvard University. 


We who live in Boston see merely the fringes of 
the majestic garment that really adorns her. We read 
and frequently marvel at the keen but always 
well-tempered pronouncements of her executives. We 
meet her clear-eyed undergraduates on our streets and 
at our meeting places. We see her spirited athletic 
teams in action. 


But few of us can measure the scope of her service; 
few appreciate her tremendous contribution to 
contemporary civilization. 


Harvard is the oldest institution of higher 


education in the United States. We know she was. 


founded by the pious pilgrims to further “the education 
of the English and the Indian youth in knowledge and 
godliness.” We know that she was named after the 
Rev. John Harvard, who left his library of 300 books 
and 779 pounds to supplement an original appropriation 
. of 400 pounds made by the General Court of the Colony. 


What many of us don’t know is that Harvard 
struck one of the first and one of the hardest blows for 
liberty and freedom, when, in 1776, despite all the 
pressure that could be brought to bear to keep her loyal 
to the crown, she awarded General George Washington 
the honorary degree of Doctor of Laws, and throughout 
the Revolutionary War was considered a definite 
stronghold of those who were fighting and dying to 
create the foundation of these United States. 


What some of us don’t know is that courageously 
and clear-sightedly Harvard was forced to fight for its 
own existence for the period of almost a century. From 
the admiristration of Nathaniel Eaton, through that of 
the Rev. Henry Dunster and those of Presidents 
Chauncy, Hoar and Mather, the young college faced 
the sternest of struggles. Under Presidents Kirkland 
and Josiah Quincy, progress was definite but difficult. 
Then came the glorious eras of Charles W. Eliot and 
A. Lawrence Lowell, through which the great 
institution finally came into its own as one of the great 
universities of the world. 


Its influence today is boundless. It is measurable 
only in the lives of the brilliant sons it has sent forth, 
in the liberalism it has always championed, in the light 
it has shed in the world’s darkened corners. The 
Harvard of today may “wear the silver livery of advised 


“age,” but beneath that livery is the strength, the 


initiative, the capacity and the enthusiasm for service 
that characterizes lusty, eager and intelligent youth. 


Thus it is the proud and reverent privilege of The 
Boston Post, which in its shorter but still venerable 
span has consecrated itself to the service of the 
community that gave Harvard birth and has nurtured 


her proudly, to salute the great University on her 300th 


birthday. 


May the light of her wisdom, her liberalism and 
her well-ordered intelligence shine on undimmed 
through the ages! | | 


HZhe Boston Post 


New England’s “GOOD MORNING” for 105 Years. 
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Only One Champ 
New Slogan of 
Windsor Whisky 


New York, Oct. 8.—Stepping up 
lineage in each paper 25 per cent, 
Penn. Maryland Division of National 
Distillers will use 550 daily and 
weekly newspapers for its fall cam- 
paign for Windsor and Town Tavern, 
now 18 months old. 

The Windsor campaign is based 
on a new slogan, “Champion in Its 
Class,” illustration and copy present- 
ing dramatic sporting events which 
demonstrate that though contestants 
may look alike, only one champion 


can emerge from the grueling grind. 

Drawings for the series were made 
by a leading newspaper sport car- 
toonist who will scan the fall sport- 
ing horizon for examples of the point. 


Tavern Keeper Enters 


The Tavern campaign will intro- 
duce the Old Town tavern keeper, 
who will enlighten the public with 
some essential truths about whisky 
while entertaining it with his homely 
philosophy. “Time wrinkles an age- 
ing brow, but smooths an ageing 
whisky,” he will tell his readers. 

Thomas W. Balfe, general sales 
manager of the Penn Maryland divi- 
sion, will lead his men in a merchan- 
dising drive to reap the benefit of 
advertising. The latter is in charge 
of Lawrence Fertig & Co. 


Newspaper Official 
Thanked by Store 


Albany, N. Y., Oct. 5.—Following 
announcement of the resignation of 
John J. Connors as advertising man- 
ager of the Knickerbocker Press, 
John G. Meyers Co., department store, 
used a box in its copy to “extend 
an appreciation to a master in his 
field whose advice has been helpful 
on innumerable occasions.” 


Gets Eucozone 


Martin, Inc., Detroit, has been ap- 
pointed by Eucozone Laboratories, 
Inc., Detroit, manufacturer of anti- 
septic preparations, for a campaign 
beginning in the Nov. 7 issue of The 
Saturday Evening Post. Other mag- 
azines and trade publications will be 


used, 


Absorene Stages 
Fall Campaign 

Absorene Manufacturing Co., St. 
Louis, will stage its first fall adver- 
tising campaign for H R H, paint 
and household cleanser. 

The company has confined adver- 
tising efforts for H R H and Abso 
rene, wall paper cleaner, to spring 
months. Twenty newspapers in cen- 
tral west and northwest markets will 
be used with insertions from 100 to 
300 lines. The Ross-Gould Co., St. 
Louis, is the agency. 


Uses Trailer Display 
Promoting its line of home and 
school working machines, The Yates- 
American Machine Co., Beloit, Wis., 
has dispatched a model trailer-work- 
shop, staging displays in various 
cities through dealers. 


More Cars and More Babies 
are Delivered 


in the “Age of Accumulation” than in any other 
10-year period of life 


ae oe 


be 


\ se ol 
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36.6% of automobile buyers and 42% of parents of 
new-born babies are between the ages of 25 and 35. 


NEW CAR BUYERS 


26.6% of new Pain pero 
this ten-year age bracket. Some 
magazines reach younger read- 


BETWEEN 25 and 35, incomes start to grow— 
families take root—buying of all commodities is 


heavier than at any other time of life... 


HERE are twomajorevents 
in the life of every young 
married couple that mark the be- 
ginning of “family life” . . . the 
arrival of the first born . . . and 


the first automobile. 


In the great majority of cases, 
these two events occur between 


the ages of 25 and 35. 


* * * 


42% of all babies are born, 36.6% of 
all cars are purchased during these 
years. This is the time of life when 
heavy buying occurs. It is the “AGE 


OF ACCUMULATION.” 


During this 10-year period—every 
available penny goes into the com- 


frigerators, washing machines, 


buying market. 


forts and conveniences of life—re- 


nishings, rugs, radios—and a long list 
of other “accumulation goods.” 
What could be of greater impor- 
tance to manufacturers and distribu- 
tors than this age factor? In the se- 
lection of media—in the preparation 
of advertising copy, it is worth while 
to recognize what will reach and ap- 
peal to your heavy-buying market! 


Cosmopolitan, of all the large na- 
tional magazines, most nearly paral- 
lels the market for goods. There is 
no finer medium for reaching people 
between the ages of 25 and 35 in the 
“Age of Accumulation” —the heavy- 


ers, some older. Cosmopolitan 
is unique in its heavy coverage 
of the ‘“‘Age of Accumulation.”’ 


FLOOR COVERING BUYERS 


fur- 


35.5% of floor coverings are 
bought by people between the 
ages of 25 and 35, in the “‘Age of 
Accumulation.’’ Note how Cos- 
mopolitan’s readers also con- 
centrate in this—the heaviest 
buying market. 


MORE BUYERS ...AND MORE COSMOPOLITAN 
READERS...IN THE ‘“‘AGE OF ACCUMULATION” 


a leading automobile finance company, and Starch magazine 


Figures from surveys by Market Research Corp. 
studies. Detailed data on these and other purchases on request. 


RANGE BUYERS 


32.8% of range buyers and 36.2% 
of Cosmopolitan’s readers are 
bunched between the ages of 25 
and 35, in the “‘Age of Accumu- 
lation’’—the ten-year period 
when the most buying is done. 


47.8% of home builders in the 
Buffalo area are between 25 and 
35. 
is concentrated the greatest 
percentage of Cosmopolitan’s 
readers. 


In this same age group 


of America, 


Copyright, 1936, Cosmopolitan Magazine 


How Cosmopolitan builds and 


holds its audience in the 
““Age of Accumulation” 


In November, 1,800,000 alert 
magazine buyers and two and a 
half times that many total read- 
ers will read the latest Cosmo- 
politan. 36.2% of all these will 
be between 25 and 35. 
Cosmopolitan is edited to 
entertain an intelligent, eager, 
up-to-the-minute audience. 
Cosmopolitan prints more best 
sellers and more top-rank short 
stories than any otner magazine. 


— 


NEW YORK CHAIRMAN 


Mark O'Dea, president of O'Dea, Shel. 

don & Co., recently elected chairman, 

New York Council, American Association 
of Advertising Agencies. 


‘IN-THE-FLESH’ 
CLEWS FEATURE 
NEW CRIME BOOK 


New York, Oct. 7.—A strand of hu- 
man hair; a piece of blood-stained 
curtain; a burnt match. 

With this eerie background, a new 
type of crime fiction has been placed 
in nation-wide distribution by the 
William Morrow Publishing Co., New 
York. 

The new presentation is titled 
“Crimefile” and presents in facsimile 
the clews to real murder cases and 
police activity in reaching solutions 
of the crimes. 

In contrast, to the conventional 
bound volume form, the “Crimefile” 
is a loose-leaf edition with all the 
criginal clews to the crime enclosed 
in actual form. 


Album of Clews 


——.. 
— 


Emphasis is placed on the fact that 
the crime file “is not a book—but a’ 
regular file—album-like volume of 
various size pages, loose leaf, bound 
in heavy boards.” 

The initial presentation is the 
Bolitho Blane Case, “the file folder 
of a murder committed on a yacht 
off Miami,” it is noted, “exactly as 
entered at Miami Police Headquar- 
ters.” 

“Cablegrams, handwritten papers, 
police reports, photographs of sus- 
pects, blueprints, fingerprint charts— 
all the actual clews are given exactly 


as police unearthed them,” news- 
paper copy’ explains. 
Continental crime fiction fans 


already have been given a taste of 
this type of crime novel presenta- 
tion, according to the publishers, and 
found it intriguing. 

The reader tests his reasoning 
ability by fighting the unknown 
criminal with the exact clews on 
which the police based their ultimate 
decision. At the end of the trail, he 
may break the seals which guard the 
answer and check his deductions 
against those of the constabulary and 
the courts. 


¢ 


nn SUPPLY NEWS 


The Building Material Dealers Own P. ane? 


PRACTICAL BUILDER 


“Devoted to the Practical. Problems of Contracters 


— then SINGLE purpose 
Te Sell Building Materials 


Industrial Publications, Ime., $9 Ezsi Van Buren St., Chicage 
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The Value of Appearance 


Redesign as it is being generally 
carried on by American manufactur- 
ers today is intended to add defi- 
nitely to the eye appeal of the prod- 
uct. It is regarded as a contribu- 
tion to style or beauty, or both, and 
hence makes the goods more attrac- 
tive and more salable. 

It should be emphasized, however, 
that one of the characteristics of 
the appearance of a product which 
has been successfully designed is ap- 
parent value. The article has that 
finished, complete look which be- 
speaks quality—the same sort of 
quality possessed in earlier days by 
the product of the individual crafts- 
man who devoted hours of loving 
care to the last finishing touches. 

It is important that a product look 
its price, and have an appearance 
of value in keeping with the amount 
which the consumer must pay. Many 
times the quality represented by the 
materials and workmanship is there, 
all right, but the design, as far as 
outward appearance goes, has not 
been given sufficient attention. The 
buyer must be expert enough to be 
able to find the value by careful 
examination, rather than have it sug- 
gested by the very appearance of 
the product in the store window or 
on the counter. 

That is one reason why designers 
these days are not neglecting the 
packaging of the product. It-is a 
common-place to say that many toi- 
let articles represent a cost of which 
the package is no small factor, and 
equally true to add that the customer 
pays a high price more willingly if 


the appearance, even to the package, 
suggests value in keeping with that 
price. The two go together. 

The appearance of value, resulting 
from style, beauty and the profes- 
sional, finished look of the expert 
designer, does not necessarily mean 
that the consumer pays for some- 
thing which he does not actually re- 
ceive. It is true that satisfaction of 
possession depends a great deal upon 
appearance, and that this esthetic 
value may justify a higher price. 
But many competitive products are 
being lifted to a special place in the 
mind of the consumer because the 
appearance of value has. been added 
without an increase in the price. In 
that case the manufacturer who has 
redesigned his goods has increased 
salability and volume by improved 
appearance and has therefore added 
to the value without increasing the 
price. 

Designers working with engineer- 
ing and production departments— 
and their co-operation is just as 
necessary as that of the sales and 
advertising executives—are delving 
into the question of new materials 
as well as new lines. It has fre- 
quently happened that the substitu- 
tion of a new and different mate- 
rial has enabled_the cost of produc- 
tion to be reduced. Thus the manu- 
facturer is able to give the consumer 
a better value for the same money, 
or even to reduce the cost of a bet- 
ter product. That is a sound trend 
which justifies the increasing atten- 
tion now being given to the problems 
of design. 


Don't Make It Too Simple 


The cost of errors in distribution 
and advertising due to incorrect in- 
formation obtained through faulty 
market research is stimulating the 
search for more exact techniques of 


obtaining. information from users and. 


prospects. And the more general 
use of mail questionnaires as one 
valuable method of obtaining market 
data, either as a substitute for or in 
addition to personal interviews, 
makes it worth while to test results 
from various types of material sent 
out by mail. 

Some recent tests have resulted in 
a growing belief that questionnaires 
which are too greatly simplified, or 
which, while apparently making it 
very easy for the recipient to reply, 
actually discourage the giving of in- 
formation in a qualified form, are 


not as useful as more complete and 


elaborate ones, In other words, the 
questionnaire which is interestingly 
arranged, illustrated and otherwise 
given an appearance of some impor- 
tance, usually commands more than 
casual attention. 
people who take the trouble to reply 
to the longer but more inclusive in- 
quiries is frequently larger than the 
number answering the brief and ap- 
parently simple questions pro- 
pounded by the other type of ques- 
tionnaire. 

Psychologically,.a questionnaire is 
more appealing if it gives the recipi- 
ent a chance to explain himself, to 
qualify his answers somewhat, and 
to elaborate beyond the categorical 
“yes” or “no” so frequently de- 
manded. Even a special delivery 


stamp has been found to pay for it-. 


self by increasing returns. 


The . number. of}! 


THOSE FEMININE STYLES 


DRAWN BY 
FRANK BEAVEN 


—Saturday Evening Post 


"| wouldn't worry, dear; it's just a coincidence.” 


Voice of rm Advertiser 


Tch, Tch 


To the Editor: Knock, knock! 
Who’s there? 
F. D. R.! 
F. D. R. Who? 
F. D. R. sensible, they’ll vote for 
Landon. 
JOHN CANNING, JR., 


Chicago. 
vvwegy 


Thanks from F. A. A. 


To the Editor: Some time ago I 
wrote you a letter, which you pub- 
lished in full, and which criticized 
your publication to some extent for 
not featuring more bank advertising. 
Now, I want to compliment you for 
the way your columns reported the 
proceedings of the recent Financial 
Advertisers Association convention 
at Nashville. 

I cannot help but feel that this 
organization is doing a tremendous 
amount of good for financial institu- 
tions throughout the United States 
and Canada. The membership is 
composed of professional men who 
have made this line of business a 
study for more than 35 years. In my 
opinion, we are being recognized 
more and more each year and I sin- 
cerely appreciate the space and the 
credit given us in the issue of Sept. 
21. 

While this is merely my own per- 
sonal comment, I am convinced that 
the higher officers of the association 
cheerfully join me in this brief word 
of appreciation and commendation. 


STEPHEN H. FIFIeE.p, 
Barnett National Bank, Jackson- 
ville, Fla., 3rd Vice-Pres., F. A. A. 


i, ee 


How Legitimate 
Justification Works 

To the Editor: I have had so many 
inquiries from your story about le- 
gitimate justification of typewritten 
copy that more details may be in 
order. This justifyer was invented 
by a Mr. Ritterholz, an employe of 
the Royal Typewriter Co., of Cincin- 
nati. 

It is not fully automatic, but the 
theory of type justification is fol- 
lowed implicitly wherein the amount 
of space necessary to fill out a line 
falling short of the selected width 
is distributed equally over and added 
to the normal spaces between the 
words. Thus, lines over a_ given 
width may be drawn back to the de 
sired width and those under the 
given width may be spread out to 
the desired width. : 

The procedure of justification by 


means of this invention, is first the 


typing of the copy, in the ordinary 
manner, to approximately the de- 
sired width of the proposed column 
or style of justification. The lines 
may fluctuate from the extreme width 
of seven characters under to seven 
characters over the width. After 
measuring off the width and drawing 
a line representing the margin at 
which all lines will end, the operator 
counts the number of spaces between 
the words in the lines and also makes 
note of the number of characters 
either under or over the drawn line. 
Alongside each line a code is jotted 
down. 

The operator then retypes the 
copy, following the respective posi- 
tionings indicated by the codes ful- 
lowing each line. The positionings 
associated with each code have been 
memorized by the operator to an au- 
tomatic point. The time required to 
produce the justified copy is from 
two and one-half to three times the 
normal length of typing. 


B. F. FAULKNER, 
Cincinnati, O. 
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Oldest Secretary? 

To the Editor: The Oklahoma City 
Advertising Club submits the name 
of its secretary-treasurer, believed by 
them to hold the record for the long- 
est continuous term of office, Euclid 
H. Alexander having held the office 
for the last 12 years, serving under 
ten presidents. Mr. Alexander is now 
only 33 years of age, having become 
secretary-treasurer when only 21. 

An unusual activity promoted by 
Mr. Alexander is an annual adver- 
tising exhibit sponsored by the club 
in which all advertising media dis- 
play samples (or photos) of adver- 
tising produced by each individual 


for the benefit of the buyers of ad- 
vertisers and also proves to be a 
profitable one for the club. 

Mr. Alexander is secretary-treas- 
urer of Smythe & Smythe, Inc., direct 
mail printers. 

Roy CHRISTIAN, 


Director of Public Relations, 


Oklahoma City Chamber of Com- 
merce. 
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R-P Act and Rates 


To the Editor: Can you give us 
more information about the story on 
Page 1 of your Sept. 28 issue: “Same 
Space Rate Must Apply to All”? 

Does this mean that an advertiser 
purchasing four quarter-pages in one 
issue of a business paper must have 


the same rate as a full-page adver- 


firm. This is an educational exhibit: 


sR, 


tiser? Does it mean that an adver. 
tiser in a monthly paper on a cop. 
tract for one-quarter page useq 
during a calendar year gets the same 
rate as an advertiser who contracteq 
for three full pages during the same 
calendar year? 
PavuL Gowan, 


Business Mgr., School Arts, Wor- 
cester, Mass. 


The story referred to by Mr. Gowan 
was chiefly significant as indicating 
that the Federal Trade Commission 
considers that the Robinson-Patman 
Act gives it jurisdiction over adver. 
tising rates. 


The specific question was whether 
business paper publishers can be 
forced to sell one-fourth of a page 
for exactly one-fourth of the cost of 
a full page. The Commission did not 
sustain this attack on the rate struc. 
tures of business papers, merely rul- 
ing that the same rates must be 
available to all for the same amount 
of space. 


Trailer Radio 


To the Editor: “Rough Proofs” of 
Sept. 28 mentioned that “owners of 
trailers are to get their electric cur. 
rent from wind driven generators, 
thus operating lights and radios 
without charge.” 


The trailer used by Carveth Wells 
on a current tour of the United 
States is actually equipped with a 
Zenith Hi-Way Wincharger, while 
on the inside is a Zenith trailer ra- 
dio—the only six-volt radio thus far 
designed for trailers and the only 
one to bear the name of “trailer ra- 
dio.” 


This radio operates right off the 
windmill through a single automo- 
bile type six-volt storage’ battery and 
has only about one-fourth the drain 
of a standard automobile set. 


A recent letter from Wells in Mon- 
tana tells us the windmill is stand- 
ing up and doing a yeoman job of 
charging the battery. The radio also 
picks up short wave, thus putting the 
trailer owner in touch with the en- 
tire world. 


Mr. Wells’ trailer expedition is 
sponsored by Continental Oil Com- 
pany. 


Epear G, HERMANN, 


Adv. Mgr., Zenith Radio Corp., 
Chicago. 


Analyzing the Ads 


To the Editor: One of your adver- 
tisers recently pictured a desk bear- 
ing the legend “Ernest—Garcon 
d’Office,” which was very puzzling. 


For instance, the first word under 
Ernest’s name on the desk sign is 
“garcon.” <A careful survey of all 
known languages, including Sanskrit, 
fails to reveal this word—unless of 
course it is English, in which case we 
in New York wouldn’t know. 


But there is in French a similar 
word—garcon, meaning a boy... So 
perhaps it is not too much to as- 
sume that this was the word the 
artist had in mind. -With that as- 
sumption granted, we may advance 
one step further and assume that the 
inscription as a whole is in French. 


To do so, however, is to encounter 
a somewhat startling suggestion, in 
fact it might almost be termed a 
shock. For the phrase “garcon 
d’office’” implies that Ernest holds 
some enviable job which makes him 
ex officio, a boy. 

Now, a job like that sounds in- 
triguing—especially to some of us 
who are veering towards middle age. 
If the name of the job carrying that 
official prerogative were revealed, 
probably millions would be killed in 
the rush. Even the vice-president of 
the United States might find it more 
interesting to be ex officio a boy than 
ex officio president of the Senate. 

So if you can get any details, please 
print them. Or let us know if the 
hope is false—If it should, for it 
stance, turn out that Ernest is merely 
a garcon de bureau—or, as we if 
America would say, an office. boy: 

ANALYST. 
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 hnowing how 


Vhe eat will jump 


Will he “land in” Mr. Landon’s back yard or in 
Mr. Roosevelt's? Maybe the cat knows. Maybe 
he doesn’t. They say the farm vote will be the de- 
ciding factor. Perhaps. Anyhow, we can tell you 
something about that, for the final count of Farm 
Journal's poll, which has been front page news 
since the release of the first returns, will appear 
in the November issue. 


Today, tomorrow and Wednesday are busy 
days for Farm Journal. Today, October 12th, 
we're accepting last minute advertising for the 
November issue. 


Tomorrow, in Chicago, final advertising forms 
close. 


Wednesday, our editorial headquarters shift to 
Chicago, for the counting of ballots, the handling 


of last minute news, and the revision of pages 
written earlier but which may be affected, even 
slightly, by later developments. 


Thursday the presses start. And the following 
Monday, only one week from today, every copy 
of this 76-page issue will have been delivered 
to Farm Journal's 1,220,000 subscribers from 


coast to coasi. 


Timeliness .. . up-to-the-minute news... . reports 
on every happening of importance occurring as 
late as Wednesday of this week... that’s one 
result of 4-Day Printing. Editorial certainty is an- 
other. And the natural consequence is that intent 
reader interest which all advertisers seek. Farm 


Journal belongs on every national ihe ge aa. 
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OLD ‘CAMPAIGN’ 
PLAN GIVES WAY 
TO ‘PROMOTIONS’ 


Bennatt Tells of Factors in 
Space Buying 


Chicago, Oct. 7.—National adver- 
tising efforts are increasingly being 
considered as a series of separate 
and distinct promotions rather than 
a “campaign,” C. F. Bennett, vice- 
president of Needham, Louis & 
Brorby, Inc., Chicago agency told 
the Advertising Managers Club of 
Chicago last night. 

Discussing factors involved in 
space buying to get “voltage” from 
media, Mr. Bennett said this new 
concept of national advertising is 
based on the department store de- 
mand for immediate action. 

“The primary point now,” he said, 
“is to take in all the factors that 
will make millions of people do the 
same thing at the same time.” 

Breaking his discussion § into 
qualitative and quantitative analyses 
of media, to carry through this ob- 
jective, Mr. Bennett said it is neces- 
sary to reconcile the direction of the 
advertising message with the fre- 
quent belief of the manufacturer 
that the people who buy his product 
are like his own circle of friends. 
Radio was not included in Mr. Ben- 
nett’s analysis. 


Income-Pegging Fallacious 


In selecting the medium on a 
qualitative basis, the formula of 
picking certain income groups as ob- 
jectives, which would follow the 
manufacturer’s opinion, is fallacious, 
according to. Mr. Bennett: 

First, in actual buying, there are 
too many exceptions to “income peg- 
ging,” he said. Peoples’ economic 
status rapidly changes. 


“We must see distinguishing 
marks,” he said. “Do these people 
buy? How frequently do they buy? 


These facts must be determined in 
analyzing markets by incomes.” 

Another stumbling block is the 
fact that cultural levels do not neces- 
sarily follow economic levels. Peo- 
ple with little apparent sophistica- 
tion buy the most. sophisticated 
products. 

Determining readership by voca- 
tional groups is important for insti- 
tutional advertising, Mr. Bennett 
said, but not so pertinent to mer- 
chandising. He stressed the need 
to analyze editorial content. 

“All publications have a personal- 
ity,” he said. “But it is necessary 
to determine if the medium is an 
advertising vehicle per se, or wheth- 
er it has some service aspirations.” 


New Editorial Slant 


“A singular thing is happening in 
the magazine field. Publishers are 
now beginning to edit magazines 
‘down’ to reader levels, tremendous 
circulation advances resulting.” 

This does not mean that they are 
pandering to lower tastes, he said, 
but that they clarify and intensify 
interest for the average reader. 

Newspapers first recognized the 
need to broaden appeal with supple- 
ments, comic sections, and other fea- 
tures, he said, and now two maga- 
zines are systematically testing 
their own readers with “Do-You- 
Like-It” questions to determine the 
most appealing editorial avenues. 

Using magazines as an illustration 
of qualitative factors in selecting 
media, Mr. Bennett pointed to the 
importance of the editorial staff. 

“The staff must exude that white 
light of authority necessary for pub- 
lic influence,” he declared. “And 
also to be considered is the effect 
of the editorial influence on merchan- 
dising, which is particularly appar- 
ent in the field of styles.” 


Must Watch Changes 


Another problem of the space 
buyer is to keep abreast of readers’ 
frequently rapid changes in alle- 


giance which are not reflected in sur- 
face circulation figures. 

On the other hand, exhibiting a 
large graph which the agency em- 
ploys to show coverage by media, 
he pointed out that the space buyer 
must know, in addition to how much 
circulation, where the circulation is 
and what it costs to obtain cover- 
age in various media balanced 
against each other. 

The graph used in this quantita- 
tive determination, is broken down 
into cities of 500,000 and over, cities 
of 100,000 and over and so on into 
rural areas. 

While the quantitative analysis is 
purely mechanical, it frequently 
blasts many preconceived notions. 

The comic supplements are an ex- 


ample of this type of revelation, he 
said. At one time they were thought 
to be read exclusively by juveniles. 
But investigation disclosed that they 
have a tremendous adult readership. 


Heads American Can 


Dr. Herbert A. Baker, formerly 
vice-president in charge of sales of 
American Can Co., New York, has 
been elected president, succeeding 
Cc. E. Green, resigned. Dr. Baker 
has been with the company since 
1906. 


Carter to Coast 
Dave Carter, of the New York pub- 
licity division of Columbia Broad- 
casting System, has been transferred 
to Hollywood to head West Coast 
publicity. 


Tells How to 
Create Market 
for Chickens 


New Brunswick, N. J., Oct. 8.—‘“‘A 
roast chicken in every ice box’’ was 
the slogan proposed to the Jersey 
Chick Association today by Herbert 
H. Smith, of N. W. Ayer & Son, in 
an address at the annual meeting of 
the Jersey Chick Association. 

Mr. Smith suggested that in addi- 
tion to efforts to persuade poultry 
raisers to buy Jersey-bred chicks, 
the members of the association might 
well consider the advisability of 


———— 
———es, 


opening up new markets for chick. 
ens, and thus increase the demand 
for their product. He cited the suc. 
cessful campaign of the oyster grow. 
ers to persuade Americans to eat 
more oysters. Similar advertising 
campaigns have been running for 
several years to increase the use of 
Brazil nuts and white pine lumber. 

The successful endeavor to turn in. 
quiries into sales of chicks, according 
to Mr, Smith, revolves around the de. 
velopment of the confidence of the 
buyer in the product. It is impos. 
sible for the purchaser of a day-old 
chick to know anything about the 
egg-laying ability of the future 
chicken. He must depend upon the 
statements of the seller; he must buy 
on faith. 


DRUG STORE ADVERTISERS DISCOVER 


_..... Beauty Conscious... Forced to Be Her Own Beauty Operator 
Mother of a Larger Family...Forced to Be Her Own 
Doctor and Nurse... AND ONE MAGAZINE ALONE 
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Education of 
Retailers New 
Institute Goal 


Cleveland, O., Oct. 6—The modest 
trade paper campaign of Porcelain 
gnamel Institute was so successful 
jn 1936 that it will be expanded con- 
siderably during the coming year. 
The following budget was adopted at 
the annual meeting last week: 

Advertising and sales promotion, 
$40,000; Institute operation, $15,000; 
industry, trade and consumer con- 
tacts, $10,000; technical research, $6,- 
900; production control, $1,000; mar- 


—— 


ket research, $1,000. 

Studies of the Institute revealed 
that retail salesmen are woefully 
lacking in knowledge of enamel and 
that 31 per cent of dealers sell the 
product only on demand, in spite of 
the fact that 73 per cent find it easy 
to sell. Copy during the next year 
will be designed to provide the 
needed information about enamel and 
show dealers how to promote it in- 
telligently. ' 

The industry, trade and consumer 
contact section is arranging for store 
demonstrations as one way of enlist- 
ing interest of both dealers and con- 
sumers. Sound films will also aid 
in education of retailers and their 
staffs. 

A forum on architecture was held 


during the annual meeting under di- 
rection of Bennett Chapple, American 
Rolling Mill Co., Middletown, O., and 
the Institute voted to undertake new 
research and promotion in this field. 

The new schedule includes Elec- 
trical Manufacturing, Electrical Mer- 
chandising, Furniture Age, Gas Age- 
Record, Hardware Age, House Fur- 
nishings Review, Product Engineer- 
ing, Western Gas and two advertis- 
ing papers. Reincke-Ellis-Young- 
green & Finn, Chicago, are in charge. 


Le-d to Washington 


Merrill Lord, who has been asso- 
ciated with dailies in New York, Bos- 
ton, Chicago and Syracuse, has 
joined the Washington Daily News 
as advertising director. 


Two Join WIRE 


L. L. Jaquier has been appointed 
station manager of WIRE, Indianap- 
olis. Jack Stilwill has been named 
production manager. Both came 
from Station KTSA, San Antonio, 
and previously were with WIRE. 
The station has organized a merchan- 
dising service under direction of Mr. 
Jaquier, 


Sharp Returns 


Ralph W. Sharp, formerly head of 
Sharp Advertising Agency, Cleveland, 
has joined Holden, Graham and 
Clark, Inc., Detroit. Lee Foster has 
been made art director, and will be 
succeeded as production manager by 
Eldridge Drury, formerly with John 
« Fairbairn Agency, Hartford, 

onn. 


IS WRITTEN 


@ The rural woman of today is no longer intellec- 
tually isolated. Movies, magazines and newspapers 
keep her fully up-to-date on hygiene, sanitation, first 
aid, medical advances and similar subjects. These 
media have also made her fully as beauty conscious 
as any city dweller. In every way, therefore, she is as 
good a prospect for drug and cosmetic advertisers 
as her urban sister and in many ways a better one. 


@ For her, there is no beauty shop within a block or 
two—no corner drug store she can run to any time of 
the day. The nearest doctor is 714 miles away and 
his fee will be $7.65 for a call (national averages). 
The nearest hospital is 18 miles away and minor 
accidents are far more numerous in hers than in a 


city housewife’s family. 


UMBC | 


FOR HER 


@ So,this housewife must be both doctor and nurse 
for herself and family 23% larger than the average 


city family. She must maintain her own dispensary 
and it must be well stocked for any emergency. She 


must keep her kit of beauty aids well stocked too 


and apply them herself. And what could be more 
natural than for her to buy the brands which are con- 
sistently advertised in her favorite magazine—the 
only one edited entirely for her, not merely as a 
woman, but as a RURAL housewife—THE FARMER'S 


WIFE MAGAZINE? 


@ She has money to spend, too, for the average 
FARMER'S WIFE reader lives in one of the 1289 
richest farm counties where farms are best and pur- 
chasing power is highest. Her spendable income is 
still the fastest growing in America. On every count, 


therefore, she is truly Woman Prospect Number One 
for drug and cosmetic advertisers. 


@ Consistent gains in advertising linage strongly 
indicate that advertisers are growing increasingly 
aware of this fact. Not one month in 1936 has failed 
to show a considerable gain over the corresponding 
month of 1935. Such progress can only come from 


consistently satisfactory results for advertisers. 


@ Why not learn the reasons for these increases and 
for the remarkable returns to advertisers which caused 
them? Call or write the nearest office and ask to see 
the results of a recent survey which we are confident 
will show you a market you cannot afford to pass up. 


The FARMERS W| il Magazine 


CHICAGO: 307 N. MICHIGAN AVE. 


NEW YORK: 405 LEXINGTON AVE. 


ST. PAUL: 55 E. 10th ST. 


SAN FRANCISCO: 155 MONTGOMERY ST. 


FARM PAPERS IN 
GAIN OF 12.97% 
FOR SEPTEMBER 


Chicago, Oct. 8.—Paced by week- 
lies in the field, the farm press scored 
a gain of 12.9 per cent in September, 
1936, over September, 1935, accord- 
ing to National Advertising Records. 
Weeklies registered an increase of 
29.0 per cent, followed by semi- 
monthlies, with 17.3 per cent; month- 
lies, 10.7 per cent, and bi-weeklies, 
8.7 per cent. 


Lineage for individual papers, ex- 
clusive of baby chick, livestock and 
classified advertising, follows: 


Monthlies 1936 1935 
Country Gentleman.... 30,118 27,561 
Successful Farming.... 20,844 15,647 
Capper’s Farmer....... 20,197 20,365 
Progressive Farmer and 

Southern Ruralist, 

Carolinas-Virginia 

pe 17,761 18,204 

Kentucky-Tennessee 

pi Mire rere oe 7,715 16,908 

Georgia-Alabama 

rr ose? 16,695 17,484 

Mississipi Valley 

re ere 17,689 17,185 

Texas Edition....... 16,027 14,717 

Pe eee 14,446 13,918 

Average 5 Editions.. 17,177 16,900 
California Citrograph.. 16,722 12,335 
Country Home......... 12,963 11,462 
Southern Agriculturist. 10,044 11,155 
Southern Planter...... »412 8,662 
Farm Journal......... 9,225 3,857 
Rural Progress Maga- 

GO 5435400 be cceeee te 6,344 ee 
Breeder’s Gazette ...... 5,185 6,479 
National Live Stock 

POONOOP 66 6:0066s50% 3,611 3,357 
Wyoming Stockman- 

See 3,292 4,885 
'The Nation’s Agricul- 

BURG wo cho sake cae wee es 1,648 

267,115 241,081 

Semi-Monthlies , 

Farm and Ranch...... 15,625 14,443 
The Farmer-Stockman. 14,918 13,412 
Utah Farmer.......... 14,838 13,807 
Montana Farmer....... 13,228 9,807 
Hoard’s Dairyman..... 12,888 9,162 
Arizona Producer...... 11,454 11,272 
Western Farm Life.... 10,775 8,169 
Missouri Farmer....... 6,438 5,454 
Arkansas Farmer...... 4,389 2,546 

104,553 89,072 

Bi- Weeklies 
The Farmer: 

Local Edition........ 21,482 14,508 

General Edition..... 17,320 13,089 

Dakota Edition ..... 17,320 138,089 
California Cultivator.. 20,202 23,694 
Washington Farmer... 17,691 14,874 

Zone Advertising.... 805 812 
Wallaces’ Farmer & 

Iowa Homestead..... 17,574 18,839 
Oregon Farmer........ 17,306 14,933 

Zone Advertising... . 385 42 
Prairie Farmer: 

Illinois Edition..... 16,986 17,195 

Indiana Edition...... 15,204 15,315 
ERahe. PAT «socscces 16,094 12,513 

Zone Advertising ... 220 427 
Nebraska Farmer...... 15,750 16,712 

Zone Advertising.... 8,311 5,228 

Average 4 Editions.. 17,828 16,712 
New England Home- 

| We rar eoeege --- 15,653 10,316 
American Agriculturist. 14,987 13,095 

Local Zone Advertis- 

WO is Vetuiscecgxees 2,272 1,918 
Pennsylvania Farmer.. 14,730 15,570 
Wisconsin Agriculturist 

and Farmer.......... 14,451 13,628 
Rural New Yorker..... 13,501 13,127 
Dakota Farmer........ 12,902 10,132 
Ohia Parmer... «+2609 12,773 13,387 
Indiana Farmer’s Guide 11,571 11,685 
Michigan Farmer...... 11,543 12,790 
Kansas Farmer (Mail & 

POO) oss. catectuse > 10,515 10,550 

Zone Advertising.... 56 1,727 
Missouri Ruralist...... 19,051 9,207 

Zone Advertising.... 1,464 2,308 

367,047 337,372 

Weeklies 
Pacific Rural Press.... 31,505 31,347 
Weekly Kansas City 

Star: 

*Missouri Edition.... 22,236 13,435 

*Arkansas-Oklahoma 

Ee eae 22,309 13,342 

*Kansas Edition .. 22,139 13,468 
*Dairymen’s League 

Po ke a ees 7,229 4,918 
Semi-Weekly Farm 

News: 

Friday Edition....... 7,101 5,477 

*Tuesday Edition.... 3,217 5,286 
Capper’s Weekly ...... 6,451 7,411 

122,187 94,682 

Grand. tathis.. . 2... cad 860,902 762,207 


1August and September combined. 
“Five issues in Sept., 1936; four in 
Sept. 1935. 


New Agency for Serutan 


Healthaids, Inc., New York, Seru- 
tan, auxiliary food product, has ap- 
pointed Franklin Bruck Advertising 
Corporation, New York, with Ray- 
mond Spector as merchandising 
counsel. ' 
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NEW TELEPHONE 
PLUGGED INTO 
LIGHT SOCKETS 


New York, Oct. 6A novel tele- 
phone which a person can plug into 
the nearest electric light socket to 
talk with another person using a 
similar method was demonstrated in 
the New York Museum of Science 
and Industry in the RCA Building, 
Rockefeller Center, last night. The 
new system is being developed by 
American Carrier Call Corporation, 
New York. 

Communication between the two 
phones is accomplished over the elec- 
tric light wires themselves, with no 
other wires than the usual cords to 
the attachment plugs. The new 
method is designed for convenient 
use in homes, offices and factories, 
the phone stations being moved 
about the premises at will. 


Used By Caldwell 


Dr. O. H. Caldwell, a trustee of the 
Museum of Science and Industry, 
uses two of these phones at his home 


in Greenwich, Conn. They go into 
use early in the day, when the mis- 
tress of the house gives instructions 
to the kitchen for breakfast. Later, 
throughout the day, members of the 
family can talk with each other from 
room to room. Other practical uses 
for this new means of communication 
are to permit a sick person to keep 
in touch with persons in other parts 
of the house, or to allow parents to 
listen in on the nursery. 

The telephones operate on _ the 
principle of carrier-currents, superim- 
posed on the electric light wire. Each 
instrument, when talked into, be- 
comes a small radio-frequency trans- 
mitting station which delivers “wired 
radio” to the electric light circuits. 
From this wiring the voice can be 
picked up, amplified, and heard as in 
a small portable radio. So sensitive 
are the phones, that a person talk- 
ing in an ordinary tone of voice at 
five or ten feet distance, can readily 
be heard. The receiving phone has 
a loudspeaker which talks out in 
natural volume and tones. Each set 
weighs about five pounds. 


A. W. Hutaf with Agency 


August W. Hutaf, formerly a vice- 
president and art director of William 
H. Rankin & Co., has joined Wort- 
man, Barton & Co., New York, as art 
director. 


Lavin & Co. Expand 


Copy Department 


Robert W. Mickam, one-time adver- 
tising manager of Ford Motor Com- 
pany and more recently account ex- 
ecutive with Erwin, Wasey & Co., has 
joined Lavin & Co., Boston, as vice- 
president in charge of copy and serv- 
ice. 

John O. Ellington, Jr., has joined 
the agency as writer. 


Lewin Establishes 
Agency in Newark 


A. W. Lewin, for the past 10 years 
vice-president of Lasky Company, 
Newark, N. J., has established his 
own agency, A. W. Lewin Co., Inc., 
National Newark Bldg., Newark. 

Henry Kopel, who was also asso- 
ciated with Lasky Company, will be 
art director and production manager 
of the new agency. 


Birdseye Lamp Agency 

Birdseye Electric Company, New 
York, reflector lamps, has appointed 
Anderson, Davis & Platte, Inc., New 
York. F. A. Platte is account execu- 
tive. 


Akron Lamp Appoints 

The entire account of Akron Lamp 
Co., Akron, O., including the Dia- 
mond Iron and Radiant Heater divi- 
sions, has been placed with Guenther- 
Bradford & Co., Chicago. 


THE ENTIRE 
$200,000,000 AUTOMATIC HEAT 


AND AIR CONDITIONING MARKET 


... with its present complex structure of deal- 
ers, distributors, manufacturers, technicians, 
etc., coming from scores of different indus- 
tries, is presented to you conveniently 


y 


‘| advertisers. 


KELLY COMPARES 
CONSUMER COPY 
AND INDUSTRIAL 


Philadelphia, Pa., Oct. 5.—Indus- 
trial and consumer advertising were 
compared for the benefit of the Na- 
tional Industrial Advertisers Asso- 
ciation today by Philip J. Kelly, ex- 
ecutive vice-president, Latz Service, 
New York, and former advertising 
manager of B. F. Goodrich Rubber 
Company. His subject was “What 
Industrial and Consumer Advertis- 
ers Can Learn from Each Other.” 

Mr. Kelly said that in point of ap- 
pearance most consumer advertising 
is good, industrial advertising good 
to poor; in appeal, consumer adver- 
tising is varied, with emphasis on 
emotional qualities, while industrial 
advertising appeals almost exclu- 
sively to the pocket-book. 

Consumer advertising uses expen- 
sive art work, while industrial ad- 
vertising art is good to poor. In 
point of reader interest consumer ad- 
vertising is confronted with a casual 
attitude and great competition for 
attention, while industrial advertis- 
‘ing enjoys intense reader interest 
due to the profit element constantly 
stressed. 


Some Other Contrasts 


While consumer copy is brief and 
sprightly, industrial advertisers tend 
to use long copy, which Mr. Kelly 
said is good if well and interestingly 
written, though this is not always 
the case. In point of veracity, he 
said that consumer advertising is 
about fifty-fifty between honesty and 
hooey, but that nobody seems to 
care. Industrial advertising tells 
the truth, and perhaps even too 
much, because, Mr. Kelly pointed out, 
the industrial advertiser knows that 
he can’t afford to be caught lying. 

“Become a salesman,” Mr. Kelly 
urged in addressing the industrial 
He said that since no 
good leader ever asks a man to do 
something he can’t do himself, ad- 
vertising men should have sales ex- 
perience before trying to write sell- 
ing copy. 

Don’t make a catalog out of your 
ads, he suggested. Most industrial 
advertisements look alike, which is a 
disadvantage. 

“Make ’em sick, then make ’em 
well,” he suggested as a copy idea, 
emphasizing the advantage of mak- 
ing prospects dissatisfied and sus- 
picious of what they are doing now. 
It might even pay in the industrial 
field, Mr. Kelly said, to get the cus- 
tomers sniffing around as Lifebuoy 
soap has done. 


Engineers Are Human 


Remember that engineers are hu- 
man, and can be appealed to as hu- 
man beings. Don’t over-emphasize 


:| the importance of inquiries, he said, 


since many of those who respond 
to the “sucker-hook” may not be 
worth following up anyway. 
Hammer away at a_ successful 
theme, and don’t change every 


ee 


To Be Hard Winter 
for Orlando Peddlers 


Orlando, Fla., Oct. 8.—A new 
kind of prize contest has been 
launched by merchants of this 
city. They will pay $25 
monthly to the policeman ar. 
resting the largest number of 
peddlers under a city ordi- 
nance recently passed denying 
licenses to transients. 


—r 


month, was another suggestion. Op 
the other hand, don’t run the same 
copy every month. He criticized the 
idea of trying to make the same ip. 
dustrial advertisement fit a number 
of different markets. 

Research that is good is worth 
paying for, he said, urging industria) 
advertisers to spend more to get ex. 
clusive facts about markets. And 
spend more for production to make 
advertisements look better and get a 
better reading, he urged. 

Mr. Kelly gave an_ interesting 
description of personalized direct 
mail, in which the name of the re. 
cipient is used in printed pieces or 
giant typewritten messages. This, 
he pointed out, involves the use of 
an accurate list. Personalized cam- 
paigns are unusually effective when 
tied up with salesmen’s individual 
calls, getting better performance 
from the salesmen under those con- 
ditions. 


Too Many Changes 


“Advertising is eternally troubled 
with a parade of amateurs,” said 
Mr. Kelly. “The constant change 
and turn-over of personnel is one 
reason why advertising isn’t as good 
as it ought to be. The best way to 
spoil a young man is to give him 
a budget and let him develop a pur- 
chasing agent complex.” 

Industrial advertising, he conclud- 
ed, may not be as important in mak- 
ing sales as consumer advertising, 
but it has greater stability. He said 
that management is feeling better 
about advertising, and with improved 
business conditions sales and adver- 
tising executives are going to be 
more important and popular than 
the scorekeepers who have been 
showing business how to cut ex: 
penses. 

“Toss off your inferiority complex, 
if you have one,” he advised. “Now 
is the time to expand yourself, your 
budget and your future.” 

In the discussion which followed 
Mr. Kelly’s talk, a number of indus- 
trial advertisers emphasized the fact 
that they have been able to get ex- 
cellent direct returns from both di- 
rect mail and publication adver- 
tising. 


Pacific Show Dates 


The annual Pacific Automobile 
Show will be held Nov. 14-21 at the 
San Francisco Civic Auditorium, 
George A. Wahlgreen, manager, al- 
nounced. 


$15,000 for Bureau 


Business men of Jacksonville, Fla., 
have subscribed $15,000 for a con- 
vention and tourist bureau. 
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UNDERWOOD & UNDERWOOD 


NEW YORK 


new... timely 


STOCK PHOTOGRAPHS 


Ready-to-use “Reserve Illustra: 
tions” submitted 10 days approval 
by mail from world’s largest file. 
Cost enly $10 each. Medel releases 


Protect you 


CHICAGO ~ petrol! 


AUTOMATIC HEAT and AIR CONDITIONING 


1900 PRAIRIE AVENUE, CHICAGO, ILLINOIS 
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GIBBONS KNOWS CANADA || 


J. J. GIBBONS LIMITED - ADVERTISING AGENTS * 
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BRAY & Fl 


MEN WANT LEATHER GIFTS, 
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“McCALL’s ON SALE!” Upon every news-stand in the country converges 
a stream of women .. . the most alert buying-audience in the whole 
country ... drawn as if by a magnet to this one magazine! 


followed 
f indus- 
the fact 
get ex: 
both di- 
adver- 


McCall’s has 49% more news-stand sale than any other women’s 
magazine. One out of three of McCall’s 214 million readers buys the 
magazine over the counter ... in drug stores . . . department stores . . . 
at news-stands everywhere. Women buy McCall’s because they want it 
... and want everything in it! 


es 
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McCall’s greater knowledge of how to present what women want 
brings eager reading for every page of the magazine. There is no guess- 
work about the editing of McCall’s. Field editors study continuously in 
homes the practical problems of homemaking. Reader Research investi- 
gators, again by personal interview, check feminine response to every 
page published. . . . Advertisements placed in a magazine so carefully 
edited and so thoroughly read share inevitably the superior visibility 
that is built into McCall’s. Only the message that is read brings results. 

Sold where women buy things, McCall’s is filled with things to buy. 
With furnishings for the home . . . food for the table . . . creams 
for the face . . . fashions for the wardrobe. Without a line of advertising, 
McCall’s would sell merchandise by the millions. Magnetic McCall’s 
makes buyers of its 214 million families. 
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roval %, @ %, ® 
} file. McCALL’S IS MAGNETIC BECAUSE McCALL’S IS MAGNETIC BECAUSE McCALL’S IS MAGNETIC BECAUSE McCALL’S IS MAGNETIC BECAUSE 
eases it presents the most authentic, easy-to-use styles its form ... three magazines in one... the McCall Method of Editing gives women every page lives for its readers, and read- 
of today! Fashion news is the most important fits women’s moods, interests, habits. Wo- exactly what they want! (1) McCall’s Field ers, therefore, live by its pages .. . or, to 
of all feminine news, and McCall’s presents men have learned to shop in departmental Editors determine women’s problems and in- quote a news-stand buyer, “McCall’s is 
oo 9) it with unquestioned authority. More than a order ... they buy drugs at the drug counter terests through nation-wide contact with homes. my favorite because I get more out of it!” 
: million women a month stream into stores to and face powder at the cosmetic counter. (2) Then McCall’s Homemaking and Style She means that the stories, the articles, 
DETRO! buy McCall Printed Patterns and other fashion McCall’s is the only women’s magazine that authorities solve these problems with all the the fashion news and food pages are 
merchandise . . . and McCall’s has preferred offers similar departmental arrangement of resources of science. (3) McCall’s Editors — keyed to the quick tempo of her own life. 
standing with thousands of merchants because reading matter: (1) All the Stories and talented writers and artists, dramatize these McCall’s is Constant Motion . . . putting 
it brings them this constant flow of pattern Articles grouped together. (2) Homemak- findings to make them most interesting and on style shows in stores, or discovering 
customers. McCall’s gives more*space to full- ing news and related advertising. (3) Style readable. (4) And, finally, McCall’s Reader new dishes in the McCall Kitchen, or 
color fashion news than any other women’s §& Beauty and related advertising. Three Research (interviewing in the home) checks building distinctive homes across the 
magazine, and every style can be bought today. Magazines, all combined in the one big up on the page-by-page reading. The McCall country. McCall’s is on the move, and 

very pattern is today’s fashion. Magnetic McCall’s! Method makes women want the magazine. moves your merchandise with it. 
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Everything Is 
Taxed by New 


Texas Measure 


Austin, Tex., Oct. 8—Both news- 
papers and radio stations are in- 
cluded in a sweeping tax bill adopted 
by the House committee on revenue 
and taxation this week. The meas- 
ure levies a tax of 14% per cent on 
gross receipts of newspapers and 1 
per cent on gross income of intra- 
state business of radio stations. 

The bill, if passed, will yield an 
annual income of between $12,000,000 
and $15,000,000, of which three- 
fourths would go to the old-age pen- 


sion fund and one-fourth to the pub- 
lic school fund. 

The omnibus measure levies a tax 
of 2 per cent on gross receipts of 
pipe lines; 5 per cent on cigar sales; 
0.6 per cent on gross premium re- 
ceipts of local mutual aid companies; 
graduated taxes on finance compa- 
nies; adds 20 cents a gallon to the 
liquor tax, and 28 cents a ton to the 
sulphur production tax, bringing it 
to $1.05. 

The bill adds one-half cent a barrel 
to the tax on crude oil production, 
bringing it to 2% cents; places a 
tax of 1 per cent on gas production, 
and 1% per cent on gross receipts 
of carbon black companies. Finally, 
it aims taxes at sand, gravel cement, 
hotels, amusements and many other 
products and businesses, 


Helps Garage Men 
Sell More Gaskets 


Fitzgerald Manufacturing Co., Tor- 
rington, Conn., began a series of in- 
sertions in the Oct. 5 issue of Time, 
to help the garage man sell more 
gaskets and grease retainers. 

Copy urges the consumer to have 
gaskets checked regularly and to fol- 
low the repair man’s advice in re- 
placing worn or defective ones. Sun 
Advertising Co., Toledo, O., handles 
the account. 


O’Connell Advanced 


John §S. O’Connell has been ap- 
pointed advertising and sales man- 
ager of Towle Mfg. Co., silversmiths, 
Newburyport, Mass., succeeding C. G. 
Pendill, resigned. Mr. Pendill was 
also vice-president. : 


Magazine Spreads 
Introduce “Sonata” 


Reed & Barton, Taunton, Mass., are 
using spreads in magazines to intro- 
duce Sonata, a new solid silver pat- 
tern. The schedule includes Bride’s 
Magazine, Harper’s Bazaar, House €¢ 
Garden, House Beautiful, Junior 
League Magazine, Town & Country 
and Vogue. 

William T. Hurley, Jr., is adver- 
tising manager. 


Spends $26,000,000 

Chevrolet Motor Co., Detroit, has 
spent $26,000,000 in retooling, new 
machinery, and rearranging plants 
and assembly lines for production of 
1937 models to be announced early 
in November, M. E. Coyle, president 
and general manager, announced. 
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Sales office: 410 North Michigan Avenue, Chicago. 
Represented for all spot business by RADIO SALES, 
Inc.: NEW YORK, 485 Madison Avenue, Wickersham 
2-2000 * CHICAGO, 410 N. Michigan Avenue, WHite- 
hall 6000 * DETROIT, Fisher Building, TRinity 2-3414. 


that jingle every day. They have learned to capital- 
ize locally on the nation-wide acceptance of the 
Columbia Broadcasting System ... and its key sta- 


tion in the nation’s second biggest market... WBBM. 


WEEM 


O la- 


TUMIRMiLT Mm jertising in Chicago... Alert food 
advertisers, eawitive to advertising response, quick to 
fe : Aue ...or the lack of them... place three 
erpas much food advertising on one radio station 


EF on the other four major Chicago stations combined. 


That “1” station is WBBM... You can't go wrong 
taking a tip from Chicago’s local food advertisers. 


Their ears are tuned to cash registers, and they hear 
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ICE INDUSTRIES 
WILL SPONSOR 2 
RADIO PROGRAMS 


Chicago, Oct. 8—Two radio pro. 
grams have been arranged for the 
1936-37 national ice industry co-op. 
erative campaign, it was announceg 
today, as plans were being laid for 
the annual convention of the Na 
tional Association of Ice Industries 
in New York Oct. 20-23. 

The national organization contep. 
plates expenditure of $675,000 dur. 
ing the year with an additional ty 
million dollars to be devoted to tie. 
in advertising by state and local ag 
sociations and individual ice compa 
nies. Donahue & Coe, New York, 
who directed last year’s campaign, 
will conduct the forthcoming drive, 

Eleanor Howe, nationally know, 
home economist, will be featured op 
the industry’s opening radio effort 
with a semi-weekly morning broad. 
cast over 40 Columbia Broadcasting 
System stations opening Oct. 27. The 
broadcast is to be titled ““Homemak. 
ers’ Exchange.” 

Donahue & Coe also have signej 
Gladys Swarthout, Metropolitan 
Opera Company mezzo-soprano; her 
husband, Frank Chapman, baritone, 
and William Daly’s orchestra for 4 
series of evening programs, supplant 
ing Mary Pickford’s ‘Pickfair’ 
broadcast staged for the industry last 
year. Time of the new program ha 
not been set as yet. 


Starts in February 


It is planned, however, to open this 
phase of the program sometime in 
February as a 26-weeks evening 
broadcast over a comprehensive net- 


The radio programs will be con- 
plemented by magazine advertising 
through the national organization 
while the bulk of the state, local and 
individual company appropriations 
will go into newspapers, according to 
Guy Jacobs, business manager of the 
national organization. 

The division of the appropriation 
as recently outlined by Andrew BE. 
Holmes, vice-president of Donahueé 
Coe, allocates 50 per cent to radio, 25 
per cent to magazines and the re 
mainder to merchandising aids and 
trade papers. Last year 72.8 per cent 
was spent for radio, 14.5 per cent for 


magazines and the rest for trade ps 
per and miscellaneous efforts. 

The campaign last year increased 
sales of newly developed air conii 
tioned ice refrigerators between 20) 
and 300 per cent, directors of the a 
sociation reported at a recent met 
ing here. 


Chairman of NAB 


Sales Managers Named 


E. Y. Flanigan, Station WSPD, 
Toledo, has been appointed chairmal 
of the Northeastern division of the 
Sales Managers’ division of Nation#l 
Association of Broadcasters. 

Other division chairmen are 
lory Chamberlin, WMC-WNBR, Met 
phis, Southeastern; Jack Gross 
KWKH, Shreveport, South Central; 
Craig Lawrence, KSO, Des Moines, 
North Central; D. H. Vincent, KSL 
Salt Lake City, Mountain; and # 
uM. Feltis, KOMO-KJR, Seattle, P* 
cific. 


—— 


They 96 together — 
REAM and— 


LDER 
‘Devoted to the Practical Protiems of Contract” 
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—and a letter that speaks 


Recently, casting directors of Metro-Goldwyn- 
Mayer in a nation-wide search for new talent, 
visited many cities from coast to coast. 


In Portland, The Oregonian co-operated with 
the Broadway Theatre to secure applicants for 
“screen tests”. And with what results! Just to 
repeat a part of Mr. Carrier’s letter: — 


“Comparing the 4,000 received in Portland 
with entries from other cities of the United 
States on a per capita basis, Portland was 
so far ahead of any other city that there 
really is no basis of comparison.” 


Nor is this an unusual case of Oregonian reader 
interest and pulling power which in terms of 
advertising means low cost results! Month in 
and month out—The Oregonian’s Home Eco- 
nomics Department, alone, maintains more con- 
tacts with women—on a per capita basis—than 
any other newspaper in the United States. 


If you want “plus” values—in your advertising 
—something more than total circulation figures 
—buy Oregonian because it has more reader 
interest—and offers more “reader hours!” 


BUpper—A regulation “studio” was set up on the 
metage of the Broadway Theatre with Kleig lights and “camera”. 


Temple will soon grow up! A group ready for 


Bound effects— “and all”. Here, the eliminations and 
p Mal try-outs were 
PE+ft— Yes, the kiddies were in it too— since Shirley 


Right—A group of charming young women, chosen 
for the final try-outs on the stage of the Broadway 
Theatre. Mr. C. Edward Carrier, test director, is giv- 


ee 


The “Globe Trotter”—Metro-Goldwyn-Mayer’s screen laboratory 
on wheels—in which preliminary screen tests were made. This 
traveling studio has taken the “casting corps” from city to city 


in search of new talent. 
The 


PORTLAND - OREGON 


National Representatives 
VERREE & CONKLIN, New York, Chicago, Detroit, San Francisco. 


National Color Representatives 
ASSOCIATED WEEKLY, Inc., New York, Chicago, Detroit, Cleveland, 
San Francisco, Los Angeles. 
The Oregonian operates RADIO STATIONS KGW and KEX 
EDWARD PETRY & CO., Inc., Representatives, New York, Chicago, Detroit, San Francisco, 
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ADVERTISING AGE 


October 12, 1936 


Planning Local 
Identification 


for FTDA Groups 


Detroit, Mich., Oct. 9—While maga- 
zines will continue to be used on a 
large scale, local co-operative adver- 
tising by members in each city will 
be the 1936-37 feature of the cam- 
paign of the Florists’ Telegraph De- 
livery Association, Ernest S. Sim- 
mons, of Toronto, new president of the 
organization, announced here. Mr. 
Simmons also reported that Brooke, 
Smith & French, Inc., has been re- 
tained as the agency for the fifth 
year. 

Both newspapers and radio will be 


used locally to identify members of 
the F. T. D. A. and emphasize their 
caliber. 

The new campaign, largest in the 
association’s history, will use Col- 
lier’s, Ladies’ Home Journal, The Sat- 
urday Evening Post, Time and Vogue, 
among other magazines. A special 
effort will be made to adapt copy to 
the particular readership of each. 
The new advertising starts in 
November. 


Fairfax for Russeks 


Russeks-Fifth Avenue, Inc., New 
York, has appointed H. W. Fairfax 
Advertising Agency, New York. Class 
magazines will be used for “Fashion 
Firsts.” This agency has also been 
named for the House of Comoy, Inc., 
pipe manufacturer. 


Hagemann Promoted 


Walter Hagemann has been ap- 
pointed Western advertising mana- 
ger, Fawcett Publications, Inc., in 
charge of the Chicago office. He has 
been with the company since 1924, 
and succeeds J. C. Godfrey, Jr. 


Singer to Calvert 
A. H. Singer has been appointed 
advertising and sales promotion man- 
ager of the central division of Cal- 
vert-Maryland Distilling Co., New 
York. 


Agency for Tioga Yarn 
National Silk Co., South Coventry, 


Conn., Tioga yarns and Amera sew-' 


ing silk, has appointed Gussow, Kahn 
& Co., New York. Charles Root Ca 
valli is account executive. 


Ely to “Elks” 


Hal D. Ely, for 10 years with Rey- 
nolds-Fitzgerald, Inc., publishers rep- 
resentatives, has been appointed De- 
troit manager of Elks Magazine, 
making his headquarters at 6432 
Cass Avenue. 


Williams to Agency 
C. T. Williams has been placed in 
charge of research and marketing of 
Fuller & Smith & Ross, Inc., New 
York. He was previously with Major 
Market Newspapers and McCann- 
Erickson, Inc. 


Manages “Mademoiselle” 

Warren M. Chamberlain has been 
appointed general manager of Made- 
moiselle, New York. He was for- 
merly with Harper’s Bazaar. 


eee 


Rental and Benefit Payments 


Total 
Total Including Increase 
Rental and 


Receipts From the Sale of Principal 
Farm Products for Iowa Including 


First Seven Months of 1933, 1934, 1935, 1936 


Percent of Percent 
Increase 


ver To 
Benefit Payments Preceding Over 
Y 1933 


OF THE HEAP... 


In Cash Farm Income 


Once again, | O WA is preéminent in cash 
farm income — $306,981,000 being turned 
loose during the first seven months of 1936! 


S USUAL, Iowa is again a banner state in which to do business! 

$306,981,000 in cash is a surprising income in any state. Moreover, it 

is larger by $40,000,000 than that for the same seven months of 1935 yet the 
rental and benefit payments it includes are $16,000,000 less. 


Today, more than ever before, successful selling in Iowa means selective 
selling. This year of all years there is only one way to sell and advertise 
economically in Iowa. That way is through the key markets in Iowa, cov- 
ered by the newspapers comprising the Iowa Daily Press Association. 


With a total circulation of 386,743, they give the coverage that is ade- 
quate in quantity, adequate in quality. Through these dailies, you get real 
coverage through home-town circulation, home-town editorial appeal, cen- 
tered in the key markets over lowa where business is done, where farmers 
spend the bulk of their money. 


Not only will you effectively influence consumers in Iowa through the 
Iowa Daily Press Association newspapers, but you will also make a deep 
impression on your trade. Iowa merchants no longer listen to ballyhoo 
tal about an advertising program based on outside circulation of distant 
metropolitan newspapers. They know that it takes concentrated circulation, 


FORBES URGES 
A CAMPAIGN TO 
‘SELL’ BUSINESS 


Major Social Upheaval Feared 
by Publisher = 


Chicago, Oct. 8.—Predicting a ma. 
jor social upheaval in the near future 
unless active preventive steps are 
taken, B. C. Forbes, economist and 
publisher of Forbes Magazine, adyo. 
cated that industries of the nation 
unite in a giant co-operative drive 
to sell the capitalistic system to the 
public. 

Mr. Forbes urged this action in apn 
address yesterday before a joint 


luncheon meeting of the Chicago 


Federated Advertising Club and the 
Chicago Business Publishers Associ- 
ation. 

Labeling as particularly danger. 
ous recent inculcation in youth of 
the idea “you will be taken care of 
whether you work or not,” Mr. Forbes 
asserted aggressive effort must be 
adopted to dispel this illusion. 

Natural business recovery has re 
lieved the situation for the moment, 
he said, “but industry must do more 
to take care of their own or poli- 
= as we have seen, will step 
hag 


A Fool’s Paradise 


Bankers, industrialists and adver- 
tising men have “fallen down” on 
the job so far in meeting the need 
for education, Mr. Forbes asserted. 
During the latter part of the Hoover 
administration and during much of 
the Roosevelt regime he said “we 
were perilously near to the brink 
of real social trouble.” 

‘While conditions in business now 


are definitely “good,” unless there 
is a radical change in government 
policies to meet the debt burden, this 
condition will continue for only two 
more years, he predicted. 

The social security act, contem- 
plating setting up a 47 billion dollar 
reserve fund, he characterized as 
“absolutely impracticable.” 


Teach Public ABC’s 


“We must educate people in the 
A, B, C’s of economics,” he asserted. 

It is certain, he declared, that an- 
other Huey Long, Father Coughlin 
or Dr. Townsend will arise to spear- 
head an attack if an impregnable 
armor of public understanding of 
business is not constructed. 

“Employers are going to have to 
look beyond their ledger sheets,” he 
concluded. “Industries must get to 
gether and act co-operatively in an 
educational campaign.” 


New Food Bows 


Finley H. Greene Advertising 
Agency, Buffalo, is handling a news 
paper campaign in Buffalo and Roch: 
ester for Nature Frumenty Wheat 
food, made by Clark Bradley, Inc. 


1933 170,102 i = 
195 | 26.481 a : 7 market-by-market circulation to sell goods to their customers. The news- | HN jidinel 


papers comprising the lowa Daily Press Association offer that kind of circu- 


Source: U.S.D.A. Farm Income Release 9-16-36, 
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AMES TRIBUNE-TIMES 

ATLANTIC NEWS-TELEGRAPH 
BOONE NEWS-REPUBLICAN 
BURLINGTON HAWK-EYE GAZETTE 
CARROLL HERALD 

CEDAR RAPIDS GAZETTE 
CENTERVILLE IOWEGIAN 6& CITIZEN 
CLINTON HERALD 

COUNCIL BLUFFS NONPAREIL 
CRESTON NEWS-ADVERTISER 
DAVENPORT DEMOCRAT 
DAVENPORT TIMES 

DUBUQUE TELEGRAPH-HERALD 
FORT DODGE MESSENGER 

FORT MADISON DEMOCRAT 
IOWA CITY PRESS-CITIZEN 


lation in lowa—and distributors of merchandise know it, too. 


lowa Daily Press Association 


405 Shops Building 


KEOKUK GATE CITY 


MARSHALLTOWN TIMES-REPUBLICAN 
MASON CITY GLOBE GAZETTE 


MUSCATINE JOURNAL 
NEWTON NEWS 


OELWEIN DAILY REGISTER 


OSKALOOSA HERALD 
OTTUMWA COURIER 
PERRY CHIEF 


SHENANDOAH SENTINEL 


SIOUX CITY JOURNAL 
SPENCER REPORTER 


WASHINGTON JOURNAL 


WATERLOO COURIER 


WEBSTER CITY FREEMAN-JOURNAL 


-i- Des Moines, lowa 


CENTRAL 


WESTERN 


BUSINESS MEN 


The association 
with daily busi- 
ness news for 
which business 
men pay $15.00 
yearly. 


Chicago Hournal of Commerc 
"The daily business an “is 
- financial newspape 
of the Central Wes 
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Out of the unknown region north of the Rio Grande came tales 
of fantastic treasure . . . of a far civilization and seven cities of 
gold in a realm called Cibola. Dreaming of another conquest like 
that of Cortez, Coronado’s uninformed, ill-advised force of con- 
quistadores pushed far into the unknown .. . into a land whose 
wealth they missed only because they came four hundred years too 
soon. 


er S 
DAL LAS — Chief of | 


|| “The Seven Cities of Cibola’ 
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ns A | An ancient legend has its modern realization in the stories which visitors to the 4 
A _ Texas Centennial are telling as they return home—stories of the rich lands and 
len, this shining cities that now are realities in the region north of the Rio Grande. © | 
miy two ; 
contem: There are in Texas today about seven principal markets, each with its metropol- wy 
tod a itan center, each a merchandising empire worthy of any sales manager’s “con- satin 
quistadores.”’ Of these Texas markets, the Dallas area, with its 1,600,000-odd people, 
: in the A d is Number One. From here most sales campaigns in Texas are launched—here 
asserted ttendance results are biggest, sales quotas are highest. 
at al- 
Coughlin To t a I s . : a : 
to spear oi the If you plan to advertise in all of The cotton crop, now moving to 
e ° e ° ° ° 
‘ding. of T America’s major markets you will of market, is being sold by Dallas-area 
— exes course include Dallas; if you select farmers at the best prices in years. 
tet eatenn lel searine surname tae Tercene by pete National advertisers are favorin 
ly in an Are Headed for ent circumstances you will still choose ‘ & 
. ; a . The News and The Journal with a total 
this Centennial center; if you seek just 
The Seventh . . ; volume 35% above that of a year ago; a 
: | Milli one Spot For qn Intensive CANDSIEN FOR total which is close to the all-time peak 
aoe siciciach may well “go to it” here. Many adver- pases a 1929 P 
ne tisers are doing so. eee 
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Improving business statistics, evi- 
dent almost everywhere, are exception- 
ally impressive in Dallas—because of 
the Centennial Exposition, good crops 
and favorable markets. 


THe Dattas Mornine News 
||| THe Dattas (Eveninc) JourRNAL 


** Texas Mayor Market N ewspapers sat : The Black area is the Dallas market—87 rich agri- 


cultural counties—the world’s greatest oil fields— 
John B. Woodward, Inc. 


hustling towns—and Dallas. Within this area live one- 
. fourth of the people of Texas—a prosperous, compact 
Representatives market, adequately covered by these two papers. 
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Bar Dentists 
from Use of 
Coined Names 


Lansing, Mich., Oct. 7.—The Michi- 
gan state supreme court has decreed 
that coined trade names may not be 
used by dentists. 

Suit was instituted by Treverton 
E. Lewis in the Wayne county cir- 
cuit court, seeking to prevent the 
state board of dentistry from inter- 
fering with the practice of his “Peer- 
less Dentists” and nine other dental 
firms. The lower court dismissed the 
suit. 

The supreme court remanded the 
ease to circuit court with instruc- 
tions that the state law prohibits the 
use of coined trade names “because 
they do not disclose the identity of 
the practitioner.” It held that if 
John Doe employs other dentists, he 
may advertise as “John Doe’s Den- 
tists,” but not under a fictitious 
name, nor under his own name ac- 
companied by adjectives such as 
John Doe’s “Modern” Dentists. 


Two for Houck 


Pulaski Vaneer Corporation and 
Coleman Furniture Corporation, Pu- 
laski, Va., have appointed Houck & 
Co., Advertising, Roanoke, Va. Di- 
ww mail and trade papers will be 
used. 


Vancouver Advertising 
Exhibit Nov. 12-14 


Members of the Advertising & 
Sales Bureau of the Board of Trade 
of Vancouver, B. C., will stage an ex- 
hibition of advertising and graphic 
arts in the Hotel Vancouver Nov. 
12-14. 

Leanader Manley, manager of J. J. 
Gibbons, Ltd., heads the arrange- 
ments committee; Roy A. Hunter, 
past president of the Bureau and of 
the Pacific Advertising Clubs’ Asso- 
ciation, is chairman of the award 
group; Frank C. Anders, Home Oil 
Distributors, Ltd., head of Beaux 
Arts ball; George H. Norden, North 
Shore Press, finance committee; C. 
Allan Heeney, McConnell Baxter & 
Eastman, publicity; Ernest Evans, 
manager of the exhibition. 


Industrial Power to 
Give $1,500 in Contest 


Cash prizes amounting to $1,500 
are being offered to advertising men 
by Industrial Power, St. Joseph, 
Mich., for winning essays on “The 
Advantages of Convenient Pocket 
Size and Controlled Circulation for 
an Industrial Magazine.” 

The contest closes Dec. 7. Three 
awards will be made, $750, $500, and 
$250. Judges are A. K. Birch, Allis- 
Chalmers Mfg. Co., Milwaukee; W. 
A. Cather, Babcock & Wilcox Co., 
New York; Ralph Conder, Boston 
Woven Hose & Rubber Co., Cam- 
bridge, Mass.; D. Clinton Grove, 
Blaw-Knox Co., Blawnox, Pa.; and 
H. H. Simmons, Crane Co., Chicago. 


ONE LETTER IS 
ENOUGH, VIEW OF 
HAROLD DONAHUE 


Cincinnati, O., Oct. 5—*“If your 
first letter doesn’t elicit some reac- 
tion, quit.” 

This unique advice was given to 
the Direct Mail Advertising Associa- 
tion at a letter session last week by 
Harold W. Donahue, sales manager 
of Lawson & Jones, Ltd., London, 
Ont., and president of the Advertising 
Affiliation. 

“Write your letters short enough, 
or long enough to reach the ground,” 
said Mr. Donahue, paraphrasing the 
words of Lincoln. 

“If you put the proper thought in 
your letter, it will sell, and there 
should be no need for a follow-up. If 
your first letter does not sell, quit, 
for you have failed.” 

Mr. Donahue displayed and read 
examples of letters that actually sold. 

Mr. Donahue was followed by Earle 
A. Buckley, president Earle A. Buck- 
ley Organization, Philadelphia, who 
burlesqued poor ways of writing let- 
lers in his talk on “The Nosales 
Theory of Letter Writing.” 

“Letters are written with the idea 
of making a sale,” was the opening of 


ESCALATORS STREAMLINED TOO 


New transportation system of The Emporium, San Francisco department store. 


Mr. Buckley’s address, “but a great 
many of them are written in such 
a way that they kill the sale. 

*T have evolved a new method 
of writing a poor letter called ‘The 
Nosales Theory of Letter Writing.’ 

“This plan is to know nothing 
about your subject or your prospects, 
make your letter discourage desire 
and tear down confidence. Do every- 
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Resists Temperature Extremes 


This poster litho- 
graphed on Vac-Cup- 
Bac by Continental 
Lithograph Corp. 
Batten, Barton, 
Durstin and Osborne 
is the agency. 
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Before advertisers and lithographers 
were asked to accept Vac-Cup-Bac’s 
new principle in poster paper, plant 
operators in 44 states tested this un- 
usual paper under all conceivable ser- 
vice and weather conditions. That's 
why winter users of poster advertising 
are specifying Vac-Cup-Bac for their 
winter designs. Reason: Vac-Cup.-Bac’s 
new and exclusive adhesive-retaining 
posting surface sticks to the panel 
despite the pull and drag of expand- 
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230 Park Avenue, New York, N. Y. 
Public Ledger Building, Philadelphia, Pa. 


werk 
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Here’s VAC-CUP-BAC’s 
cold weather guarantee 


The diamond-shaped 
adhesive-retaining 
vacuum cup insures 
greater sticking qual- 
ities and practically 
eliminates winter 
“flagging”’. 


———— 


thing possible to make it impossible 
to buy. 

“Always remember that when you 
are writing a sales letter you are ip 
the driver’s seat, and the prospect 
can’t talk back.” 

Mr. Buckley read good examples of 
poor letters to show how his theory 
works. 


Value of Simplicity 


Mr. Buckley was followed by Mr, 
E. F. Wonderlic, director of person. 
nel, Household Finance Corporation, 
Chicago, on “How You Can Teach 
Your Letter Writers to Say it Right.” 

“One of the things we teach our 
men is that letters must be simple, 
and that nobody ever lost money 
underestimating the intelligence of 
the public, said he. 

Directors elected by the Direct 
Mail Advertising Association were 
Arthur H. Brayton, Marshall Field & 
Co., Chicago; Horace H. Nahm, 
Hooven Letters, Inc., New York; D. 
F. Raihle, Hardware Mutual Fire In- 
surance Co., Minneapolis; Arthur W. 
Towne, Blake, Moffitt & Towne, San 
Francisco; Eliot L. Wight, U. S. En- 
velope Co., Springfield, Mass.; Ray- 
mond Winger, Addressograph Cor- 
poration, Cleveland; D. S. Webb, 
Baltimore; George Welp, New York, 
and F. B. Heitkamp, American Type 
Founders Corporation, Elizabeth, 
N. J. 

Henry Hoke, New York, was reap- 
pointed executive manager. 

During the convention, the Federal 
Postal Department held three show: 
ings of a motion picture film, “Here 
Comes the Mail.” 


“Gee” Walker in 
Graham Safety Club 


Gerald “Gee” Walker, Detroit 
Tiger outfielder, has been made off- 
cial enroller for the newly-formed 
Graham Supercharger Safety Club 
and appeared in Crowley-Milner’s, 
Detroit department store, with the 
world premiere showing of 1937 
Graham cars. 

He explained use of the super 
charger, again on Graham cars. 


N. Y. Mirror Runs 


Business Girl Feature 


The New York Mirror has inaugv- 
rated a new column entitled “Tact 
and Tactics—For Girls in Business, 
written by Elizabeth Gregg MacGib 
bon, author of “Good Manners if 
Business.” 


BUILDING SUPPLY NEWS 


‘The Building Material Dealers Own — 
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ADVERTISING AGE 


N early days, firebrand editors used 

to run high fevers even in normal 

times, then boil with righteous wrath 
in the stress and strife of heated political 
campaigns. 

Today’s editors are different. They em- 
ploy a more powerful, if less feverish tech- 
nique—keyed to a more intelligent, mod- 
ern pace. 


Nowhere is the change better exempli- 
fied than in the editorial technique of 
Bernarr Macfadden. It has proved its vital- 
ity by the amazingly successful magazines 
it has created. 


Macfadden’s career of half a century 
has been an editorial fight for public pro- 
gress — physical welfare first, then social 
welfare...now he enters another arena... 
National welfare. 


First he pioneered in teaching simple 
health principles through his Physical Cul- 
ture Magazine. Then through True Story 
he began to help millions solve the burden- 
some troubles of their hearts and of their 
minds. 


Now Macfadden swings into the fight 
for governmental welfare. Through his 


pen at political trickery with undeniable 
effectiveness, winning a vast and sympa- 


newsy, swift-paced Liberty, he levels his 


~ Narronat Porrrics, 


Masteriof a Vital Editorial Technique, He 
Employs It to Tell Millions About Govern- 
ment Problems and National Welfare 


thetic audience of reader-followers. 


Read his patriotic editorials in Liberty, 
that dramatic weekly into which the Mac- 
fadden editorial technique has breathed 
a newspaper’s vitality. Simple words. 
Homely phrases. The secret of the power 
of these editorials is their human touch 
...and that is the Macfadden editorial 
technique through and through. 


Macfadden knows people as no other 
editor has known them. His own early 
struggles; his thousands of personal con- 
tacts; his public and private welfare work; 
through these he has learned to think as 
people think, to see as people see, to feel 
as people feel. 


Macfadden Magazines are not for the 


few but for the many. Macfadden devotes . 


himself to befriending and enlightening 
those forward-looking millions who make 
America, who by their likes or dislikes can 
make or break political or business des- 
tinies with ease. 


For fifty years Macfadden has been a 
crusader for the people—today, as always, 
he is a constructive leader of thought... 
now his powerful political ideas create an 
intense reader interest, which, after all, is 
the most dependable measure of advertis- 
ing responsiveness. 


LIBERTY 


This series of advertisements is sponsored by Physical 
Culture, the first of the family of Macfadden Magazines 


TRUE STORY MACFADDEN WOMEN’S GROUP PHYSICAL CULTURE 
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“He says what he believes” 


“Just what this country needs” 
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MANUFACTURERS 
STUDY COST OF 
SMALL VOLUME 


One Raises Minimum to $5,- 
000, Washington Report 


Washington, D. C., Oct. 8—One 
startling and unexpected result of 
the Robinson-Patman law, according 
to trade association officials here, is 
the trend among large manufactur- 
ers to concentrate on large volume 
business, lopping off small retail ac- 
counts ruthlessly. 

It is reported that one manufac- 
turer of a popular specialty has re- 
vised his pricing policies as a re- 
sult of a study of costs in conform- 
ity with the law, raising the former 
$100 minimum to $5,000. This will 
eliminate much direct buying by re- 
tailers and small wholesalers. While 
this plan of abandoning some retail 
distribution will not be generally 
adopted, it indicates the state of 
mind of many manufacturers. 

The governing paragraph in the 


Robinson-Patman law reads as fol- ; 


lows: 

“Nothing herein contained shall 
prevent differentials which make 
only due allowance for differences 
in the cost of manufacture, sale or 
delivery resulting from the differing 
methods or quantities in which com- 
modities are sold or delivered.” 


Small Orders Unprofitable 


A study of the cost of business ob- 
tained under the former $100 mini- 
mum is said to have convinced this 
company that it was not charging 
small buyers enough, and that fur- 
thermore, the volume involved did 
not justify the legal expense which 


that competition 


might be incurred in adjusting the 
prices on small sales. 

This question of cost, incidentally, 
will be the core of any defense 
against charges made under the 
Robinson-Patman law, according to a 
trade association official, whose 
legal counsel has expressed the 
opinion that it is no longer neces- 
sary for the government to prove 
is lessened by 
granting discriminatory prices. 

Pointing out that this section of 
the law contains the phrase, “or in- 
jured,” this legal adviser contends 
that the Commission has merely to 
prove that different prices were in 
fact charged to two customers com- 
peting with each other. 

“Therefore,” he asserted, “the 
whole question will come down to 
one of cost and the defendants will 
have to prove that their differentials 
are in fact justified by differences in 
cost of manufacture and delivery.” 

Others believe that the Robinson- 
Patman Act will precipitate a move- 
ment to test the constitutionality of 
the law by the filing of declaratory 
suits. This. little used procedure 
was legalized in 1933 by passage of 
the Declaratory Judgment Act. It 
facilitates court tests by putting all 
testimony on paper, personal appear- 
ance of witnesses being waived. The 
few such suits filed have gotten 
through the Federal courts in 90 
days. 


Expects New Complaints 


United States Wholesale Grocers 
Association, leading proponent of the 
Patman Bill and originator of the 
first draft, expressed the belief that 
the Federal Trade Commission will 
file new complaints shortly under the 
brokerage and advertising allowance 
clause. 

In other quarters friendly suits un- 
der the triple damages section of 
the Clayton Act are expected. This 
also is a short procedure, involving 
only two questions “Is this act 
valid? If so, is this practice a vio- 
lation?” 

From the Federal Trade Commis- 
sion it was learned that the com- 


ee 
ee 


SPECIALISTS CAUGHT IN HUDDLE AT N. |. A. A. CONFERENCE 


Left to right, Allan Brown, eer Corp.; Roger L. Wensley 
H. W. Clarke, McGraw-Hill” " Publishing Co., all of New York. 


, GS. M. Basford Co.; William L. Rickard, Rickard & Co., and 


plaints against Montgomery Ward & 
Co., Kraft-Phenix Cheese Corpora- 
tion and several smaller concerns 
originated within the FTC, no com- 
plaints having been received from 
the trade. All of the price lists in 
question were circulated freely. 


BIRD-WARD CONTRACT 


ANTE-DATES PATMAN ACT 


Boston, Mass., Oct. 8.—Following 
the complaint filed by the Federal 
Trade Commission against the Bird 
Floor Covering Sales Corporation, 
East Walpole, Mass., Bird and Son, 
Inc., gave out the following state- 
ment: 

“The federal trade commission 
have issued several complaints al- 
leging discrimination in price under 
the Robinson-Patman act, including 
a complaint against the Bird Floor 
Covering Sales Corporation and 
Montgomery, Ward & Company for 
felt base floor covering products as 
compared with prices made by the 
Bird Floor Covering Corporation to 
other merchants. 

“The transaction involved in this 
case was made prior to the passage 
of the Robinson-Patman act. 


“Bird Floor Covering Sales Cor- 
poration feels that the transactions 
involved are not violations of this 
law. However, notwithstanding the 
confusing provisions of this act, 
Bird Floor Covering Sales Corpora- 
tion has exercised great vigilance in 
endeavoring to observe this law and 
avoid any controversy. The issue 
in the case is of such a character as 
to clarify some doubtful provisions 
of this law.” 


Muench Named 


C. Wendel Muench & Co., Chicago, 
have been appointed by Vollrath Co., 
Sheboygan, Wis., manufacturers of 
kitchen enamel ware. A new line, 
Stainless Steel kitchen ware, will be 
announced during October. Trade 
— and newspapers will be 
used. 


Schroeder Promoted 


Elmer H. Schroeder, former city 
circulator, has been appointed circu- 
lation manager of The Milwaukee 
Journal, succeeding W. H. Coffin. 
Arno R. Fischer, former district su- 
pervisor, succeeds Mr. Schroeder. 


Staley Introduces 
New Starch in Cubes 


A. E. Staley Manufacturing Con. 
pany is introducing a new product, 
starch in cubes, in newspaper adver. 
tising. By counting cubes each 
week, the housewife can determine 
the number necessary for giving 
clothes the exact stiffness desired, 
copy points out. 

A clothespin apron is offered free 
in exchange for box-tops of two 
packages of Staley’s Gloss Starch 
Cubes. 


Ohio Liquor Board 


Bans Santa Claus 


The Ohio Board of liquor control, 
following similar action taken by 
boards in Michigan and Pennsyl- 
vania, has ruled that the picture of 
Santa Claus must not appear in ad- 
vertising of liquor. 


W. J. Fritts Injured 


William J. Fritts, advertising man- 
ager of a department store in Mont- 
gomery, Ala., suffered critical in- 
juries Oct. 5 from a pistol wound in 
the head. He was reported to have 


been in ill health for several months. 


MICHIGAN MARKET IS HOT 


Retail Sales Up $265,000,000.00 


To reach your Michigan Market outside of Detroit, use Booth Newspapers. 
dominate a big, prosperous, free-spending market, equal in size to another Detroit, and 
there's no way to cover it except through Booth Newspapers. 


Ask for further information. 


In Grand Rapids, It’s The Press! 


Grand Rapids presents an outstanding sales opportunity. Recent Fisher Body ac- 
tivities will add another $2,500,000.00 to annual payrolls. Support your dealers in this 
important market. Use the Grand Rapids Press. 


A. B. C. - 88,112 


I. A. Klein, 50 E. 4ond Street 
John E. Lutz, 180 N. Michigan Ave.............. 


Sell them where they’re buying! One million Michigan families spent, on the aver- 
age, $1,500.00 each in retail stores during the last 12 months. Michigan retail sales 
are up $265,000,000.00, compared with last year. The Michigan Market is HOT. 


They 


New York City 
.Chicago, Ill. 
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ADVERTISING AGE 
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October 12, 1936 


ANALYZE OUR 
ADVERTISING, 
YALE SUGGESTS 


Billings, Mont., Oct. 8.—yYale Oil 
Company is talking about its adver- 
tising almost to the exclusion of 
Litening gasoline in a current news- 
paper campaign in Montana, Wyo- 
‘ming and Idaho. Its neighborly copy 
May, as one executive remarked, seem 
“gmall-townish,” but the company 
believes that this approach is-likely 
to be most effective in its territory. 

After stating that its copy has 
proved popular among a large major- 
‘ity of motorists, the advertising goes 
“on: BS 

“Of course you've noticed, if you've 
analyzed at all, that a picture of a 
steam roller, or a trapeze tragedy, or 
a boy with an umbrella, or such like, 
have no apparent direct bearing on 
your gasoline interest. Obviously 
such pictures and headlines are used 
to @ngage your passing attention— 
but as we intend it, always leading 
to Your profit in the end! 


For as 


you read beyond the heading, isn’t 
it true that the point made by boy, 
or steam roller, or historic incident 
proves to be far closer to your gaso- 
line interests than at first appeared? 


Flat Claims Taboo 


“We figure that direct flat claims, 
even when very valuable, are so eas- 
ily overlooked, or so quickly forgot- 
ten, that you are far more likely to 
be interested in these odd and varied 
indirect appeals. Consequently, aren’t 
you likelier to remember the point 
they make about Litening’s special 
qualities and economy just at that 
critical moment when you need gas- 
oline and could as well'turn in at one 
place as another? 

“It is right then that we want a 


cross your mind—and 


sult you do choose Litphing, we sin- 
cerely believe that yOo:"@nd your 
ear, as well as we, ate: gainer. 


“So, without the leg$s-wish ever 


to he grabby, or too uming, or 
preachy, or ponderously®¢igntific, we 
consistently try to have these say- 
so’s about Litening entertain a little, 
perhaps inform and enlighten a lit- 
tle, or maybe pleasantly recall some 
half-forgotten reference from “fourth 
reader” days—in a word to make you 
mildly glad that you gave our mes- 
sage a second look for! its own sake. 


“Of course, in the end, winning 
your patronage—or confirming your 
judgment if you are already regu- 
larly using Litening—remains the 
basic purpose. And we are not a 
bit hesitant to say so right out. 

“So on this ground of frankness, 
and in all heartiness and neighborly 
spirit, Yale and Litening and the 
many distributors and dealers cor- 
dially invite your business and your 
continued attention to our messages.” 

Burns-Hall Advertising Agency, 
Milwaukee, is in charge. 


“Outlines of Marketing” 


Is Written by Agnew 


McGraw-Hill Book Co., New York, 
has published “Outlines of Market- 
ing,” anew book by Hugh E. Agnew, 
chairman of the.marketing depart- 
ment, New York University. 

The new volume deals with distri- 
bution of manufactured goods from 
the point of view of the consumer 
and how he can best be served. One 


keting. 


Series on R-P Act 


A series of six articles on the Rob- 
inson-Patman Act, written by Dr. 
Melvin T.: Copeland, of Harvard 
Graduate Sehool of Business Admin- 
istration, has been' published by 
Boston Evening Transcript. 


oe i 


: 


4.916 
ESCANABA 
2.36% 


37.667 
ALPERA 
76% 


102.770 
BAY CITY an 


“= 


193.569 
KALAMAZOO 
3.98 


PH, Lie! “e9 3 
Se SEE Ee 


Where the 
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47.80% of Michigan’s total population - 
ig concentrated in the Detroit trading - 
area, Here also is. concentrated 95% of 

the weekday and 83%. of the entire 

Sunday circulation of The News. 


id al ate PN: 


arts to move 
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You can see better business throughout the country by simply 
watching the cars go by. = me 

In Detroit, not only do the wheels of the automotive world 
start moving, but the wheels of all business. Here is the dynamic 
center of America’s greatest industry. 

That is chiefly what makes Detroit the FOURTH MARKET 
IN AMERICA. The homes of Detroit constitute a natural market 


+ 


The Detroit News is typical of Detroit. Recognized as one of 
America’s great papers, its record as an advertising medium is 
classic. What other papef in America can match its extraordinary 
performance over the last 22 years—a full generation? 


\ First in total advertising- - - - 7 times 


Second in total advertising - - 


8 times 


Third in total advertising - - - 5 times 


The power of The News lies in the fact that it is the Home 
Newspaper of Detroit—with the largest trading area circulation, 
76% home-delivered in Detroit. 


THE HOME NEWSPAPER 
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Detroit News 


Chicago 
J. E. Lutz 


chapter is devoted to trends in mar- 
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Advertising Age published 
weekly at Chicago, Illinois, for 
October, 1936. 

State of Illinois 
County of Cook} ®*- 

Before me, a notary public, in 
and for the State and county afore- 
said, personally appeared G. D. 
Crain, Jr., who, having been duly 
sworn according to law, deposes and 
says that he is the publisher of 
Advertising Age and that the fol- 
lowing is, to the best of his knowl- 
edge and belief, a true statement 
of the ownership, management (and 
if a daily paper, the circulation), 
etce., of the aforesaid publication 
for the date shown in the above 
caption, required by the Act of 
August 24, 1912, embodied in sec- 
tion 411, Postal Laws and Regu- 
lations, printed on the reverse of 
this form, to-wit: 5 

1. That the names and addresses 
of the publisher, editor, managing 
editor and business managers are: 

Publisher, G. D. Crain, Jr., Chi- 
cago, Il. f p : 

- Editor, None. f 
'. Managing Editor, 
Crain, Chicago, IIl. 

: Business Managers, None. 

2. That the owner is: (If owned 
by a corporation, its name and 
address must be stated and also 
immediately thereunder the names 
and addresses of stockholders own- 
ing or holding one per cent or more 
of total amount of stock. If not 
owned by a corporation, the names 
and addresses of the individual 
owners must be given. If owned 
by a firm, company, or other un- 
incorporated concern, its name and 
address, as well as those of each 
individual member, must be given.) 

Advertising Publications, Inc., 
Chicago. 

G. D. Crain, Jr., Chicago, Il. 

Kenneth C. Crain, New York, N. Y. 

E. Kebby, Chicago, I11. ' : 

S. R. Bernstein, Chicago, Ill. 


Murray E. 


STATEMENT OF THE OWNERSHIP, MANAGEMENT, incall 
TION, ETC., OF ADVERTISING AGE, REQUIRED BY 
THE ACT OF CONGRESS OF MARCH 3, 1933 


3. That the known bondho] 
mortgagees, and other secupy 
holders owning or holding 1 Der 
cent or more of total amount ot 
bonds, mortgages, or other secus. 
ties are: (If there are none, gy 
state.) 


None. 


4. That two paragraphs next 
above, giving the names of the 
owners, stockholders, and security 
holders, if any, contain not only 
the list of stockholders and secyp 
ity holders as they appear upoy 
the books of the company, but 
also, in cases where the stocks) 
holder or security holder appears 
upon the books of the company 
as trustee or in any other fidgs 
ciary relation, the name of 
person or corporation for wh 
such trustee is acting, is givent 
also that the said two paragraphs 
contain statements embracing aff. 
ant’s full knowledge and belief ag 
to the circumstances and condi 
tions under which stockholders ang 
security holders who do not ap 
pear upon the books of the coms 
pany as trustees, hold stock ang 
securities in a capacity other thay 
that of a bona fide owner, and thig 
affant has no reason to believe 
that any other person, association, 
or corporation has any interest 
direct or indirect in the said stock, 
bonds, or ‘other securities than gg 
so stated by him. z 


Publisheny 
G. D. Crain, Jr. @ 
Sworn to and subscribed beton 


me this 24th day of Septembey 
1936. “4 ys 


(Seal) 


(My. commission expires 
1939.) 


Ellen Kebby Hamlin 


WBIG Sponsors Contest 


Station WBIG, Greensboro, N. C., 
will pay $50 in cash to the person 
submitting the most appropriate pro- 
gram for the Jefferson Standard Life 
Insurance Company’s 30th anniver- 
sary. The contest closes Dec. 1. If 
the winner is a member of the im- 
mediate family in which a Jefferson 
Life Insurance Company policy is 
owned, the prize will pe doubled. 


Maxon’s Resumes | 
Maxon’s, New York, fashion shop, 
will resume advertising after a lapse 
of five years. Hicks Advertising 
Agency, New York, which had the 
account for 37 years, is in charge. 
Fred G. Russel is account executive. 


—= 
DeAngelo Heads Radio 
Carlos DeAngelo has joined 
& Mitchell as head of the radio 
partment, succeeding Marion Parsop 
ette, resigned. Mr. DeAngelo Tie 
been with the Blackman Company 
and N. W. Ayer & Son, Inc. ’ 


Hanter in New Post 


S. M. Hunter, formerly sales man- 
ager:of Novo Engine Co.; Lansing, 
Mich., has joinéd American Hoist ani 
Derrick Co.; St. Paul, Minn., in the 
sales department. 


Dawson with Distillery 

W. J. Dawson has been appointei 
advertising manager of Brown-For 
man Distillery, Louisville, Ky. 


OTHER 


SAN FRANCISCO'S 
BRIDGE 


Your sales message goes across in northern 
California and spans Nevada, Idaho and 
Oregon—when KPO carries your cam- 
paign. A long established favorite in this 
populous region, KPO has a proven record 
for results. Let us show you the score. 


KPO 


50,000 WATTS 


NBC Pacific Coast Red Network 


SAN FRANCISCO 


Completely programmed by NBC 
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EWING GALLOWAY 


BALANCED 
POWER rok a 


Whether to turn over machinery... 
or to turn over merchandise... 
production engineers and sales 
managers face the same problem: 


to apply the right power 
, .. at the right place 
... to do the right job. 


MoTOoR is the greatest selling power in the automo- 
tive sales field. Its circulation is carefully balanced 
against the automotive buying dollars of every city and 
state just as is the power in the factories of the indus- 
try MoToR serves. 


MoToR’s circulation is large where automotive pur- 
chasing power is high; smaller where it is lower. 57,000 
worthwhile shops, dealers and jobbers follow MoToR 
each month. This magazine delivers to advertisers the 
most responsive automotive buying group in America. 
MoToR is selectively sold, enthusiastically bought, in- 


R. T. DOONER 


GREAT INDUSTRY 


tensively read. Its editors are men well known through- 
out the industry. Their knowledge is practical, their 
opinions respected. 


Distinctive in makeup, brilliant in editorial direction, 
selective in circulation, MoToR stands first in its field 
in editorial content, reader interest, paid circulation, 
advertising volume. 


It belongs on the top of every advertising schedule 


planned to sell the automotive industry. 


Last forms of Show Issue close October 23 


The Automotive Business Magazine 


572 MADISON AVENUE, NEW YORK 
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30 ADVERTISING AGE October 12, 1935 | Oct 
— — 
' vin, 1936 
Beauty Show IBMC ! odu ps ge Be Pc: liga Sports Illustrated and 16 
“ ailed to report 1936 lineage. p : pee — 
New Signal System Figures for individual publications BE. ne inal, 4 aes 12385 
Is Interrupt ed A new electric time and signal sys- and groups follow: 1Spur ..... pibigeeteas 23,772 aig 
tem which automatically schedules DUNG cavnwovenr sees 27,180 49) 
Standard 1936 §=-:1935 656 
by Race Issue every edition of a newspaper through fe) deetiihade Sheena 5.986 3.041 tata Country..... “ae 30,674 
the mechanical departments has been oo? a "nae | pT VOL corcccces covers ’ 5,129 
Atlantic Monthly .... 10,728 13,062 | True Detective 
introduced by International Business Current History ...... 1,997 1,642 A. llr tc 5.143 
Chicago, Oct. 7.— Advertising of an | Machines Corporation, New York. ’ Forum & Century..... 3525 3,916 | vanity Fair (Combined 4.964 
, mf st : C ti The system has been installed in the Harper’s Magazine ... 10,810 9,442] with Vogue 1936)... .... 9,44 
exhibitor at the American oeme “| Dayton Journal-Herald plant. Review of Reviews... 8,145 5,698 Pe chiaes 443 
cians Association convention as “non- In addition to a self-regulating eee er 12,189 4,618 Total Group ....... 719,869 541,334 
Jewish” resulted in a near riot and| electric clock system, this equipment m 52730 41419 |. Women’s 
removal of the company’s exhibit | provides three series of emp and bell| New York, Oct. 8—An October| 7°t#! Group ------- , , Delineator_. goreeesees P54 11,445 | Bo 
last night. signals throughout the building, ar-| jineage gain of 23 per cent over 1935| General armer’s © ceceeee , 12,241 B ine « 
; Good Housekeeping .. 56,048 
Officials of the convention, who| ranged to indicate visibly and audi-| _,. registered by 100 magazines| American ..........-- $8,706 19,998 — a — poll aor 46.0 ast 
fell hibitors threat-| bly any failure to maintain edition American Boy ....... 8,35 i S "293 
stepped in as fellow-exhibitors threat-| oo auies. measured by National Advertising| american Home ..... 45,180 25,999 | Holland’s ............ 16,553 9.99 & stabi 
ened to tear down the display, said ninbititamaniann Records (Publishers’ Information| American Legion ..... 5,189 4,702 _— —- a Bye bat enc! 
the removal was ordered yey on Ford Has Movie Bureau, Inc.). This is the largest | Arts & Decoration.... 10,008 3052 | Junior League 14h order 
the “un-American attitude of the ex- gain made in any month of 1936, the| Better Homes & Magazine ........-. 12,861 10,659  equil 
hibitor which we could not tolerate on Future Farms closest approach being in September, NS eal PN 30,595 21,269 Ladies’ Home Journal. aoe 49,414 BF py le 
in a show which is impartial to all Ford Motor Co., Detroit, has pro-| when an incr of 16.4 per cent Boys’ Life ee 0,998 8,836 eee pibecesess +s wane br of M 
races vod 4 “ : F OC} sereerevece ’ ’ ha ® ’ 
age a staged by the duced a sound movie, “Farms of the) over the corresponding month of| Christian Herald 9,896 11,467] Photoplay_........+.. 1,700 9.74 ff last 
campaign y Future,” available for distribution | j 99. was reported College Humor ...... 2,493 No issue| Pictorial Review 21,365 19.349 & ison, 
American Beauty Products Company,| through Ford dealers. nl oe , ade| Cosmopolitan .....--- 26,83 24,988 | Sunset ....... ah wears 12,720 10,36 insti 
Chicago, on opening a branch re-| The picture treats of soy bean de- rteen weekly magazines made} country Life ........ 24,652 17,521 — Story ....+++++- B oie 20,09 I ang 
cently in the German Milwaukee dis-| Velopments undertaken at Dearborn |@ gain of 11.82 per cent for Septem-| Biks ..............-+. Feet SETA Eneee seagoscstocsore , ne bev 
trict in recent years, tending toward their | ber, the last month for which com-| Esquire ...........-.. ra ore ana. ad 56,719 444 0 : 
“We sent out cards to dealers to| S¢meral use as a basic source of raw | plete figures are available in the Seudoeke Group ..... : "2645 «2,283 | Woman’s World ..... 10,249 9.9 aA 
h material, and shows production of| weekly field House & Garden...... 42,152 29,906 ad Fe 
combat a rumor campaign that We/| automobile parts made from soy bean ; Aes Total Group ....... 600,175 507,612 & the | 
” House Beautiful Com 
ocala os ee derivatives. Gain by Groups bined with Home & “ae Women’s Groups chan 
efleblower, vice-president in charge wa comet apareenttien 44,71 , Fawcett Women’s Group bl 
of the exhibit. Herzman to General General magazines scored a gain es wea wuaheline eee ~— er ag + oe P rg tae we 
ME: capodresreweeds i , otion Picture ...... , , 

The cards featured services offered} 4 .+nur Herzman, formerly with W. | °! 32.98 per cent in October, followed | Tie. 1172172072025! 7,527 6,208] Movie Classic ........ 15,755 135m § ald ¢ 
by the company and concluded with F. Williamson Advertising Service, by standard magazines, with 27.30| Modern Mechanix .... 12,493 10,637 | Screen Book ......... 14,775 16,994 & sour 
the statement: “Get the thrill of deal-| Chicago, has joined General Outdoor | per cent; women’s groups, 18.46 per os Men ees: BR enaae saree “A go ae 1196 the 1 
ing with a non-Jewish organization.” | Advertising Co., Chicago. cent; women’s magazines, 18.23 per Sean ten poy 5087 3964 - gay ey Meh meet HY prop: 
More than 500 were distributed, Mr. presen cent, and outdoor, 8.83 per cent.| physical Culture ..... 9.701 10,631 iain Cements . outli 
ee oe pe — _ “News” Changes Name {Mail eed ee = he oa rr! Ae rd Mechantes +» 21,868 18,244] Guoup ....c.cccecce 

e hands of other ex rs at the! wpiectric Refrigeration News, De-|%TOUP showing a loss, this being 5. True Romances ...... 20,029 12.7% 

, EY cckseyeeens 16,680 14.100 latesie Miecer......... 20,553 14,837 
= and the demonstration re- trolt, has changed its name to Air a’ ag ie more apparent than! R&@DOOK «22222-0000 Sa. elt. 6 bee. 19277 1259 | Re 
> onditioning and Refrigeration News. pp Scientific American 6,388 2,970| Radio Mirror ........ 17,769 12,507 § whic 
True Experiences .... 19,350 12,6% & the | 
Modern Magazines in tl 
Modern Screen ....... 17,350 14,709 
Modern Romances ... 16,458 13,695 § 92 
pe eee 15,570 1411 § tary 
Screenland Unit stan’ 
WOORORENINE bc ccceecses 10,750 10,510 port! 
Silver Screen ........ 10,730 10,510 ots 
Total Geeup cic viss 270,326 228,189 § mail 
Outdoor Division cial 
Field and Stream..... 14,899 14,04 out 
Fur-Fish-Game ...... 7,127 6,153 1 
Hunter-Trader-Trap- we 
ER ae 7,469 7,356 § ity § 
Hunting and Fishing. 7,763 . 17,606 poss 
National Sportsman .. 9,809 8,763 “] 
Outdoors .....00- occoe Bead 5,233 
Outdoor Life ......... 12,824 11,86) Dr. 
Sports ARGIG ...0.ce0 11,933 9,761 8 side: 
Total Group ....... 717,088 10,18 = 
Mail Order th 
Pee 5,745 6,808 Me 
Gentlewoman ....... « 6368 4,419 & and 
Good Stories ......... 4,216 4,729 8 gible 
Home Circle ......... 3,072 TB an 
Home Friend ........ aes 3,611 
Illustrated Mechanics. 3,400 2,795 § met 
Modern Woodman .... 1,558 1,10 B effec 
eee eee 2,789 2,047 exce 
Mothers Home Life... 3,627 3,287 | 
eee 6,917 6,819 § ON8 
Sovereign Visitor .... 2,042 1,20 & its 
Total Group ....... 37,528 39,688 = 
Grand Total ...... 1,757,666 1,428,921 ce 
September Advertising Lineage . 
Weeklies & *Semi-Monthlies 
American Weekly .... 71,518 68,62 
Business Week ...... 41,275 28,81! “ny 
Collier’s ............. 89,043 80,831 
*Forbes ....... she énes 14,646 9,550 & are 
RRR SRE 23,039 30,68 B ther 
EE iia che diae st 19,101 15,84 B tio, 
Literary Digest ...... 27,895 17,29 
News Week ......... 23,806 16,18 & indy 
New Yorker ......... 93,024 89,671 B only 
aoe Evening ' 
DR 5 2iisiindeh co vce 158,438 130,14 i 
ar Wer ts 15,283 13,910 § ‘ib 
BD ss kdbebacssensens 102,054 95,88 & bili; 
. United States News .. 35,523 42211 8 fing 
-.THE ACID TEST OF sen ea ae aL 
s ses = . Sagnes for 1936 Bi by pub fF — 
: sner. 
wens won PUBLIC PREFERENCE Sets tas 
ircher Opens Branch 
NEWSSTAND SALE : The Albert Kircher Co., pre 
Prien, 10c or less The predominance of Screenland Unit in its field may be summed up and proved ae hiladelp 
SILVER SCREEN . .. .355,371 in two sentences: SILVER SCREEN has the largest newsstand sale of ALL screen maga- ; . 
ae addicts poet zines. SCREENLAND has the largest of all costing over !0c. 
| ae A 
Magazine D........ 178,926 At the newsstand, where the buyer has all screen magazines before her and FORWARD 
i aa is subject to no influence but her own preference, Screenland Unit tops all competitors. FORWARD 
SCREENLAND ..... 176,791 This is the reason why Screenland Unit delivers circulation "bonuses" for period 
blowediee B ....s.00 147,271 after period—eight in a row now, and more to comel FORW ARD 
Magazine C ........ 144,512 _ This superb performance (on the newsstands, mind youl) over four years, puts 
Si 7 P ee ° Ambi man 
eT ae x Screenland Unit in the front rank of stable, dependable advertising media. ‘(a = enn ' ; 
. . . wi 80 
The young women ... girls... wives ... mothers .. - who read Screenland of advertising creation and pro- 
Unit are YOUR market, whether you manufacture foods or cosmetics, drugs or automo- duction seeks advancement. Six 
biles. Each dollar you invest in Screenland Unit puts 515 full-page advertisements before years production manager © 
this smart, up-to-the-minute, BUYING audience. pacity in both agency and mfg. 
p- 
Background, personality, expe 
ee now qualify for agency account 
, Pee servicing and contacting, ° 
_. SCREENLAND SILVER SCREEN Assistant Advertising Manager 
: Nowemployed. Age 29. Box870, ] 
Chicago % bos Angie Advertising Age, Chicago, Il 1 
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839,588 
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NEW USES FOR 
POTTON CHANGE. 
TRADE OUTLOOK 


Boston, Mass., Oct. 8.—Creation by 
the cotton textile industry of an in- 
justry-wide corporation to act as a 
gabilizing agency in market emer- 

ncies a8 well as to facilitate the 
orderly liquidation of obsolescent 
quipment and to provide a control, 
py leasing, over excessive operation 
of marginal machinery was proposed 
st night by Dr. Claudius T. Murch- 
jon, president of the Cotton-Textile 
Institute, in an address at the annual 
panquet of the National Association 
of Cotton Manufacturers in the Cop- 
jey-Plaza Hotel. 

Plans for an exhaustive study by 
the Institute of the industry’s mer- 
chandising and excess equipment 
problems were revealed by Dr. Mur- 
chison, who announced that expert 
aid and counsel from every available 
source is to be drafted to determine 
the practicability of the stabilization 
proposal which as yet is in barest 
outline. 


Problems of Industry 


Reviewing the problems’ with 
which the industry has dealt during 
the last yea? and those it must meet 
in the immediate future, Dr. Murchi- 
son stressed particularly the volun- 
tary maintenance of wage and hour 
standards by an overwhelming pro- 
portion of the mills. Those stand- 
ards, he pointed out, should be “the 
main elements of economic and so- 
cial security” and, he added, “with- 
out their recognition, in practice as 
well as in principle, lasting stabil- 
ity and enduring prosperity are im- 
possible of attainment.” 

“It is my belief, however,” said 
Dr. Murchison, “that the moral con- 
sideration upon which we have de- 
pended for the maintenance of these 
standards since the dissolution of 
the code must be buttressed by new 
and sturdy supports of a more tan- 
gible nature. Specifically, they are 
an improvement in the distribution 
methods of the industry and a more 
effective dealing with the problem of 
excess equipment. The industry has 
long been aware of the weakness of 
its distribution methods from the 
standpoint of price stability but 
Progress toward improvement has 
been slow. 


Laws as Barrier 


“There are many solutions which 
are theoretically possible. Some of 
them are conditioned upon combina- 
tion and integration throughout the 
industry and hence can be realized 
oly after a long lapse of time. 
Others assume extremely large dis- 
tributing units would be able to sta- 
bilize the market through sheer 
financial power or virtual monopoly 
of certain lines. These, of course, 
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can not be realized because of the 
anti-trust laws. In most cases pro- 
posed remedies take for granted a 
fundamental conflict between mills 
and selling agents and between mills 
and buyers. Besides, a fundamental 
conflict is utterly fallacious and 
proves a deterrent rather than an aid 
in finding any ultimate solution of 
the problem. 

“It is my belief that the industry 
can establish what may be termed a 
stabilization corporation which will 
have the support and co-operation of 
mills and selling houses alike and 
whose business activities would not 
be competitive in character but de- 
signed to support the market and 
provide it with a steadying hand in 
appropriate places and at strategic 


times. Such an institution might 
also co-operate in the private efforts 
now being made to hasten the retire- 
ment of obsolete machinery by final 
liquidation and by holding in check 
the excessive operation of marginal 
machinery through the use of the 
well-known leasing system which has 
attracted much attention both in 
England and the United States, and 
has been definitely recommended for 
further use by the Cabinet Commit- 
tee in its recent report on the tex- 
tile industry. 

“To my mind, efforts to regulate 
market activities, through private 
means, must be affiliated with efforts 
to minimize, by legitimate means, 
the disturbing effects of excess pro- 
ductive equipment. Much research 


work will be required before the final 
details of this stabilization plan can 
be drawn up but to this task the In- 
stitute has definitely set itself and 
will, during the forthcoming months, 
draw expert aid and counsel from 
every available source.” 


See New Competition 


Touching other phases of the un- 
usually vigorous program which the 
industry’s current problems dictate, 
Dr. Murchison emphasized two par- 
ticularly—the increasing competi- 
tion of other fibers and the necessity 
for closer co-operation between the 
various regional and state organiza- 
tions within the cotton textile indus- 
try. 

The government-financed nation- 


wide demonstration of the practica- 
bility of cotton fabric reenforcing 
membrane for bituminous surfaced 
roads and the prevailing fashion su- 
periority of apparel cottons—both 
achievements in the industry’s pro- 
motional efforts through its Institute, 
to promote wider use of cotton—were 
cited by Dr. Murchison as evidence 
of what an alliance of every element 
in the “cotton-minded group—farm- 
ers, ginners, transportation agencies, 


‘shippers, mills, converters and sell- 


ing houses—behind a broad scale cot- 
ton promotion could atcomplish. The 
first steps toward such an alliance 
have already been taken by the In- 
stitute and raw cotton shippers are 
actively interested in the proposal, 
he reported. ‘ 
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Chicago American. 
department store gains. 


Today the American leads all Chicago daily papers in total 
It has recorded increases to the tune 


local display gains. 
of 719,125 lines. 


One reason we have such a “black” record is because our 
paper is so well read. The American has the largest evening 
circulation in Chicago, and concentrates the bulk of it 
among those “up and coming” families in their 30’s and 
40’s who are the best prospects for what you have to sell. 
Reach them—and reap! 


CHICAGO AMERICAN 


HEN the music goes “round and round” you’ll hear 
#” ‘ no cheers from us. But when our linage gains go “up 
and up” that’s another story. September marked the ninth 
consecutive month of local display linage gains for the 
It also marked the ninth month of 


Mere are the Figures: 


Daily Local Advertising Gains 
First Nine Months, 1936 


CHICAGO AMERICAN 
719,12 LINES GAIN 


2nd Evening Paper..........136,224 Lines Loss 
$rd Evening Paper..........575,163 Lines Gain 
lst Morning Paper..........493,796 Lines Gain 


2nd Morning Paper.......... 29,520 Lines Gain 
Total Daily Department Store Gains 


«..a good newspaper 


‘NATIONAL REPRESENTATIVES: HEARST INTERNATIONAL ADVERTISING SERVICE 


First Nine Months, 1936 


CHICAGO AMERICAN 
478,015 LINES GAIN 


2nd Evening Paper..........249,070 Lines Loss 
$rd Evening Paper..........176,671 Lines Gain 
lst Morning Paper..........289,609 Lines Gain. 
2nd Morning Paper.......... 77,950 Lines Gain. 


Authority: Media Records 
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Pepper Renews Program Powers to Agency agg Dh teen og | oo, Fh bg partment effectively to handle a 


Dr. Pepper Co., Dallas, Tex., has 
renéwed its contract for 26 broad- 
casts, continuing the “Pepper Upper” 
program over the Dr. Pepper-Dixie 
network of 20 Southern stations. 


Resista-Run to Howard 


: Raymi Laboratories, Inc. New 
f York, has appointed E. T. Howard 


i Co., also of New York, for Resista- 
| Run, a new hosiery treatment. News- 
papers and radio will be used. 


Accepts Advertising 


. Space in Quarterly Review, new 
: publication of the New York City 
| 


Cancer Committee, 165 E. 91st St., is 
; available to advertisers beginning 
| with the January issue. 


Charles J. Powers, former execu- 
tive secretary of Employing Printers’ 
Association, Hartford, Conn., and re 
cently with Printers’ Service, Inc., 
has joined Wilson & Haight, Inc., 
Hartford, as production executive. 


Has Photography Class 


Chicago Academy of Fine Arts will 
begin a lecture series on “Art of 
Photography” Oct. 19. Fred Howe, 
of Howe and Arthur, photographers, 
will conduct the lectures, to be held 
Monday evenings from 7 to 9 o'clock. 


To Issue “Trailers” 


Trailers, a trade paper, will be 
started shortly by Babcox Publica- 
tions, Akron, O., publishers of Tire 
Review and Brake Service. 


N. 1. A. A. MAKES 
SOME HISTORY 


IN PHILADELPHIA 


(Continued from Page 1) 


Wells, Ex-Cell-O Aircraft & Tool 
Corporation; (Milwaukee) E. J. Goes, 
Koehring Corporation; (New Jersey) 
Herbert V. Mercready, Magnus Chem- 
(New 
York) Roger L. Wensley, G. M. Bas- 
ford Co.; (Philadelphia) Roland G. 
Roland G. E. Ullman 


ical Co., Garwood, N. J.; 


E. Ullman, 


Co.; (St. Louis) O. R. French, Oak- 
leigh R. French, Inc.; (Youngstown) 
R. P. Doods, Truscon Steel Company; 
at large, Elmer E. Way, Taylor In- 
strument Co., Rochester, N. Y. 


Company Is Repackaged 


Walter P. Paepcke, president, Con- 
tainer Corporation of America, Chi- 
cago, opened the Tuesday afternoon 
session with an illustrated talk on 
“How We Repackaged Our Com- 
pany.” He showed by slides how the 
physical appearance of the company’s 
trucks, letterheads, business cards, 
invoice blanks, checks, labels, and 
stockholder reports had been simpli- 
fied and improved in design, thus 
reflecting the ability of its art de- 


ON ITS OWN FEET 


The pictures show the subscriptions 


produced by farm magazines from Jan- 
uary through June, 1936. The height of 
the men represents circulation pro- 
duced without the aid of any extrane- 
ous inducements; the height added to 
the men by the stilts represents circu- 
lation produced by combinations, pre- 
miums, instalments or price cutting. 


_ COUNTRY 
| GENTLEMAN 


MAGAZINE 


MAGAZINE 
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MAGAZINE 


MAGAZINE 
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THE ONLY MAGAZINE IN ITS 
FIELD THAT USES NO STILTS 


Country Gentleman, alone among the six farm 
magazines, uses no extraneous inducements to pro- 
duce circulation. It is never sold in combination, 
with premiums, on instalment or at cut price. 
Readers buy it solely on the basis of editorial merit. 


dq THE CURTIS PUBLISHING COMPANY 
1 Philadelphia, Boston, Chicago, Cleveland, Detroit, New York, San Francisco 


L5 34,812 NET PAID 


JUNE 
A. B. C. 


~ Country GENTLEMAN 


AMERICA'S FOREMOST RURAL MAGAZINE 


THE PRIMARY MEDIUM for FARM and RURAL ADVERTISING 


ical design problem. This hag built 
up an acceptance for the company’s 
art department service, he said, and 
resulted in new business. 

With 270,000 trade marks now Teg. 
istered and 12,000 new ones being 
added each year, Harry D. Ning ot 
Nims & Verdi, New York, urg 
industrial advertising executives 4, 
support a move for the establishmen 
of a file in Washington in whic, 
could be found a reference to every 
trade-mark in use, guarding againg 
duplication or infringement. He 
suggested measures that would com. 
pel owners of trade-marks not 
used to restore them to public do 
main and thus make them availabj. 
for others. 

Mr. Nims’ subject was “The Im. 
portance of Proper Trade Mark, 
Trade Name and Copyright Protgs, 
tion.” In treating the subject Spe 
cifically he said: 


System Too Complicated 


“There is some reason to beliey 
that we are likely to devise before 
very long a far simpler, more eq 
nomic, and direct system of distri. 
bution. Today if one takes an artic) 
in common use and starts with the 
raw materials which go into its max. 
ing, traces their course to the fg. 
tory which manufactures it, ang 


then follows the finished article from 
the factory door to the house of the 
consumer and observes the number 
of agencies which take toll from the 
processes through which the artic 
passes, one can be easily convincej 
of the serious inefficiency involved, 
In any simplification of merchandis 
ing, the trade-mark would seep 
likely to play a considerable part” 


Discusses Sales Control 


Walter H. Gebhart, manager of 
sales, Industrial Division, Henry 
Disston & Sons, Inc., Philadelphia, 
explained the sales control system 
of his company and exhibited forms 
used in the work. Mr. Gebhart 
stressed the importance of co-ordi 
nating all advertising and marketing 
activities and pointed out how care 
ful analysis of the objective will 
enable the sales. manager to get com 
plete coverage of territories with 
minimum personnel, traveling ané 
expense. 

“The date of the ‘before and after 
period of planning establishes th 
knowledge that complete coverage, 
increased sales, control of sales costs 
and selective selling can be accom 
plished if we will stop planning lj 
convenience, traveling by the grast 
hopper route and advertising t 
cover a page and be in the swim, 
he declared. 


How G-E Does It 


Market research was injected int 
the Tuesday afternoon prograll 
when R. L. Gibson, manager of th 
industrial division of the Genera 
Electric Company publicity depart 
ment, formerly in charge of the com 
pany’s market research, briefly ott 
lined G-E market research activities 
The work in this department is ca 
ried on through combination mal 
and personal investigations, and 
technique used is constantly belts 
checked by tests from various angi 
The scope of this department! 
work includes investigation of ma 
kets for new products of existitt 
types, products which will repla@ 
others, improvements desired in 
products by users, effectiveness 


The department never initiates 
survey, acting only on requests free 
(Continued on Page 34) 
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BUILDING SUPPLY NEWS 


The Building Material Dealers Own Pape 


PRACTICAL BUILDE! 
"Devoted to the Practical -roblems of Contre 
— thea SINGLE purposé 
Te tlt Bectaingy Materiel! 


Industria? Publications, Inc., 59 East Van Buren $t., Chics 


cost of distribution and marketité®: 
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Life,” Sold to “Time,’ 
to Change Character 


New York, Oct. 8.—Life was pur- 
py Time, Inc., today and with 
November issue will terminate 
career of 53 years as a humorous 
lication, Clair Maxwell, president 
if Life Magazine, Inc., announced. 
rime, Inc., is completing plans to 
plish next month a new magazine 
the same name but not in the field 
humor and satire. Henry R. Luce, 
ident of Time, Inc., said: “With- 
ip two or three weeks I hope to be 
ible to make public our plans for the 
Li e.” 
*.. Ti in his statement, paid 
tribute to the founder of Life, the 
te John Ames Mitchell, and re- 
galled a past illumined by such fa- 
nous names as Charles Dana Gibson, 
yaxfield Parrish, Coles Phillips, 
james Montgomery Flagg, John Ken- 
irick Bangs, Irvin Cobb, and many 


more. 
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Martin Pens Farewell 


A feature of the final issue of Life 
[vill be an editorial by Edward Sand- 
ford Martin, who 53 years ago wrote 
the leading editorial for the first is- 
ge of the magazine. Mr. Martin, 
life’s first editor, though temporarily 
forced to retire after six months be- 
use of ill health, outlived all mem- 
ers of the original staff, contributed 
for over 40 years and was called by 
Woodrow Wilson one of the most 
forceful writers in America. 

From 1883 to 1931 Life appeared 
as a weekly, reaching a circulation 
of 250,000 in 1929. Shortly after the 
death of the founder, the magazine 
was sold to its foremost illustrator, 
Charles Dana Gibson, who adminis- 
tered it until its sale to the present 
owners in 1932. In December of 1931, 
it'became a monthly and its format 
was redesigned. Among the crusades 
for which Life was noted were cam- 
paigns for a safe and sane Fourth 
and against vivisection. For its 
strenuous urging of the U. S. into 
tle allied cause, three nations dec- 
orated Life. Life’s Fresh Air-Fund 
has provided summer camps for over 
1,000 unfortunate city children annu- 
ally for over 40 years. After the war, 
the magazine led a vigorous anti- 
prohibition crusade, in which adver- 
tisements appeared in forty U. S. 
cities through voluntary contribu- 
tions from subscribers. 

The best known character born in 
Life’s pages was Charles Dana Gib- 
son’s Gibson Girl, typifying the beau- 
ties of the early years of the century. 
: A close second was Percy Crosby’s 
Skippy. 

Life’s editor for the past four 
years has been George T. Eggleston, 
& satiric artist of note. Among re- 
., ent regular contributors to Life 
were Managing Editor Gurney Wil- 
, 8, George Jean Nathan, Kyle 

ga Don Herold, and Frank R. 

en 

“It is with deep personal regret 

I announce that the November 
issue of the magazine Life will be 
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Plan your 1936 displays so that 10% 
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MREEMAN CO., INC. 


Starr and Borden Avenues 
© Long Island City, . Y. 


its last as a humorous and satiric 
publication,” said Mr. Maxwell. 

“Fifty-three years ago Life was 
founded by the late John Ames Mit- 
chell, who lived to see it grow into 
America’s most popular humorous 
magazine with over a quarter of a 
million circulation. Under his aegis 
were introduced to the world the 
cartoons and drawings of such men 
as Charles Dana Gibson, the verses 
of such poets as James Whitcomb 
Riley and Oliver Herford, such writ- 
ers as John Kendrick Bangs and Will 
Rogers, the vigorous editorials of 


Edward Sandford Martin. For a gen- 
eration Life led the field. 


Begin New Venture 


“When this great tradition was in- 
herited by the present owners in 
1932, Mr. Mitchell’s world was al- 
ready greatly changed and the de- 
pression had just begun. The loyalty 
of subscribers and advertisers, the 
courage of editors and contributors, 
kept his spirit alive through the past 
five years. 

“We cannot claim, like Mr. Tun- 
ney, that we resigned our champion- 
ship undefeated in our prime. But 
at least we hope to retire gracefully 
from a world still friendly. 

“Beginning next month, the mag- 
azine Life will embark on a new pub- 
lishing venture entirely unrelated to 
the old.” 


Asks Trade Compositors 


to Support Campaign 

Sol M. Cantor, president of the In- 
ternational Trade Composition As- 
sociation, has issued an appeal to 
members to support an advertising 
campaign, to sell the idea of I. T. 
C. A. members “functioning as com- 
posing room to the printers of 
America.” 

The advertising campaign was pro- 
jected at the I. T. C. A. convention 
in Cincinnati Sept. 28-29. Mr. Cantor 
is president of The Composing Room, 
Inc., advertising typographers, 325 
W. 37th St., New York. 


Dandie Named 


Walter Dandie has been named 
vice-president of Ronalds Advertis- 
ing Agency, Ltd., Montreal, in the 
Toronto office. 


Interstate Advertising 
Managers Plan Meeting 
The Interstate Advertising Man- 

agers Association, composed of news- 

paper advertising executives in Penn- 
sylvania, New Jersey, Delaware and 

Maryland, will hold its annual fall 

meeting Oct. 16-17 at Pennsylvania 

State College, 

Among speakers will be Prof. Don- 
ald W. Davis, a new member of the 
department of journalism at the col- 
lege, who joined the staff this fall 
after a long period as advertising 
manager of Republican and News 
and Union, Springfield, Mass. 


Dolph to CBS 


John M. Dolph has been appointed 
coast sales manager of Columbia 
Broadcasting System, New York, 
with headquarters in San Francisco. 


increase in basic rate. 


PHOTOPLAY is... 
“Going to Town’ 


This dynamic, single interest magazine, leading publication of the screen, announces 
a rate increase, effective with the February, 1937, issue, based on a new circulation 
high of 475,000, guaranteed net paid monthly average. However, there is no 


This fifty thousand circulation increase is due largely to single copy sales— 
AND AT THE PREMIUM PRICE OF 25 CENTS A COPY 


Black and white page rate is increased from $1000.00 to $1120.00. Other rates in 
proportion. A new rate card, No. 20 is enclosed. (Please substitute for all others.) 


NO INCREASE IN BASIC RATE 


months following the rate increase. 


Contracts received by December Sth, 1936 will be honored at the old rates through 
the January, 1938, issue. Such orders must specify insertions, otherwise invalid. 


er According to Macfadden policy, advertisers who have used Photoplay within twelve 
months prior to a rate increase, automatically are protected at the old rates for twelve 


New advertisers must pay the new rate unless their orders are received in one of our 
offices by December Sth. 


This opportunity to profit from Photoplay in 1937 at a considerable saving is extended 
primarily for the convenience of new advertisers who have already planned to use 
Photoplay in 1937, and whose plans are naturally figured at the old rates. 


DECEMBER Sth is definitely the deadline for such orders. 
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Curtis J. HARRISON, Advertising Manager 
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(Continued from Page 32) 


the engineering and marketing divi- 
sions. Following the investigation, 
findings are detailed, but no conclu- 
sion is drawn. The function of thé 
department is to uncover evidence, 
leaving its application to the divi- 
sion desiring the information. Find- 
ing out what not to do is considered 
of equal or greater importance than 
determining what to do. 

The climax of the entertainment 
and social features of the conference 
was the banquet Tuesday night. 
Over 600 were present to witness 
ten stage features. Stuart G. Phil- 
lips, advertising manager, The Dole 
Valve Company, Chicago, officiated as 
silent toastmaster. 


Discuss Physical Side 


The physical aspect of industrial 
advertising material was given at- 
tention at the Wednesday morning 
session. Frederick B. Heitkamp, of 
the executive staff of American Type 
Founders, Inc., Elizabeth, N. J., 
opened the symposium with his talk 
on “Make It Look Different.” 

Mr. Heitkamp displayed a group of 
printed pieces showing how each 
would appear set in various modern 
type faces, thus illustrating that in- 
dividuality may be built into adver- 
tising material with type alone if 
necessary. As to the right type to 
use for a particular job in question, 
Mr. Heitkamp suggested that, in gen- 
eral, heavy type may be used to con- 
vey importance, while medium 
weight type is best for legibility and 
light type for professions, food prod- 
ucts and sundries. 

“What’s New in Reproduction 
Processes,” was presented by Louis 
T. Benedict, The Phototype Engrav- 
ing Company, Philadelphia. He 
spoke for a better understanding of 
printing and engraving possibilities 
and their correct and most effective 
application. Good illustrations are 
next to showing the actual product, 
he asserted. 

Paper manufacturers have been 
especially busy during the last few 
years developing new papers and fin- 
ishes for advertising, according to 
Robert C. Fay, sales manager, A. M. 
Collins Manufacturing Company, 
Philadelphia. He likened the cover 
of a booklet to the show windows 
of retail establishments which at- 
tract the attention of the passer-by 
and lure him inside the store. 


Analogy with Retailers 


The inside pages are the sales 
counters, he said, and should be 
made to present the goods in the 
most attractive and forceful manner. 
For this purpose he called attention 
to the new tone-coated papers and 
new colors which have been intro- 
duced for established types of papers, 
and suggested more consideration of 
the psychological effect of color when 
selecting paper for an advertising 
piece. For industrial goods he sug- 
gested brown, gray, and dark green 
as examples. Yellow, he said, would 
be a good color for jobber catalogs 
because the color stimulates enthu- 
siasm and activity for the line. 

Mr. Fay cautioned against the use 
of cheap papers for letterheads. They 
should never be of poorer grade than 
that used by the person addressed, 
but instead should reflect the char- 
acter and quality of the products 
offered by the manufacturer. He 
suggested colored paper for business 
stationery as a mark of identifica- 
tion and individuality. Above all, he 
asserted, it must be remembered that 
printed sales material must compete 
with personal selling and therefore 
should reflect personalities. 


Survey at Convention 


The highly promoted surprise fea- 
ture of the convention was sprung 
near the close of the Wednesday 
morning session and turned out to 
be a case of copy testing conducted 
at the conference by C. E. Hooper, 


Ciark-Hooper, Inc., New York. Mem-|/similarly to 


bers were invited to submit them- 
selves for the test to determine 
whether the same technique used in 
determining the effectivenss of con- 
sumer copy could be applied to indus- 
trial advertising. This was done by 
deleting company and product names 
from advertisements in the exhibits 
at the conference and asking the per- 
son participating in the test whether 
he had ever seen the copy and if so, 


whose it was. The results of the 
test were shown to the convention 
and compared with percentages in 
tests of consumer copy conducted 


among women. Mr. Hooper asserted 
that he believed the test, although 
limited, established the fact that hu- 
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relative advertising 
treatments. 

Discussion following the surprise 
feature led to a move to have a sim- 
ilar clinic conducted simultaneously 
by joint local chapters, meeting with 
readers of business papers, using the 
same advertisements and tabulating 
the findings into one report. 


Film Firm to Reiss 
Motion Picture Screen & Acces- 
sories Co., New York, photographic 
specialties, has appointed Reiss Ad- 

vertising, Inc., also of New York. 


Agency Moves 
Rossi & Hirshson, 
have moved to 106 Middle Street in 


man beings behave as such and react ‘that city. 


New Bedford, | 


Sparrow Appointed 

Sparrow Advertising Agency, Bir- 
mingham, Ala., has been appointed 
by Tennessee Furniture Corporation, 
Chattanooga, for its refrigerator di- 
vision. 


Henning Steps Up 
William F. Henning has been ap- 
pointed domestic sales manager, 
American Screw Co., Providence, suc- 
ceeding the late Albert B. Peck. Mr. 
Henning was Mr. Peck’s assistant. 


Gets Liqueur Account 


Albert Frank-Guenther Law, Inc., 
New York, has been appointed by 
Jung & Wulff, New Orleans, liqueurs. 


‘Newspapers will be used. 


— 


United Adds Two Men 


United Advertising Corporation 
Newark, N. J., has added to its sales 
staff Gerald F. Cowen, formerly with 
Time, Cleveland, and William pF 
Hoyer, formerly with the Bergen, 
Evening Record, Hackensack, N. J. 


New Southern Agency 


The Advertising Co., Asheville 
N. C., has been organized by Alden 
B. Cain and Burnley Weaver at 8y, 
Wall St. 


Gets Atlas Post 


A. C. Klotz has been appointed ad. 
vertising manager of Atlas Brewing 
Co., Chicago, succeeding the late 
George T. May. 


000,000 in 1936. 


and Express. 


Over the wharves of the port of Los Angeles, 
probably the greatest man-made harbor in the 
world, will pass this year more than 925 Million 
Dollars in in-bound and out-bound cargoes. 


Directly engaged in handling this tremendous 
commerce are close to 5000 workers who will 
receive in their pay envelopes more than $10- 


—and in the great commercial and industrial 
metropolis of Los Angeles there is ONE out- 
standing Daily Newspaper—The Evening Herald 


Greater in Daily Circulation, by more than 80- 
000, than any other newspaper in the entire 
west, it is generally acknowledged to be— 


The Number 1 Daily Advertising Buy in Los Angeles 


LOS ANCELES EVENING 


HERALD~&xptess 


REPRESENTED NATIONALLY By PAUL BLOCK ano ASSOCIATES 
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Felker Promoted 


carl T. Felker, for the past ten 
years editor of The Sporting Goods 
pealer, has been made assistant to 
j. G. Taylor Spink, president of 
Charles C. Spink & Son, St. Louis, 
Mo., which publishes The Sporting 
goods Dealer ane Sporting News. H. 
q@. Heitzeberg succeeds Mr. Felker 
as editor. 


In Westinghouse Post 


rn. B. MeDaniel has been named 
sales promotion manager of the Cen- 
tral district for the Westinghouse 
Electric and Manufacturing Com- 
pany. East Pittsburgh, Pa. He was 
formerly with the advertising depart- 
ment of Westinghouse and was ac- 
eount executive for Ketchum, McLeod 
& Grove, Inc., for nine years. 


Plan Turpentine Copy 


In a move to rehabilitate the tur- 
|pentine industry, Turpentine and 
|Rosin Factors, Inc., Jacksonville, 
Fla., are planning an extensive cam- 
paign to market pure gum turpentine 
as an old household product. The 
| product will be known as Pure Gum 
Spirits of Turpentine. It will be 
double-dehydrated and distributed in 
}small containers. Milton Bacon will 
| be in charge. 


Gets “Gentlewoman” 
The Gentlewoman Magazine has 


appointed Lorenzen & Thompson, 
Inc., as national advertising repre- 
sentative. George O. Pritchard, New 


York, and Hugh L. Gardner, Chicago 
representatives of The Gentlewoman 
Magazine, have joined Lorenzen & 
Thompson. 


agent, 


higher alcohols or “soapless soap,’ 
Plea to Commission 


on which patents have been sy 

Adaptable to powder, liquid or | 
paste form, the new agent has been | 

. . 9? . 

“Daily Bulletin” Quits 

Daily Bulletin, Maysville, Ky., has 

2 ‘chas y James Purdon, . . 
been purchased by James Purdo Washington, D. C., Oct. 8.—For the 

first time since 1928 a major opera- 

tion on the facilities of the entire 


on Detergent Agent | 

used by Pepsodent for two years in | 

publisher of the Maysville Daily In- 
broadcasting industry may be immi- 


The Pepsodent Company will base 
a national advertising campaign on FOR EDUCATION 
its tooth powder and paste. Lord & 

Thomas handle the Pepsodent ac- | 

dependent, and will be discontinued. 

The 74-year-old Democratic paper was 


its new detergent sulfated | 
ps Reduce Commercial, Facilities, 
published by George R. McCarthy. 


It's a grand car, Sue. 
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Since B.M.R. (Before 
Media Records) The 
Call-Bulletin has led all 
S. F. dailies in NEW CAR 

ADVERTISING — it takes 
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Right, Steve. But 
it took their ads in 
THE CALL-BULLETIN 
plus my work on Dad 
a to get results. 


cat i 
mane s 


CIRCULATION IN NORTHERN CALIFORNIA 


Of it takes money to buy-THE CALL-BULLETIN can sell it-in volume: 


| the 


nent. Long threatening a show-down 
on the many-fronted disputes raging 
between and among chain, regional, 
local and educational stations over 
pewer and time on the air, the Fed- 
eral Communications Commission is 
now listening to all complaints. A 
docket which will take ten days to 
complete got under way in Wash- 
ington last Monday despite efforts 
by broadcasters to secure a postpone- 
ment until after the election. 

Immediately after opening  ad- 
dresses by members of the Commis- 
sion in which they outlined the tech- 
nical difficulties of trying to meet 
the demands of all long wave broad- 
casters, the meeting was thrown open 
to representatives of educational sta- 
tions, who read the riot act. Leading 
off were Dr. S. Howard Evans, of 
National Committee on Educa- 
tion by Radio; Prof. Edward Ben- 
nett, University of Wisconsin; H. B. 
McCarty, National Association of 
Educational Broadcasters, and Dr. 
A. G. Crain, University of Wyoming. 

To a man they deplored the shrink- 
age from 100 to some 25 or 30 edu- 
cational stations since 1928 due 
largely to demands of commercial 
broadcasters. 


Ask Station Transfers 


There was no plea for mere time 
grants from commercial broadcasters. 
What the trio asked is expansion of 
educational stations by transfer from 
present commercial users. 

“There can be no doubt that, if 
certain scientific and educational 
data were to be broadcast, eitner 
preceding or following some of the 
patent medicine programs now on the 
air, the sponsors of those programs 
would withdraw their accounts,” Dr. 
Evans told the Commission. 

“This illustrates the predicament 
of a commercial station manager. 
However honest he may be, he can- 
not use his station for any kind of 
a complete educational or informa- 
tive program without offending his 
financial supporters. 

“The viewpoint of educators has 
been largely that commercial inter- 
ests can not be trusted to do edu- 
cational broadcasting any more than 
public utilities can be trusted to 
write textbooks for schools. 

“Generally speaking, educational 
programs are segregated in unsalable 
hours, while advertising and enter- 
tainment programs are broadcast 
when the greatest potential audience 
is available. This segregation is prob- 
ably necessary because in a system of 
financial support which depends on 
uncritical acceptance of any kind of 
advertising message offered, the kind 
of education which would help to 
make people intelligently critical and 
discriminating is unacceptable.” 

Labor and religious groups are 
also petitioning for more considera- 
tion. 

Survey Is Factor 


The present reallocation confer- 
ence differs from that of 1928 in that 
the Commission has apparently com- 
mitted itself to considering economic 
and social problems in addition to 
technical. 

Distributed to those attending the 
conference were tabulations showing 
the allocation of broadcast stations 
by cities of various population 
groups. 

It included a survey conducted by 
the Commission during the winter 
and spring of 1935 by means of ques- 
tionnaires to 116,000 rural listeners, 
of which 46,586 were completed, in- 
dicating that only 3.6 per cent had 
new radios, purchased during the 
winter of 1934-35. Those purchasing 
in 1934 comprised 21.6 per cent; 1933, 
13.8; 1932, 12.1; 1931, 10.1; 1930, 
12.7; and 1929 or earlier, 26.1 per 
cent. The purpose of the survey was 
to determine listener preference for 
clear channels, regional channels, or 
local channels. 


Picks MacPherson 


Duncan P. MacPherson, who rep- 
resents Scribner’s, Architecture, and 
Young American in the Philadelphia 
territory, has been named Philadel- 
phia representative for Sports Illus- 
trated and the American Golfer. 


Korn in New Post 


Jack Korn has resigned as vice- 
president of Philip Klein, Inc., Phila- 
delphia, to join the Philadelphia 
office of Erwin, Wasey & Co. 
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Heads Mack Truck 


Following the death of A. J. Bros- 
seau, president, directors of Mack 
Trucks, Inc., created the office of 
chairman of the board and elected 
Charles Hayden, long a member of 
the board. He also accepted tempo- 
rarily the office of president of the 


H-L Reviews Therapy 


Hoffmann-LaRoche, Inc., Nutley, 
N. J., manufacturer of medicines, has 
launched a new house organ, “Roche 
Review,” a monthly review of ther- 
apy, designed as an innovation in 
such publications. It presents stud- 
ies of case histories, excerpts from 


Esty Gets Gray 
William Esty & Co., New York, 
have been appointed advertising 
agency for Dorothy Gray, Lehn & 
Fink subsidiary, effective Jan. 1. 


“Tribune” Expands 


parent company. Mr. Hayden is 
senior partner in Hayden, Stone & 
Co. Diary.” 


“Knitter” to Start 


Southern Knitter will be issued 
monthly, beginning January, by 
Clark Publishing Co., Charlotte, 
N. C., publisher of Teztile Bulletin. 


90 State St., 


current medical literature, and a hu- 
mor column, “Leaves from a Doctor’s 


Starts Drug Paper 
George J. Houtain has started pub- 
lication of The Empire Druggist at 
Albany. 
Barnes is editor. 


Effective Oct. 18, the Miami, Fla., 
Sunday Tribune will carry a 16-page 
magazine section, as well as a 10 or 
12-page rotogravure section. 


Epstein Named 
Louis J. Epstein has been appointed 
advertising manager of New England 
Furniture Co., Springfield, Mass. 


Wentworth H. 


‘Citadees a ' 
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@ Step right up, gentlemen, and try your skill. We'll 
give you the answers in a minute. 


Of course, the ad you like (or the one we go for) 
may not be the one with the widest general appeal. 
If we could forecast public taste without an actual 
tryout, then theatrical managers, stylists, politi- 
cians, and publishers would be saved much mental 
and financial torture. 


What THE FAMILY CIRCLE MAGAZINE offers is the 
‘‘bridge-deal’’ method of copy testing. It is a simple 
and economical way for advertisers to try out ads of 
any size by submitting them to a jury of typical 
housewife readers. 


Here’s how Du Pont did it: They reserved space for 
a page in four colors, and then sent us the four varia- 
tions shown above. Each ad was printed 370,000 times 
(one-quarter of our circulation) on the same page— 
of the same issue—alongside the same reading mat- 
ter. The ads were then collated in 1, 2, 3, 4 order and 
all of the 1,480,000 copies of that issue (our circula- 
tion then, more now) were dealt out in ‘‘bridge-deal’”’ 


Police Expert discovers 


10 FINGERPRINTS 


on ONE unprotected roll! 


The rail (nee phate a right) louked chews 
the gute cxpert Hie chery ryee end magni!ying glam ante! by Rager 
pret powder trough: cut tre bagermarts on one socal! roll Thee ervemente 
se the vatereet of yews Reolth wes mate by brederwt Raber 
fermerty of the Fingerprint Deparment of the New York Cay Patice 


- wer hane _ 


or cake. If you would like to get, sbeo- stemmed of he De Pome Coitnphane Co, toe 


a 


Some merchandise should reach you dried, 


And some should be humidified; 


Se 


To keep goods fresh . . . 


in prime condition. 


Is Cellophane’s important mission. 


rotation to the entire national audience. An inspec- 
tion of any four consecutive copies of THE FAMILY 
CIRCLE would have disclosed a different ‘‘Cellophane’”’ 
ad in each copy. Thus each ad was submitted to a 
cross-section jury of over 370,000 housewives, evenly 
selected from THE FAMILY CIRCLE’S 1,480,000 readers 
coast to coast. All four advertisements told the 
Cellophane protection story. Keyed returns from a 
buried offer quickly determined which advertisement 
had the greatest effect on the consumer. 


THE RESULTS 
US > 2 Third 


If you want to take the guesswork out of new adver- 
tising campaigns, investigate the ‘‘bridge-deal’’ copy 
testing technique of this weekly magazine, THE 
FAMILY fs ype now reaching 1,497,450 housewives 
—the o magazine with circulation at the point 
of sale. et cite for further information. FAMILY 
CIRCLE MAGAZINE, 6 N. Michigan Avenue, Chicago; 
also offices in San Francisco and New York. 


™= FAMILY CIRCLE 


THE ONLY MAGAZINE WITH CIRCULATION AT THE POINT OF SALE 


H. B. R. Briggs, 
Former ‘Record’ 


Publisher Dies 


Washington, D. C., Oct. 6.—Henry 
B. R. Briggs, 55, publisher of the old 
Los Angeles Record for eight years, 
and at one time assistant chairman 
of the board of Scripps-Canfield 
Newspapers, died suddenly of pneu- 
monia here. 

Mr. Briggs retired from newspaper 
work in 1934 to become acting post- 
master at Los Angeles, an appoint- 
ment later made permanent. He 
was here on business at the time of 
his death. 

Starting his newspaper career at 
the age of 18 with the Gazette, in 
his home town of Kalamazoo, Mich., 
Mr. Briggs was later associated with 
the Saginaw, Mich., News, and re- 
turned to Kalamazoo to edit the Tele- 
graph. Later he was with the Detroit 
Tribune, the Detroit News, the 
Cleveland News, and the New York 
Journal, 

He was European correspondent of 
the Newspaper Enterprise Associa- 
tion from 1909 to 1912, when he re- 
turned as NEA managing editor. He 
then served as editor of the St. Paul 
Daily News, the Denver Express, and 
the Cleveland Press. 

From 1925 to 1932 Mr. Briggs was 
publisher of the Los Angeles Record. 
His aggressive editorship reached a 
climax in 1930 when he was indicted 
and arrested for contempt following 
charges against the district attorney. 
He was cleared in the courts. 


Frank Brace Dead 


New York, Oct. 4.—Frank L. 
Brace, staff member of Harcourt, 
Brace & Co., publishers, died yester- 
day after an illness of several 
months. He was 84 years old. 

Prior to 1919, when he joined 
this company, he was with Frank 
Presbrey Company and other adver- 
tising agencies. His son, Donald C. 
Brace, is one of the founders of Har- 
court, Brace & Co. and now serves 
as vice-president and treasurer. 

The elder Mr. Brace was the 


ea, 


founder in 1892 of a weekly ney, 
paper published at his birthplace 
West Winfield, N. Y. He came 4 
New York City in 1898 to take yp, 
position on the board of editors gy 
the American Press Association, 


L. T. Jones Taken 


Columbus, Ga., Oct. 6.—Larkjy 
Thomas Jones, 83, for more than 5 
years associated with the Columby, 
Ledger in advertising and executiy, 
positions, died here recently after , 
long illness. At one time he wa; 
part owner of the Ledger. 


M. J. Sullivan Passes 


Cincinnati, O., Oct. 6.—Michael | 
Sullivan, president of the Sullivay 
Printing Works Co., Cincinnat; 
printer of calendar pads, died Sup 
day of a heart attack at his home 
here. He entered the printing bugi. 
ness in this city more than 50 years 
ago, with his brothers, John J., Wi) 
liam T., and James E. Sullivan. 


Cc. ¥. Franks Taken 


Louisville, Ky., Oct. 6—Clarenc 
Vernon Franks, 55, advertising man 
ager for the Market Growers Journa 
for seven years, died at his home 
here. At one time he served as ad 
vertising manager of the old Ken 
tucky Wagon Manufacturing Com 
pany. 


Editor Succumbs 
New Rochelle, N. Y., Oct. 7- 
Philip von Blon, 47, of Pelham, N 
Y., managing editor of the American 
Legion Monthly, died today in the 
New Rochelle hospital. 


Halstead Passes 
Lansing, Mich., Oct. 6—Charles N 
Halstead, 70, publisher of the Lansing 
State Journal from 1914 until its sale 
to the Federated Publications in 1928 
died Saturday of a heart attack a 
the home of Ard E. Richardson, his 


former partner in the newspaperp. | 


business. 


Egginton Appointed 
George Egginton has joined Seed 
World, Chicago, 
tative. 


0) 


239 West 39th Street 
A CHILTON 


CONCENTRATION 


As a young man Theodore Roosevelt concentrated 
on gaining physical strength. He accomplished this 
by going west where health awaited him. 


You know where healthy business awaits you—the 
path is clear—accomplish bigger sales by concen- 
trating your advertising message in Jewelers’ Cir- 
cular-Keystone! This magazine gives you the circu- 
lation strength you need—it covers 925/1000 of the 
jewelry industry's purchasing power. 


BE CONSISTENT—ATTACK CONSTANTLY 


Use this concentrated medium, your source of busi- 
ness. Jewelers’ Circular-Keystone gives you the only 
A. B.C. paid circulation in the jewelry field. If you 
are selling the jeweler, you can depend for sales 
power on this recognized 
West, South, East, North—you'll find Jewelers’ Circu- 
lar-Keystone influences the outlets of jewelry sales. 


JEWELERS’ 
KEYSTONE 


PUBLICATION 


jewelry authority—go 


CIRCULAR 


New York City, N. Y. 


——_ 


O 


I 
Wi 
sky 
dus 
its 
pre 
pos 
aut 
tha 
lic. 

) 
ture 
ind’ 
per 
try 
exp 
Bui 
hea 
the 


» )6U6UA 


erage i 


~ em 


~ 


PDL akon te war lade 


RRR oF 


ate ne re eda 


ind 
stag 
tim: 
of t 
as i 
that 
une 
dis} 
men 


cont 
term 


) thos 


as field represen-— 


ead 3 


“N 


day 


© and 


acl st 


tion 
ever 
men 
The 
and | 
sales 
must 


» pref 
such 
F unde 
} time, 


Mr 
of th 
mode 


b basec 


beau 


pally 


indus 
beaut 
plicit 
mode 


He 
like 


pSevey 


for « 
Conti 
over- 
ties 
and | 
Derio. 


‘ ms J i. rer +o ion. + } as aa a= RA D a . pie , ‘ a; on a eae e pat tad - es P \ = é Fie 4 Wo a -—- K€ ogee ae ‘ . p : ‘ “2 - : * : Ly 7 a es Paes eed ‘ f $e 
a: < ae } , 
. 
= a Rs | lp 
7 RM NLA TLIO EEE DDO EEE PEI E — 
Sie | zz zz, : 
. 7 wig eel wer, Coc ae tee, 1 ; : 
j a 3 iw - a eae Seas opmane a 4 4 i ~ 
Ik CPinsnscee)|~ eg i. | a 
" - Mp mS ra 4 o $00 Z - P : 
mB Ye ee | | € a 
. ; ‘g 3 ’ | : Po 
i“ “se bis 
- 5 e ee’ fs 
*, howe Oy ee re * 
: é tb a 5 oe BUT Ge F 
% : forks * is ; foods F 
We : ae # hig Ja Pe ~ 4 3 
| pe ‘ " protected | 
ee ene j = 1 eo as anes on ; b : 
ee | ‘Soe - a as % y ” ; ? oct 
7 sa Se s “Cellophane . 
: A Seen 4 : are safe « z \V 
eet ye ae : ¢ . ~< Bg , from lad ; />: — as | regé 
ia Bape Oy "a ae. Se ' F fag germ-iaden > —_——_ se ae “a } sche 
i ee eg Ce . I « “ - “ay “PA oF : = Pe 
tas, pir Se 4 is ». . + le ” i i, phil 
1 pepe peered - ie a tr ro said 
se ba van te ia food oi ~ tee re ry bee a tast 
Bp ofl voli | ie pl ele : “F 
oa” [ of baked goods Houwsewiwes say thet . of baked goods Housewives say . 
4 SS Sr ee , ple 
ee c os cabo, W you twopid lhe to get ede they buy vanety bread of rolls cox ) ote 
Sapa : s “ . ; : -- , erp: 
om e | me 2 ee ——— char 
we HG é 7 Z a ee — : , ae ; by f 
ER ae cir as a. & : ‘ : 3 
fe ie , | f Lt 4 . es es me 
—— te oer fas i Ri te 
; ~. * ov y rate ay eM -, 
. j a Oe . Cle a N a 
Lee at we 
t e. \, 
ag i ps 3h Rie om, Rr | } y 
‘ ity, ais » ey A : , pe Ae aa 7 o\ ‘5 Z 
be =. . ro a > | f 4 . ~ 
=<" an ton : | \ - rd y 3 : J 4 \ a : e a 
i aa ae ‘ : ~ gir, , P. i. . eS y - su > al 
oi. << =. \ —= pa a ee ae NaS es TE — 
? = bl | oie | a ‘aS = 
one » : ; } | : a, ok \ : cy ' See | 
(PET mine thene achled values There's lutely free of charge. «fine quality Rem plainly printed. to: Dept FC-A Du Pont , ONT mae these added values There's — lutely tr \. » how quality Rem y prmted w Dept FC-4, Dw Powe > | bY r 
PEE hye wh na nnn a nt few Vor Ci (er ape ay D CAMEOS ede beaiees mote bee A { 4m, f iS ' a 
. me # delecsously fresh right away with your name and address, only one knife to « family) that's dedwsomsly fresh right awey woth your mame and address 1450, only one kate to @ family.) | | A wo f 
ACG, satel ae an teu we steak cs ones anne TE l | | Rae Lae wy 
- ‘ - @f babed grode. Housewives sey thet of hehed guuds HMowsewives say thet * at, 7" ‘9 
Capps oP ane @pip phe ap al wera awe llop ane @p 4 ng AR \ wh ‘ mg 
ction and tas ality whenever veces Hf seve protection and tasty (pap Reapecsr on eens Poses hi | 2 d ar. - ‘ at. 7 
; : Sr Gna We gen sacan isa ce scat tnaialseulsadiiidhie Marna aS te = pag beng paonycie  obepage phen ed ake eas pa : - \ wows mer, 4 = 
: ie 2 Pr) | | al ‘a (: v LS rae . 
: ee : e y A“ Can = ». wg /if ‘en Gy a Z oo 
| a . 4 ? (eons \) far Ne Zz 
gies yet ee — 
Pe ea ‘ee st 
ee is re Bie og 
eas aR oe 
Be in Pal wm) 
a: in th 
ee ee — 
— we...... ——e 
eee || Adis......-Second Ad4....... Fourth ) 
a Me 
0 eae Pie ia 
or eee f 
a a , 
Oe ieoae | PR 


m, N 
erican 
in the 


Thee BLO ee Ce, as Ate 


eva 


2 eee 


rles NE 


ansing 
ts sale 
n 1928 
ack ai 
on, his 


dd 


d Seed 


: 
i 
J 


spaper ) terpret the trend of the times. 
» character of products is determined 


October 12, 1936 


ADVERTISING AGE 


37 


DESIGNER ONLY 
AN INTERPRETER, 
NL ALA. IS TOLD 


philadelphia, Pa., Oct. 6—Harvey 
wiley Corbett, famous designer of 
skyscrapers, told the National In- 
dustrial Advertisers Association at 
its convention here today that the 
prefabricated house industry has the 
possibilities of being larger than the 
automobile industry. But he added 
that it is not yet ready for the pub- 
lic. 

Mr. Corbett, whose address fea- 
tured a morning session devoted to 
industrial design, asserted that 75 
per cent of the people of the coun- 
try never build homes because of the 
expense and difficulty involved. 
Building a house, he asserted, is a 
neadache from start to finish, due to 
the stupid methods now employed. 


Although the prefabricated house | 


industry is still in the research 
stage, he predicted that it would ul- 
timately bécome the major industry 
of the United States. If it develops 
as its possibilities warrant, he said 
that it would take up the slack of 
unemployment, which can only be 


disposed of by the constant develop- 


ment of new industries. 
Philosophy of Design 


Walter Darwin Teague, generally 
regarded as the dean of the new 
school of industrial design, presented 
in unusually interesting style the 
philosophy of the work, which he 


taste to the manufacturer. 

“Every age gives its own character 
to its products,” he said. “Designers 
don’t create that character, but in- 
The 


by forces over which they have no 
control, and their sales appeal is de- 


termined by the success with which 
\ those forces are interpreted. 


presen — 


pert, 


eal RE a 


hsuch, but 
Punderlie all 
5S time.” 


| 


' said consists of interpreting public | 


“New and successful designs of to- | 


day have simplicity and efficiency, 


' and are marked by complete adapta- 


tion to use. The right solution for 
every design problem is in agree- 
ment with the taste of the times. 
The design must not only be right 
and beautiful, but right also from the 
sales point of view. The designer 
must not think about his personal 
preferences, nor about beauty as 
about the factors which 
good design at that 


Mr. Teague presented illustrations 


Bot the human figure to show that the 
Pimodern 


js based on function design. 


is 
Just as a 
body is function- 


conception of beauty 


beautiful human 


pally perfect, so a machine or other 


jindustrial product takes on _ the 
beauty which comes with the sim- 
plicity and efficiency which mark 
modern design. 
All Has Changed 

He pointed out that people are | 
like what they like, and that the | 
severely tailored woman of today, 


for example, presents no greater 
‘Ontrast with the upholstered and 
over-decorated woman of the nine- 
lies than the buildings, machines 
and household products of the two 
Deriods. 


i the character of its products,” he 


BUILDING SUPPLY NEWS 


“The Building Matera! Dealers Own Paper’ 


‘Devoted to the Practical Problems of Contractors’ 
> hea SINGLE purpose 
To. Sel Building Materials! 


Industrial Publications, Inc. 59 East Van Buren St., Chicago 


} 


| 
| 
| 
| 
| 


“The spirit of the times is shown | 


| 


| 
| 


continued. “The great airplanes of 
today are among the most beautiful 
things ever created, because they 
are not only functionally perfect, 
but because they reflect perfectly 
the character of the age.” 

Mr. Teague reminded his hearers 
that people in mass tend to think 
alike and to like the same things. 
Hence a popular movie or play will 
appeal strongly to 99 per cent of the 
people. He suggested, too, that 
nothing is more revealing, as to cur- 
rent tastes and trends, than the cos- 
tumes people wear. Hence today’s 
fashions emphasize simplicity, com- 
fort and elegance, which are reflect- 
ed to other products. 

Henry Dreyfuss, eminent New 
York industrial designer, introduced 
a brand-new Hoover cleaner, which 


is to be put on the market next 
week, and which the company per- 
mitted to be shown in its various 
stages of development, which has ex- 
tended over two and a half years. 
It is made of a new and lighter ma- 
terial, magnesium, with a Bakelite 
housing for the motor. The new de- 
sign extended to the cleaning tools 
and other accessories, and also to 
the trade-mark and carton. 

In his talk Mr. Dreyfuss empha- 
sized the team-work which is needed 
to get a successful design. He pic- 
tured the problem as involving a 
round-table discussion participated 
in by the management, the engi- 
neering department, the production 
department, sales and advertising ex- 
ecutives and the designer. 

Allan Brown, advertising manager 


of the Bakelite Company, who intro- 
duced the speakers, has worked 
with leading industrial designers in 
studies of new applications of Bake- 
lite products, and emphasized the 
important part which design is play- 
ing in developing new applications 
for industrial materials. 


“Records” and P. 1. B. 


in Consolidation 

National Advertising Records and 
Publishers Information Bureau, Inc., 
have merged and the combined serv- 
ice will be issued as Publishers In- 
formation Bureau’s National Adver- 
tising Records. 

Publication will be from New York 
City. Ann R. Edgerley is president 
and Laura C. Boland Western man- 
ager. 


Lederle President 
of Dotted Liners 


Frank Lederle, Haire Publishing 
Co., New York, was elected president 
of the New York Dotted Line Club 
at the annual meeting. 

Ted Alcorn, McGraw-Hill Publish- 
ing Co., was named vice-president. 
John Cornell, The Paper Mill, is 
chairman of the program committee. 


British Will Have 


Fair in February 


The 1937 British Industries Fair 
will be held in London and Birming- 
ham, Feb. 15-26. 

Already 1,232 United Kingdom 
firms have applied’ for space. This 
national trade exhibition covers the 
entire Empire’s. range of manufac- 
tures. 


ORCA 
ENAMEL 


It is the endurance of porcelain enamel that 
makes it the quality sign. Nearly any sign is 
bright and readable—when new. But porcelain 


enamel is just as bright, just as readable, after 


Porcelain enamel is to signs what 
sterling is to silverware. By simple 
nomenclature highest quality is in- 
dicated. 


ten years of service. 


Porcelain enamel fulfills every quality require- 
ment: readability—beauty—selling efficiency— 
durability. Write today for a copy of our new 
book ‘Porcelain Enameled Signs.’’ Learn why 


porcelain enamel has the ability to keep on 


selling—indefinitely. 


EDUCATIONAL BUREAU 
Clearing House for Sales and Technical Information 


PORCELAIN ENAMEL INSTITUTE, Inc. 


612 North Michigan Avenue * Chicago 
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Chapple Urges N.LA.A. 


to Combat Radicalism 


Oct. 5.—Industrial 
advertisers have the task of inter- 
preting the economics of industry, 
which is based on making more and 
better things constantly available to 
more and more people, to the public, 
declared Bennett Chapple, vice-presi- 
dent and director of publicity of 
American Rolling Mill Company, 
Midletown, O., in addressing the Na- 
tional Industrial Advertisers Associ- 
ation at its opening session today. 
The enthusiasm with which his 
appeal for action to offset radical 
propaganda was received led to the 
belief that one of the new activities 
of the N. I. A. A. will be close co- 
operation with all of the other organ- 
izations which through publicity and 
education are undertaking to resell 
the American system of private ini- 
tiative and unlimited opportunity to 
workers and the public at large. 


Philadelphia, 


Improvement in Conditions 


Facts are now being disseminated 
by the National Association of Manu- 
facturers and other organizations, 
Mr. Chapple said, to show that the 


condition of the workers in America 
has constantly improved, through 
higher money wages and real wages, 
through shorter work weeks, better 
working conditions and other im- 
provements. These facts should be 
made even more familiar to the pub- 
lic, he declared. 

Referring to the work of Associated 
Business Papers, Inc., and the Ad- 
vertising Federation of America, Mr. 
Chapple said that the N. I. A. A. can 
render a major service to industry 
and the public by organizing and 
distributing facts which prove the 
contributions which have been made 


by industry to the welfare of 
America. 
In mobilizing for this work, he 


suggested that industrial advertisers 
use a part of every advertisement for 
the purpose of selling industry to its 
workers and others. A one-inch strip 
at the bottom of every advertisement 
might well be devoted to this task, 
he suggested. He urged that general 
advertisers use the same method. 
Allen Brown, advertising manager 
of the Bakelite Company, said that 


this is one of the most important 
problems now before industry, and 
that, in view of the growth of rad- 
icalism, indifference is hard to un- 
derstand. He urged advertising ex- 
ecutives to consider themselves the 
mouthpiece of industry, and to be 
more articulate in expressing the 
basic ideas and policies which under- 
lie industrial operations. 


Describes Open House 


A. K. Birch, advertising manager 
of the AllisChalmers Company, de- 
scribed the success of the open house 
staged by his company for employes, 
families and their friends. On that 
occasion 35,000 people visited the 
plant and saw the conditions under 
which it was operated. This sort of 
thing, he said, is an effective rebuttal 
of the soap-box orators who picture 
industry as a Simon Legree. 

Don Allshouse, of the Northern 
Equipment Company, Erie, Pa., said 
that radio broadcasts featuring the 
romance of business have been pre- 
sented successfully in that city, and 
urged that all local chapters of the 
N. I. A. A. undertake similar broad- 
casting programs. 

Others who endorsed the ideas of 
Mr. Chapple and urged the develop- 
ment of a program to put them in 


effect were Roland G. E. Ullman, 
Philadelphia agent; D. C. Grove, 


URGES ACTION 


ey 


Bennett Chapple 


Blaw-Knox Company and Stuart 


Phillips, Dole Valve Company. 


Following the opening remarks of 
R. Davison, New Jersey Zinc Com- 


CHILTON LEADERSHIP 


Further Proved by a Glance 
Into the Rear-View Mirror 


Eight months show a continuation of the 4-month record below, because of 


DIRECTED EDITORIAL EFFORT. Pick and pay only for what you need. 


-Eyes 


(Figures Based on first four months 1936) 


MERCHANDISING 
GROUP 


@ AUTOMOBILE TRADE JOURNAL 


d 


(Car Dealer) 


MOTOR AGE (Maintenance) and 
MOTOR WORLD 


WHOLESALE (Wholesale) 585.7 pages 
2nd in same field. _ . 4365 " 
3rd in same field. 354.8 " 
4th in same field. 259.5 " 
5th in same field 243.1" 
éth in same field. 1): 


TRUCK AND FLEET 
FIELD 


COMMERCIAL CAR 


JOURNAL 341.9 pages 
2nd in same field 150.3" 
3rd in same field 56.8 " 


INDUSTRIAL GROUP 


U) AUTOMOTIVE 
INDUSTRIES 
2nd in same field 


205 *i 


407.2 pages 


NUMBER OF 
ADVERTISERS 
@© CHILTON GROUP | 
Nearest competitor 
Next competitor. 
Next competitor 
Next competitor 
Next competitor 
Next competitor 
Next competitor 
Next competitor 
Next competitor 


( AUTOMOBILE TRADE JOURNAL (Car Dealers) 
MOTOR AGE (Maintenance Men) 
MOTOR WORLD WHOLESALE (Jobbers & Salesmen) 


534 
145 
118 
107 
96 
96 
88 
73 
7\ 
25 


This material has been compiled by Chilton 
Company's Statistical Department from regular 
checking copies, and is believed to be correct. 
If any error is found, we would appreciate 
having it called to our attention so that correc- 
tion may be made in future issues of this . 


record. 


THIS SYMBOL ® REPRESENTS 


CHILTON PUBLICATIONS 


Chestnut & 56th Streets 


Philadelphia, Pa. 


R. | 


pany, president of the association, op 
Monday morning, Floyd Parsons, of 
the Robbins Publications, spoke op 
“American Genius Marches On,” ang 
recounted the numerous fields jy 
which invention and research are 
bringing about rapid progress anq 
change. 


Gas Answers Challenge 


He said that extension of natura) 
gas by pipe-lines reaching all see 
tions of the country will enable gas 
companies to compete successfully 
with electric utilities for the power 
load. This is one of the ways ip 
which they are answering the efforts 
of the electric companies to sell the 
idea of electric cookery, he said. 

At the afternoon session Glenn 
Griswold, editor of Business Week. 
discussed “The Outlook for Heavy 
Goods in 1937” and said that regard. 
less of the political situation, busi. 
ness in this country during the next 
few years would continue to prog. 
ress. He explained that because of 
the chaotic condition of world af. 
fairs, the long view must be rather 
uncertain and pessimistic, but that 
| the forecast for the immediate future 
is favorable. 

“We are spending large sums for 
;everything except starting new busi. 
| nesses,” he said. “But the pioneer 
| spirit is not dead, and expansion is 
|going on in finding and developing 
|new products. The largest excess 
credit reserve we have ever had is 
pressing for employment.” 
| Industrial acceleration, he pre 
| dicted, would come largely in the 
{capital goods field. The large total 
|of pent-up needs of the railroads, 
utilities and building field, which he 
described as almost a new industry, 
, will create enormous business, while 
| new industries such as air condition. 
ing will accelerate the trend. Even 
| those in the air conditioning field do 
not realize the potential business 
| which it represents, he asserted. 
Mr. Griswold commented on a re- 
/cent bulletin of the National Asso- 
{ciation of Purchasing Agents which 
| suggested buying for longer periods 
ahead than heretofore, and said that 


manufacturers may experience diffi: F 


culty in making deliveries to their 
| customers much sooner than is gener 
_ally expected. 


| August Sales of 


Refrigerators Down} 


For the first time this year, domes: 
tic sales of household electric refrig- 
'erators in August were less than in 
the corresponding month of 1935, for 
companies reporting to the National 
Electrical Manufacturers Association 

A total of 97,347 was sold in Aug: 
lust this year, against 100,247 in Aug: 
ust last year, and world sales were 
| 109,656, against 109,834 in August, 


1935. 


New Lincoln Campaign 


Lincoln Electric Co., Cleveland, is 
using 35 technical trade publications 
during October to announce the ar¢ 
welding machine, just perfected 
| Spreads, many in color, and direct 
mail will be used. Griswold-Eshle 
man Co., Cleveland, is the agency. 


Introduces Colonnade 

“Colonnade” and “Copenhagen, 
‘new sterling silver patterns, are be 
| ing introduced by Manchester Silver 
Co., Providence, R. I. in Bride's 
| Magazine, Good Housekeeping and 
Vogue. 


Flagging the Advertising 

Manager or Agency who 
needs a production man. Am- 
bitious—with sound knowledge 
of advertising creation and pro- 
duction—unusual business acu- 
men and fine record—seeks 
greater opportunity. Four years 
agency production manager. 
Two years and at present in 
charge of production and in- 
cident procedures in the Adv. 
Dept. of large Chicago manu- 
facturer. Age 29. Box No. 873, 
Advertising Age, Chicago, Ill. 
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"which can be attached to each side 
Sot the unit to carry 
"inches in size. 


Fturing and distributing the machine. 


ese? 


a square-design glass top in multi- 
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ADVERTISING AGE 


RESTAURATEURS 
SHOW TASTE FOR 
MODERN DESIGNS 


Chicago, Oct. 9—A trend toward 
yitra-modernistic design was evi- 
jenced at the 18th annual conven- 
ion and exposition of the National 
Restaurant Association at the Fur- 
niture Mart which ended today. 

With 10,000 restaurateurs from all 
parts of the country in attendance, 
sessions at the convention featured 


round table discussions on “shop 
problems,” while more than 300 ex- 
nibitors displayed their wares. 

The trend toward wmodernistic 


equipment was emphasized in the 
short bar and table display of the 
Vitrolite Division of Libby-Owen- 
Ford Glass Co., Toledo, introducing 


color, adaptable to “casino” type res- 
taurants as well as to more conven- 
tional eating and drinking establish- 
ments. 

The tops are made of opaque struc- 
tural glass, with chromium-plated 
bases carrying out the modernistic 
note. 


Cigarette for Penny 


In the allied equipment field. a dis- 
play attracting considerable atten- 
tion was that of the new “Smoke-A- 
Taire,” penny cigarette vending ma- 
chine, 

The machine, approximately 4 by 
i2 inches, is designed for display 
near the cash register in restaurants, 
drug and cigar stores. The machine 
is equipped with “advertising wings,” 


ecards 4 by 5 


MaCott, Ine., Chicago. is manufac- 


A marionette show was staged by 
Tendra Kitchens, Ine.. Cincinnati, 


YOU 
CAN’T 


DO THAT 


—said the wise ones. But 
we havel Now Rapid offers 
‘stat montages — regular 
type or lettering bent to 
any curve, a great time- 
saver—'stats with lettering 
super-imposed — and three 
totally new bas-relief and 
shadow effects. They save 
days and dollars! They're 
typical of Rapid's painstak- 
ing everyday work! You'll 
want to see them. Just 


‘phone. 


RAPID 


COPY SERVICE CO. 


§ BRANCHES: NEW YORK, 415 Lexing- 
ton, 444 Madison, WAnderbilt 3 - 3680. 
CLEVELAND, Ninth — Chester Bidg., 
MAln 9335 @ CHICAGO, 110 So. Dear- 
born, 228 No. La Salle, 360 No. Michigan 


O., in conjunction with an exhibit of 
its new product, “Tendra,” for ten- 
derizing and reducing the cooking 
time necessary for meats. 

The convention was concluded late 
today with an executive session at 
which plans for promotion around 
the 1937 National Restaurant Week, 
to be held in the late spring, were 
laid. 


Inaugurate Kelvin 
Home October 14 


Formal opening of the air-condi- 
tioned and electrified Kelvin Home 
of Kelvinator Corporation, Detroit, 
will be celebrated Oct. 14 at the De- 
troit Athletic Club. 


An inspection tour of Kelvin 
Homes will follow the luncheon. 


Coin-Operated 
Machines for 
Beauty Shown 


Chicago, Oct. 8.—Catering to the 
young woman of limited means, to 
whom economy is more important 
than elaborate service, two machines 
which dispense beauty treatments in 
return for a coin in the slot were 
displayed at the 17th annual conven- 
tion of American Cosmeticians Asso- 
ciation here this week. 

AMI Distributing Co., Chicago, is 
in charge of the equipment, which 
has enjoyed some popularity on the 
West Coast. While it is intended 


for beauty establishments, its more 
or less automatic nature may eventu- 
ally lead to installation in any con- 
venient spot, such as a drug store. 
By inserting 15 cents in the “Helio 
Ray Lamp,” the shop girl can procure 
a violet ray treatment automatically. 
It requires a 25-cent piece to put the 
“Electro-Vac System” into operation. 


Bixby Named Head 


of Midwest Managers 

Joel H. Bixby, Daily Phoenix. 
Muskogee, Okla., was elected presi- 
dent of Midwest Advertising Managers 
Association at the semi-annual con- 
vention in Fort Worth, Tex., Sept. 28. 
Joe Seacrest, advertising manager, 
Journal, Lincoln, Neb., was elected 
vice-president, and Homer Belew, 
Fort Worth Star-Telegram, secretary. 


“Times” Wants Station | 


| 
Trenton Times has filed an appli- | 
cation with the Federal Communica- | 
tions Commission for permission to| FE. T. Tomlinson, Jr., who retired 
build and operate a “high fidelity” |as president of Doremus & Co. in 
radio station, operating on 1,570 kilo-| 1934, has become vice-president of 
cycles, 250 watts. This frequency is} Van Strum & Towne, Inc., New York. 
outside the regular commercial | investment counsel. He has been 
broadcasting band and would, if ap-| business manager of the New York 
proved, be granted on an experi-| News Bureau Association for the 
mental basis. |past year and a half. 


Tomlinson in New Post 


You inviled her To come tn. 


Anes distribution, comes the long pull 


for favorable consumer action. 


In the 


magazines ... on the air... you say “VISIT 


OUR DEALER”. 


enter the store, 


But, when your prospects 
are they greeted with a 


colorful reminder of YOUR product... 


a persuasive sales message that recalls a 


decision to buy? 


The vital “other half” of your marketing 
program is your follow through at the sales 
spot. “U S” and its various Divisions produce 
42 different types of sales-spot advertising 
and merchandising helps . . . Unified Service 
that co-ordinates your point-of-sale promo- 
tion. Call a “US” representative and talk 


over your salesspot problems with him. 


The WMITED STATES PRINTING 


AND DIVISIONS. .. . 


€ LITHOGRAPH COMPANY 


* AMERICAN LITHOGRAPHIC DIVISION « 


Ave., STAte 5977. 


HOME OFFICE: 


CINCINNATI, 320 Beech Street 


SALES AND SERVICE OFFICES: 


ATLANTA CINCINNATI LOS ANGELES PHILADELPH 
BALTIMORE CLEVELAND KANSAS CITY PITTSBURGH fe 
BOSTON DETROIT MILWAUKEE SAN oo 
BROOKLYN (Dearborn Station) MINNEAPOLIS SEATT 

BUFFALO ERIE, PA. NEWPORT, KY. ST. CHARLES, HLL. 
CHICAGO INDIANAPOLIS NEW YORK ST. LOUIS 


* ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 
_% DONALDSON LITHOGRAPHING DIVISION 


* ERIE LITHOGRAPHING & PRINTING DIVISION 

® PALMER ADVERTISING SERVICE DIVISION 

* W. F. POWERS DIVISION 

“* THEO. A. SCHMIDT LITHOGRAPHING DIVISION. 
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October 12, 193¢ 


FOOD and equipment 
tio cook it; DRINK and 
equipment to serve it: 
SHELTER and equip- 
ment to provide it; 
COMFORT and equip- 
ment to give it; EXER- 
CISE and equipment to 
enjoy it. 

These are bought by 
America’s private town 
and country clubs, cen- 
ter of social life for 
the world’s largest lux- 
ury group-——two and a 
half million men, their 
families and friends. 


How would you 
like to sell 
a home with an 
annual budget 
of $440,000 


(clothes and cars extra) 


multiply that 
by 4500 and 
you have the 
market avail- 
able thru CLUB 
MANAGEMENT 
at 2'4¢ per page 
ner home. 


CLUB MANAGEMENT is the oldest 
paper in the club field—the only one 
with established acceptance as the au- 
thority on all problems of club opera- 
tion and the only medium 
of the 
clubs) and 


assuring 


adequate coverage bona fide, 


worthwhile — city private 


country clubs. 


CLUB 


Management 


Incorporated 1906 


a Getting Personal 


| 


PATTERSON PUBLISHING COMPANY | 


Also Publishers of The AMERICAN RESTAURANT) | 


5 SO. WABASH AVE., 
55| FIFTH AVE., 


CHICAGO | 
NEW YORK CITY. 


When the Cubs dropped four straight to the White Sox, Phil 
Wrigley quit regarding himself as an advertising man and switched 
over to his other character of outraged baseball president. The head 
of Lon Warneke forthwith dropped into the basket, with the boss still 
sharpening his ax... . Another president, Art Hadley, of the Hadley 
Company, manufacturers of wrist bracelets at Providence, R. I., is back 
at his desk after completing his 93rd crossing between New York and 
London, The reason Mr. Hadley commutes so persistently is that his 
company has a big London office... . 


The Earle R. Preble who won $1,000 in the outdoor design contest 
conducted by Frankfort Distilleries for Four Roses whisky turns out to 
be Griswold-Eshleman Company’s Preble. The Cleveland agency man 


AND PICTURE TO PROVE IT—Fawcett Gashouse Gang and its victim. Left to 
right, Fred Saffen, A. E. Norman, H. W. Grathwohl, Ralph Mattison and William 
Kostka. 


says this talk about whisky being a drawback is all bunk... . Harry 
Clatfeiter, the Peoria agency fellow, has just chalked up his third prize 
in contests—a Packard 120. He won his first automobile four years ago 
and another last October. The latest donor is the Jarman Shoe Com- 
pany, of Nashville, which joins Cremo cigars and Log Cabin syrup in 
making life pleasant for Mr. Clatfelter. ... 


Christine Birrell, of the Birrell Agency, Albany, N. Y., is handling 
Landon-Knox publicity in ten upstate counties for the women’s division 
of the National Republican Committee. It’s a pretty soft job, she has 
found, Page 1 being a cinch these days. ... The wave of prosperity 
which has engulfed the newspapers, among others, finds many of the 
boys rushing to the altar. P. J. Van Glider, advertising manager of the 
Beacon-News, Paris, Ill., recently performed this stroll, accompanied by 
Maxine Wood. At New Albany, Ind., Al Schansberg, advertising manager 
of the Tribune, secured a marriage license to wed a young woman of 
Ripon, Wis., and his bachelor friends fear the worst. . 


John Donnelly, the big Boston outdoor advertising man, was guest 
of honor at a dinner tendered by friends to celebrate his approaching 
marriage to Alicia Tumulty. .. . Kirk Wilkinson, art director of the 
Conde Nast Press, is honeymooning in the South with his bride. . 


Turning from marriages and engagements to the results thereof, 
this department must record that a daughter has been born to Fred 
Watkins, advertising manager of Sears, Roebuck & Co., Omaha. Mr. 
Watkins was so overjoyed over the arrival of Sheila that he sent five 
nurses a box of candy apiece, with his thanks “for helping me through 
a hard night.” ... 


Andrew Jergens, the Cincinnati lotion manufacturer, shopped the 
Cradle, Evanston, Ill., and arranged for adoption of a five-week-old baby 
girl, though at the same time Mr. and Mrs. Jergens were reported on the 
high seas en route to U. S. A. from Europe. . Andrew C. Keifer, 
vice-president and general manager of the Tribune-Star, Terre Haute, 
Ind., completed 25 years with the institution the other day and was ten- 
dered a surprise party at the Terre Haute House. He got a silver plaque 
and a lot of good wishes... . 


V. Cariton Havens, advertising manager of Olds Motor Works, 
Lansing, Mich., has been named chairman of the publicity committee for 
the forthcoming drive of the Lansing Community Welfare fund. . 
Don Allen, production manager for Standard Radio, Hollywood, Cal., is 
recovering from a bullet wound received in a struggle with a burglar in 
his home. The marauder fired four shots for an average of .250.... 


H. J. Kenner manager of the Better Business Bureau of New York, 
is busy on a new book. “The Fight for Truth in Advertising.” The 
A. F. A. is sponsoring the volume. . .. Jim Hooley, New England man- 
ager for Collier's, was jendered a party by pals in that section on com- 
pletion of thirty years with the weekly. ... Harold E. Fellows, president 
and general manager of WEEI, Boston, is credited with organizing the 
first agency radio department in Boston, if not the United 
States.... 


entire 


Friends of Frank L. Nagel don’t believe that John A. Penton, the 
Cleveland business paper publisher, is the oldest in the country in that 
field. They aver that Mr. Nagel, who is chairman of the board of the 
Bragdon, Lord & Nagel division, McGraw-Hill Publishing Company 
(Textile World to you), started his business career Sept. 20, 1880 with 
the old Textile Record. How long ago is that, anyway? Well, maybe 
the two lads can get together and fight it out... . 


Another old-timer is Allan Jackson, vice-president of Standard 
Oil of Indiana in charge of sales. At a little ceremony Oct. 6, Mr. 
Jackson stood up to receive at the hands of President Seubert the dia- 
mond pin which is reserved for those who have served 40 years with the 
company. Mr. Jackson started in 1896 as private secretary to the gen- 
eral manager of sales... . 


| 


| 


THREE SPEAKERS — 


AT BOSTON AVER 
THAT 'TAIN'T SO 


Boston, Mass., Oct. 5.—A trio of 
iconoclasts used the big stick in the 
closing sessions of the Boston Con- 
ference on Distribution last week, 
many of those attending leaving for 
home sad but thoughtful. 

Paul T. Cherington, of Cherington 
& Roper, New York, told the Con- 
ference that most of the things it 
has learned about the consumer are 
not true. L. E. McGivena, New York 
Daily News, spanked advertisers for 
running contrary to public sentiment 
in many cases, and Henry C. Link, 
Psychological Corporation, New York, 
said much advertising should be paid 
for by competitive products. 

Mr. Cherington said that the con- 
sumer, contrary to the belief of 
many, profits in most of his retail 
transactions, instead of being merely 
a pawn. 

“There is much more to this idea 
of the consumer’s profits in retail 
transactions than has been made | 
full use of by most stores,” he said. | 
“Only in rare instances have retail- 
ers established a technique for keep- 
ing sensitive to the customer's ideas 
of his own profit.” 

Mr. McGivena said that the big 
business man usually has no com- 
punction about assaulting the convic- | 
tions and insulting the intelligence 
of about one-half of his fellow citi- 
zens. 

Two Opposing Views 


“He thinks of himself as a sterling 
patriot crusading in a sacred cause,” 
said he. “But much of the time he 
is only an amateur politician giving 
many potential customers a pain in 
the neck.” 

Mr. McGivena said that business 
sentiment was frequently out of step 
with consumers’ sentiment during 
the depression, which was why so 


many business men got so little 
business. 

He closed, however, on a note of 
optimism. 

“General business has improved 


steadily for three years, despite the 
fact that business men, for fhe most 
part, have been at odds with the 
public. Now, if business and the 
public get together, just think of 
what might happen,” he said. 

Mr. Link said that when Dr. Lyons’ 
tooth powder first began to gain, 
psychological studies showed that 
there was no trend to powders gen- 
erally, but almost entirely a trend 
to Dr. Lyons, and that its popularity 
was not due to cheapness or the fact 
that it was a powder, but to the re- 
action against extravagant claims 
made by tooth paste advertisers. 

In contrast with these wild claims, 
Dr. Lyons stuck to the simple state- 
ment: “Do as your dentist does.” 


Promotes West Coast 


Florida West Coast Association, 


St. Petersburg, representing 34 cities, 


| 
| 


will spend $25,000 to advertise that 
section of the state. Newspapers will 
receive $15,000 of the amount. 


Minnis in Omaha 
Clyde Minnis, formerly assistant 
classified advertising manager of the 
Des Moines Register and Tribune, 
has joined the Omaha World-Herald 


} were feted at 


Hertslet New - 
President of 
St. Louis Clu} 


St. Louis, Oct. 8—G. Gordoy 
Hertslet, vice-president, Anfenge, 
Advertising Agency, was electeg 


president of the St. Louis Advertis 
ing Club, to succeed Frank C. Hap 
ilton, Von Hoffman Press, it was ap 
nounced at the Tuesday luncheo, 
meeting of the club, in the presenge 
of E. H. McReynolds, president 9 
the Advertising Federation of Aner; 
ca, speaker of the day. 

Other newly elected officers ap; 
Douglas J. Murphey, Jr., Genera 
American Life Insurance Co., firs; 


vice-president. William H. West 
station WTMV, second vice-pregi. 
dent. E. Lansing Ray, Jr., St. Louis 


Globe-Democrat, third vice-president 
Robert Lee Johnson, Johnson, In 
printers, secretary; P. W. Herzog 
Industrial Bank & Trust Company 
treasurer. 

Directors elected to serve tw 
years are Car] Barker, Shell Petro 
leum Corporation; George Ef& 
Bounds, Scruggs, Vandervoort ¢ 
Barney Dry Goods Company; Roher 
R. Burton, Gardner Advertising Con 
pany: Arthur E. Kaye, St. Loni 
Star-Times; Arthur R. Ocker, Sout! 
western Bell Telephone Company 


Ford Sesion Feted 


More than 200 Ford dealers, win 
ners of the “Harvest” sales contest 
“roundups” at the 
two Texas expositions in Dallas and 
Fort Worth Wednesday, Oct. { 
through Friday, Oct. 9. 


Introduces New Butter 

Lister Bros., Ine., New York 
makers of starchless foods, has in 
troduced a fatless butter substitute 
Hicks Advertising Agency, Nev 
York, handles the account. 


WSAY Starts Tests 


Station WSAY, Rochester, N. Y 


has started daily test programs ani—y 
will continue through Oct. 25, when 


Sclude 
: 


regular operation will be started 


\) 
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o \ 
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FIVESTARFIN 


Sponsored REMINGTON: 


as Classified advertising manager. 


¢-men 
SURE 


At all dealers 


For Free Sample, Write 
UNION RUBBER 


& ASBESTOS CO. 
TRENTON, N. J. 


use Kubler Cement too! 


the type they use is O. K. for 


their purpose BUT—IN THE GRAPHIC ARTS 
the call is for BEST-TEST that clear, clean 
extra quality, white cement made especially 
for adhering paper. Try it for LAYOUTS * 
DUMMIES + MASKING « MOUNTING 
« EVERY PAPER-JOINING NEED 
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first 
WV est 
presi 
Louis 
dent 
Ing ed s e <a 
he i ars 
pany 
Herbert T. Beasley, advertising director of the London Evening Standard, who is 
tw sesh the United States in a car to get close to facts here. 
Petro ———_—— = —$—$——————— = ——— = 
e £ | ; 7 A 
rt ei C dl am viii | color half-pages in Sunday comic 
Robert fae ra e oun er sections; a color half-page in Liberty 
Con : B b | and radio page copy. Evidence of pur- 
Loni to Judge a y chase of any Pepsodent product will 
South - qualify the entrants. 
vd Naming Contest Other judges will be Prof. J. M. 
. Freeman, University of Chicago, and 
E. Evalyn Grumbine. assistant pub- 
| Chicago, Oct. &.—Adding versimili-|lisher of Child Life. The agency is 
» Win) tude by inducing Mrs. William B,| lord & Thomas. 
ontest. B) walrath, founder of Evanston’s noted een ae 
ut theR) aby clearing house, The Cradle, to Curtis Now Manager 
os and F serve as one of the judges, Pepsodent| john Avery Curtis has been on 
, )Company will use 101 newspapers in| pointed advertising manager of Cur- 
il cities the week of Oct. 25 to feature |rent History, New York. He previ- 
ter Pb" baby naming contest in connection | ously served as vice-president and 
cf pene ae Sh 
TK on © . . . 
ws ‘“ i pi contest will bd ges rom oat. a Corporation, New York, of which he 
stitutemm ° Nov. 15, with $34,000 offered for continues as a director. 
Neyge the best names submitted for the off- eomienagpial seipite 
pspring of Amos and Ruby. Pepso- | oe Joins Green 
/dent is making a patriotic gesture in all 
ts connection with the contest, paying| . Yeon H. A. Weaver has joined 
; : Green Fuel Economizer Co., Inc., Bea- 
N. Y $30,000 in baby bonds and only $4,000 con, N. Y., in the sales and advertis- 
ms anil incash. A $5,000 bond is first prize. ing department. He was tormerly 
5. when, The newspaper campaign will in-| advertising manager of The Super- 
rted ‘clude seven-column comic = strips; | heater Co., New York. 
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df “= Ey this method and combat the inroads| ran 75,166 lines of advertising, or 

BRITISH NEWSPAPERMAN IN U. S. Nonpareil, of others. | 26.2 per cent of the total. 
. 7] Albert Hoffman, Graphic Arts En- | ale . 
‘Pica Urged graving Co., San Francisco, was| ; ere Se snenge 

elected president of the Amer- Radio promotion totalled 17,640 
on Engravers ican Photo-Engravers Association.| !!"€S, or 6.2 per cent of the total; 
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sm-Chait 


THE GREAT AMERICAN 


turn stay-at-home. It’s America’s Greatest Radio 
Show Season, with the old arm-chair a choice seat 


Several KMBC tested shows now on network or spot. 


ing stars: ‘‘Tex’’ Owens and The Texas Rangers, 


9? 9 


tested shows. There’s one to ‘‘arm-chair 


THE PROGRAM BUILDING 
AND TESTING STATION 


FREE & SLEININGER, INC., NATIONAL REPRESENTATIVES 


Boston, Mass., Oct. 5. 
the time honored measurements of 
the printing industry was urged 
upon the American Photo-Engravers 
Association at its convention here 
last week by V. Winfield Challenger, 


-Adoption of 


pointed out, it is strange that it has 


making for 
“pica” and 


hair-line register. 
“nonpareil” 
accuracy in production of plates, he 
asserted. 


Would Use Slogan 


Philip J. McAteer, sales manager, 
New England Electrotype Co., and 
president, 
ton, suggested that all printers be 
provided with a logotype reading, 
“This is letterpress, the world’s fin- 
est printing process,” to be used 
wherever possible to advertise the 


director of printing, N. W. Ayer & 
Son. 

Since photo-engraving is so closely 
allied to printing, Mr. Challenger | 


failed to adopt the latter’s methods, | 
The | 
beloved of | 
printers would aid in obtaining more | 


Advertising Club of Bos-| 


| Peter Schotanus, Wayne Color Plate 
Co., Detroit, 
president, 


was elected first vice- 
and Louis A. Wildman, 
Wilbar Photo-Engraving Co., New | 
York, second vice-president. O. F. 
Kwett was re-elected secretary-treas- 
urer and Louis Flader, Chicago, com- 
missioner. 


Promotional 
Advertising 
Up for Month 


Promotional ad- 
advertising press 


Chicago, Oct. 8. 
| vertising in the 
|during September totalled 286,552 
| lines, an increase of 8.2 per cent 
over August, and 14.7 per cent over 
September of last year, according to 
a tabulation released here today. 
For the first time this year, pro- 
| motion of magazines was more wide- 
spread than that of newspapers, the 
former classification accounting for 
81,872 lines during the month, or 28.6 


beautiful effects obtained through | per cent of the total. Newspapers 


paper accounted for 13,636 lines, 
be 8 per 


or 
cent; business papers used 
2,694 lines, or 8 per cent; advertis- 
bo production totalled 21,378 lines. 
lor 7.4 per cent; agency space was 
10,080 lines, or 3.5 per cent; farm 
| Papers used 14,546 lines, or 5.1 per 
,cent; and car cards, signs and dis- 
plays, outdoor and _ miscellaneous 
made up the balance. 


Based on Six Papers 


The publications upon which these 
figures are based, and their individ- 
ual totals for September, are as fol- 


lows: 

Lines 
ADVERTISING AGE (W)......... 124,978 
Advertising & Selling (bw)... 44,548 
los: es. |} fee 44,128 
Printers’ Ink Monthly........ 19,334 
Sales Management (sm)...... 29,484 
Bae Se sckedeeus aba vay ine 24,080 


Avery Is Premeted 


Willis F. Avery has been elected 
assistant secretary of The B. F. 
Goodrich Co., Akron, O., in charge 
of patent, trade-mark and copyright 
work. He _ succeeds Willard D. 
Eakin, who resigned recently to open 
patent offices in Akron. 


Pipes and old slippers stage a come back! Gadabouts | 


in the orchestra. Among the headliners are these: | 
All look good for record runs. On call are these sell- 
Happy Hollow, Life on Red Horse Ranch, ‘Across the 


Breakfast Table,” PHENOMENON, and other KMBC 
em for you! | 


1] Talk About 


nS 
Results / 


N 


LARGEST GUARANTEED MAGAZINE CIRCULATION IN 


ee way readers of the National 
pick up their pens and write for 
more information is something 
mighty important to advertisers. In 
eight weeks 22,000 in- 
guiries—nearly 2,800 
a week—were received 
through the Reader’s 
Service Bureau to be 
passed on to adver- 
tisers. That’s not 
counting the inquiries 
advertisers received direct. 


This is equivalent to 33,600 a 
week from a National magazine 
covering the United States. It is 
doubtful if there is such a maga- 
zine approaching this figure. 


Such is the reward for editorial 
vitality and sound circulation 
methods. Casual and only pas- 
sively interested readers would 
never respond this way. 


Advertising investments in the 
National beget results. 
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» HOME MONTHLY 
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RETAIL LEADERS 
GIRD FOR FIGHT 
ON CO-OPERATIVE 


Chicago Conferees Attack 
Government Subsidies 


Chicago, Oct. 7-—A_ concerted 
drive against spread of consumer co- 
operatives and governmental subsid- 
ization of these “not for profit” busi- 
ness enterprises was launched last 
week at a special conference of trade 
association executives and business 
paper editors. 

Speakers declared that every ef- 
fort must be made to awaken the 
1,500,000 retail merchants in the na- 
tion to seriousness of co-operative 
competition, and to enlist their aid 
in combating co-operative propaganda 
among legislatures and the public. 

The immediate aim of the cam- 
paign will be to influence retailers 
and the public to vote in the No- 
vember elections only for candidates 


opposed to governmental aid for co- 
operatives. A committee of three 
was named to develop a program. 
Members include Kline Roberts, ex- 
ecutive vice-president, American Bi- 
tuminous Retail Coal Merchants As- 
sociation; Andrew T. Murphy, editor 
and publisher of Black Diamond; and 
Harry C. Wilbur, consultant and 
student of co-operatives. All are 
Chicagoans. 


Campaign Is Planned 


The committee will appoint sub- 
committees to prepare literature on 
consumer co-operatives, to arrange 
lists of speakers for meetings of re- 
tailers and consumers, to secure pub- 
licity through business papers, and 
to stimulate state trade associations 
to inform and educate retailers and 
consumers. 

The group action followed adoption 
Friday by the American Bituminous 
Retail Coal Merchants Association 
convention here of the following res- 
olution: 

“Whereas, various types and kinds 
of co-operative associations have 
been especially favored and subsid- 
ized by various governments in this 
country during the past year, and 

“Whereas, certain of these co-oper- 
atives have been engaged in direct 
competition with various of the mem- 
bers of this industry; therefore 

“Be it resolved, that this associa- 


tion go on record as opposed to legis- 
lation either by national or state leg- 
islatures which favors co-operatives 
against individual private enterprise 
engaged in this industry, and 

“Be it further resolved, that this 
association is opposed to any legisla- 
tion which discriminates between co- 
operatives and members of this or 
any allied industry, and 

“Be it further resolved, that this 
association is opposed to any legisla- 
tion or activities of any governmen- 
tal agency which is intended to grant 
to co-operatives any special advan- 
tages over private enterprise or to 
subsidize, by use of public funds, co- 
operatives or private industry in an 
attempt to make of that private in- 
dustry a co-operative which will com- 
pete with private enterprise.” 


Raps U. S. Activities 


E. W. Dobson, vice-president of 
J. F. Anderson Lumber Co., Minne- 
apolis, criticised alleged government 
sympathy for co-operatives. 


“The Consumers Advisory Council,” 


he said, “will supply one with ar- 
ticles on how to start a co-operative. 
That’s paid for with our money. 
“An amendment to the Guffey Act 
classified consumer co-operatives as 
wholesalers, permitting them to buy 
coal, for instance, at 8 per cent less 
than the retailer can get it. 
“Expenses of the Roosevelt com- 


NEW YORK . 


CHICAGO .- 


THE SEAL OF LITHOGRAPHIC MERIT 


Continental adopted the above seal in 
its early days—pledging unto itself that 
this seal should stand for only the best 
im lithography. 


Continental has kept that pledge —mak- 
ing if a tradition, and advertisers every- 
where have complete confidence that 
when they place an order with Continen- 
tal, whether it be for a creative point of 
sale window display or a country-wide 
24-sheet campaign, the Continental seal 
of merit insures them the finest that pro- 
gressive lithographic skill can produce. 


Continental 


LITHOGRAPH CORPORATION 
CLEVELAND, OHIO 


* 
DETROIT .- 


PHILADELPHIA .- 
PITTSBURGH - SAN FRANCISCO - LOS ANGELES 


INDIANAPOLIS 


—e, 
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ADVERTISING GOING TRAILER TOO 


How Camel Pen Co., Orange, N. J., is bringing its display department to dealers. 
Mackay-Spaulding Co., New York, is the agency. 


mission to Europe, for investigation 
of co-operatives abroad, were paid for 
with our money. 

“Secretary of Agriculture Wallace 
endorses the co-operative as a means 
to change our present system into a 
co-operative commonwealth. 

“Reports are that the Scott bill, 
known as the Consumer’s Credit Act, 
will be passed at the next session of 
Congress. Under this bill, a Central 
Bank of Consumer Co-operatives 
would be established, to lend $75,000,- 
000 to groups which want to start 
co-operatives.” 

When retailers cannot meet com- 
petition through better merchandis- 
ing, advertising, and salesmanship, 
it is time for them to get out of the 
picture, Mr. Dobson said. But gov- 
ernment sponsorship of co-operatives, 
he believes, is another question. 


Quotes from Act 


Though asserting that there are 
many excellent features in the Robin- 
son-Patman Act, Mr. Dobson called 
attention to Section 4, which reads: 

“Nothing in this act shall prevent 


At the gun — 
we re set 


a ke aS lie 


a co-operative association from re. 
turning to its members, producers o 
consumers, the whole, or any part of 
the net earnings or surplus resulting 
from its trading operations, in pr 
portion to their purchases or sale 
from, to or through the association 

“What else can we believe,” he 
asked, “than that it is the intent o/ 
some leaders to overthrow our ec 
nomic system and turn us out of 
business?” 


Edward J. Malloy, president o! 


Marketing Associations, Inc., Milwav- 


kee, which has taken a leading par 
in Wisconsin in fighting co-opera 
tives, declared that the Wisconsi 
Department of Agriculture is com 


pelled by law to disseminate informs. 


tion on consumer co-operatives. Re 
cently, he added, a bill was enacted 
which makes the teaching of co 
sumer co-operative operation compu 
sory in Wisconsin schools. 

In the past month, Mr. Malloy said 
$70,000 in cash was raised in Wis 
consin to start a co-operative shor 


company. 


Being America’s specialist in 
dead-line deliveries, Railway 
Express is on its mettle when an 
advertiser phones for a pick-up 
truck. Electros? Mats? Stereos’ 
Printed matter? What have you’ 
A closing date to be kept? A! 
the gun Railway Express is se! 
to go. ® Then it’s top speed ll 
the way. Railway Express pick: 
up the shipment on the run, for 
wards it at express train spee¢, 
delivers it promptly anywhere 
to anybody. And with our A! 
Express on call — 2500 mile: 
overnight — shippers have !he 
continent under their thumb. A: 
for sureness, that’s made doubly 
sure by two receipts — one !0 
you on pick-up, another fo 
on delivery. @ For service or i" 
formation merely telephone !h¢ 
nearest Railway Express office 


RAILWAY 
EXPRESS 


AGENCY, INC. 
vick 
NATION-WIDE RAIL-AIR SER 
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NEW G-E ACTION DISPLAY 


2 GENER (ECTAI | 
t REFRIGERATORS 


HAMLIN, OF G-E, 
TURNS UP WITH 
3 NEW DISPLAYS 


Cleveland, O.. Oct. 8—A “Talking 
Water Cooler,” a “Door Slam Dis- 
play” and a Disposall action display 
have been made available to General 
Electric home appliance outlets, sup- 
plementing the “Drowned in Water” 
“Gen- 
eral Electric Talking Kitchen.” 

The “Door Slam Display” consists 
fa device with a boxing glove on an 
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SEALED WN STEEL 


iron arm, operated by an electric 
motor. The boxing glove strikes the 
open door of a G-E refrigerator and 
the door slams shut. Then a mechan- 
ical device trips the foot pedal on 
the refrigerator, opening the door. 
The iron arm strikes again and the 
process is repeated time and again, 
hour after hour, typifying one of the 
many factory tests on the G-E re- 
frigerator. 


Chats with Drinker 
Operated by a_ concealed 
electric cell, or “electric eye,” the 
“Talking Water Cooler” is a stand- 
ard G-E pressure water cooler. When 
an individual steps up to the cooler 
in the path of a light beam, the water 
flows from the faucet automatically 


photo 


and a sound recording device at- 


...Greatly due to 


75th ANNIVERSARY SUCCESS 


your efforts, KOA 


A letter from a client states: “... the success of our 
Diamond Anniversary is greatly due to your efforts. 
... The telephone calls that we have received from 
our customers and friends have convinced us that 
it was the finest program that has been broadcast 
thru KOA for many months.” High praise, indeed, 
when you look at KOA’s record for fine programs. 


KO 


50,000 WATTS 


DENVER 


Completely programmed by NBC 


tached to the cooler says, “Have a 
drink of water on General Electric.” 
After the individual drinks, the voice 
says, “Ah, that’s good water. It’s 
cooled by G-E.” There are 24 such 
recorded sayings before the record 
repeats itself. 

The Disposall action display con- 
sists of the Disposall unit installed in 
a cutaway sink and arranged in such 
a manner that the Disposall operates 
automatically at intervals. No ex- 
ternal plumbing is required, making 
it convenient to display the Disposal] 
in action in a show window or in an 
exhibit. Clear water flows from the 
sink faucet into the Disposall, from 
which the shredder blade is removed 
and replaced with an _ illuminated 
glass window showing the internal 
cutting, swirling and pump action. 
This same clear water is pumped 
back into the faucet by means of the 
self-contained pump. For display pur- 
poses the drain circuit is demon- 
strated by connecting an illuminated 
glass trap to the unit and forcing 
colored oil through this circuit with 
a motor driven pump. The display 
typifies the method by which fresh 
food wastes are scraped into the Dis- 
posall, ground into a fine pulp and 
washed down the drain. 

The “Drowned in Water” display 
consists essentially of a General 
Electric Refrigerator mechanism (re- 
moved from the Flatop cabinet) im- 


mersed in an illuminated glass tank 
filled with water. This mechanism 
operates with the superfreezer ex- 
posed in air at room temperature. 
Ice cubes are actually frozen in the 
superfreezer, indicating the reserve 
capacity of the General Electric Re- 
frigerator and over a period of a day 
or more a thick coating of frost 
forms on the superfreezer itself. 


Gadgets for Prospects 


dealer aid is the 
miniature sectional kitchen which 
consists of a set of 22 miniature 
pieces, including a_ refrigerator, 
range, dishwasher which can be ar- 
ranged to suit the individual pros- 
pect’s requirements. 

These displays are available to 
General Electric dealers through dis- 
tributors on a nominal low cost ren- 
tal plan, based on elapsed time, plus 
transportation cost. 

Most of the displays are arranged 
so that they can be set up with ease. 
However, some are of a technical na- 
ture and require an attendant pro- 
vided by G-E at the distributor’s ex- 
pense. 

The new displays were designed 
by C. O. Hamlin of the specialty ap- 
pliance sales division. Mr. Hamlin 
last year received the Coffin award 
for his original creative display ac- 
complishments. 


Still another 


Perry Associates 
Formed in New York 


John H. Perry Associates, news- 
paper and radio representation, has 
been formed at 225 W. 39th St., New 
York, to represent Mr. Perry’s radio 
station WCOA, Pensacola, Fla., and 


his newspapers: Times, Reading, 
Pa.; Journal, Jacksonville, Fla.; 
Journal and News, Pensacola, and 


| Herald, Panama City, Fla. 


William K. Dorman will manage 
the new organization. 


Dingman Returns 


DeWitt Dingman has returned to 
Prudden, King & Prudden, Inc., New 
York, publishers’ representatives, 
after serving with Carstairs Brothers 
Distilling Co., Philadelphia for a 
year and a half. He had previously 
been with Prudden, King & Prudden 
since 1925. 


Joins Tavern News 


George E. Stoner, formerly with 
the St. Louis Star-Times, has become 
manager of the Missouri branch of 
the Tavern Weekly News. Ben Chase, 
who has been in charge of the Mis- 
souri edition, will open an office in 
Indianapolis. 


Increases Guarantee 


Mactadden Women’s Group, New 
York, has announced an increase in 
guaranteed circulation from 2,000,000 
as of January, 1936, to 2,200,000 for 
January, 1937. 


LITHOGRAPHY PROGRESSES... 
AMERICAN BUSINESS GAINS 


STAR PRESS, built by Senefelder in 1797 


THE NATIONAL PROCESS COMPANY, wwe. 2 
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of black and white 
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180,000,000 square 


three of the latest, 
offset presses which 
plant this Fall. Thus, 


OU would hardly think of 1942 as the date 
of an antique...unless you saw the old hand off- 
set press that squeaked off 100 impressions per 
hour in the early days of The National Process 
Company...unless you glanced from that ancient 
relic to one of the giant offset presses that now 
sing the progress of 24 years to the tune of 
4,000 impressions per hour in four colors. 


Scrapping outworn equipment doesn't take much 
courage. But constantly scrapping equipment 
still good, for something still better—that policy 
has speeded this concern from the tiny shop of 
1912 to the vast manufacturing plant of today, 
occupying nearly 100,000 square feet in the 
largest loft building in the world. This policy has 
built an humble output of 600,000 square inches 


sheets per day, into the 


amazing daily production in 1936 of over 


inches of black and white, 


plus 500,000.000 square inches of color. 


This astonishing output will be augmented by 


fastest-running two-color 
are being installed in our 
better equipment improves 


quality, and faster press time cuts costs. This 
means finer lithography at lower prices—and 
National's customers win on both counts. 
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RAPHERS SINCE 1912 


* Sales Portfolios ® Sales Manuals *« Advertising Portfolios + Magazine Inserts #« Giant Ads *« Broadsides 


* Cabin Plans + Posters « Books and Booklets « Folders #« Calendars « Catalogs « Maps—Road, City, Industrial 


* Lithography in Black and White, Duotone, Flat or Process Colors 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 


tive writing on his business 
head. 
No. 1035 Sporting Magazine Sub- 
scription Methods 
This booklet, issued by Sports 
Afield, contains an analysis of the 


subscription methods of outdoor mag- 
azines, based on latest reports of the 
Audit Bureau of Circulations. 


No. 1036. The Record of Total Daily 
and Sunday Circulation. 

In this booklet the Chicago Tribune 
presents an alphabetical tabulation 
of its daily and Sunday circulation 
by towns and by states. 


No. 10387. 
tangible. 


Bloodhounding a Rig In- 

This brochure, issued by ime, 
tells about the returns on a question- 
naire sent to 75,360 commercially 


| with 


{ 
letter- | 


important 
magazine’s 


people to 
importance, its 
readers. It describes Time’s 
editorial policy and gives circulation 
graphs and a list of 1936 advertisers. 
No. 

This is one of a series of folders 
issued by the International Associa- 
tion of Electrotypers & Stereotypers 


1038. Letterpress on Parade. 


to demonstrate, through reproduc- 
tions of various subjects in many 
different fields, the results obtainable 
by letterpress. 

No. 971. Radio in 1936. 

With few exceptions, the figures 


in this book are from a nation-wide 
quarterly study of radio families con- 
ducted by Dr. Daniel Starch in 1935 
for Columbia Broadcasting System. 
The study is based on 24,000 personal 
interviews distributed among all in- 
come groups and geographical di- 
visions of the country. Contents in- 
clude sections devoted to radio 
ownership, radio distribution, listen- 
ing habits, and trends. 


No. 969. Santa Claus Comes to Okla 
homa City This Summer. 


Millions of dollars from wheat, oil 
and the soldiers’ bonus will bring 
Christmas-time prosperity to the 
Oklahoma City market this summer, 
says this folder issued by The Daily 
Oklahoman and Oklahoma City 


measure the} Times. 
weight|and wheat acreage by counties in 


Figures on oil production 


this trade area are shown. 


No. 968. The Cactus and the Giraffe. 
| 


| This booklet tells the story of The 
| Des Moines Register and Tribune in 
{relation to their trading area, how 
they fit their environment and fill 
ithe needs of their readers. With a 
coverage of more than 40 per cent 
of all lowa families, the Register and 
Tribune change the state into a 
single sales city of 2,470,939, the 
booklet states. 


No. 927. 
vival. 
A special bulletin issued by Dodge 

Statistical Research Service, cover- 
ing data on the revival of residential 
building. Building contracts are 
tabulated by states, and charts, as 
well as text, indicate trends in this 
work. 


No. 889. Circulation of the Des 
Moines Register & Tribune. 1986 
Coverage of Iowa’s Urban Market. 


The first of these booklets issued 
by the Des Moines Register @€ 
Tribune covers daily and Sunday 
circulation in Iowa counties, cities 
and towns. The second booklet, in 
two sections—one devoted to the 
Sunday Register, the other to the 
daily Register and Tribune—lists by 


Residential Building Re- 


LIFE MEMBER 


James P. Kearney, Jr., vice-president, 
James P. Kearney Corporation, St. Louis, 
who was made a life member of National 


Industrial Advertisers Association at 


Philadelphia. (Story on Page |). 


population classification those of the 
204 cities and towns of 1,000 popula- 
tion or over in which the Register @ 
Tribune has 20 per cent or more 
coverage. 


— — 


Gen. Parker Named 
Goldblatt Manage; 


Maj. Gen. Frank Parker, wartime 
commander of the First Division 
has been named executive vice-pregj. 
dent and general manager of Gold. 
blatt Brothers, Chicago departmen; 
stores. 

He will make his headquarters jp 
the recently acquired State Stree; 
store. 


Queen Mary’s Speed 
Is Subject of Copy 


Cunard White Star Line, Ney 
York, has contracted for a series oj 
full-page rotogravure advertisements 
in 12 newspapers in the East and 
Middle West. 

Copy features short autumn trips 
to Europe, made possible by the speeg 
of the new liner, Queen Mary. 


Scherck in New Post 


Edwin L. Scherck has joined thy 
New York Times Studios as sales 
manager, after 10 years with Unde; 
wood & Underwood Illustration 
Studios. 


Special for Masonite 


Leader-Call, Laurel, Miss., issued 
a 52-page edition, Sept. 30, in honor 
of the tenth anniversary of the Laure! 
plant of Masonite Corporation, Chi- 
cago. 


No. 824. Market Facts About the e® 
Intermountain Empire and the Salt 
Lake Market. 

In this handsomely produced 
brochure, the Salt Lake Tribune 
Telegram has analyzed the Inter- 
mountain market, and _ provided 
maps, charts, photographs and fig- 


PRINTING 


Peper pe 
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UNIVERSAL. 


NOTICE | 


Exceptional 3-sheet poster showing 


AVAILABLE JANUARY 1937 


Approximately 700 panels all 


UNIVERSAL ADVERTISING CORP. 
444 Madison Ave.; H. Y. 


NATION-WIDE THREE-SHEET POSTER SERVICE 


ADVERTISIN 


high-spot locations. 
€ 
99% right hand shots. 


Covering four counties of New 

Jersey, adjacent to NewYork City, 

Westchester County, and four 
boroughs of New York City. 


Complete list of locations and cost 
will be furnished on request. 


» 
~ 
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oe 
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ures showing the sales opportunities 
the market offers, and the news 
papers through which it may be sold. 


No. 891. The Age of Profit for Food 
Advertisers. 


This is volume one of a three-part 
survey of the Fawcett Women’s 
Group market conducted by Ruth- 
rauff & Ryan. It contains a tabula- 
tion of facts on how women readers 
of Fawcett Women’s Group buy their 
food products, brands they prefer 
and prices they pay. 


No. 834. Let 4,979,875 
Readers Tell You 
- Read on Sunday. 
This is the report of a study made 
by the Gallup Research Bureau for 
Kimberly-Clark Corporation to deter- 
mine the comparative values of ad- 
vertising space in different Sunday 
newspaper sections, and the relative 
worth of different copy and illustra- 
tive techniques. 


Newspaper 
What They 


No. 943. The Age of Profit for House- 
hold and General Advertisers. The 
Age of Profit for Drug and (Cos- 
metic Advertisers. 

The second and third volumes of a 
three-part survey of the Fawcett 
Women’s Group market conducted by 
Ruthrauff & Ryan, have been re- 
leased. The second book covers 
brand preferences of high price spe 
cialties, including automobiles and 
accessories, radios, etc., with the 
year of purchase. The book also in- 


insurance, etc. The third volume 
covers 67 classifications in the drug 
and cosmetic field. 


No. 923. The Redbook of Authors 
and Illustrators. 


Besides listing the authors and il- 
lustrators who have appeared in 
Redbook, and describing the publi- 
cation’s editorial policy, this brochure 
gives statistics on the average Red- 
book family, and circulation figures 
showing Redbook’s value to the ad- 
vertiser from a quantitative, as well 
as qualitative standpoint. 


No. 948. “C’mon In.” 


Radio station KMBC has issued 
this pamphlet, which describes the 
station’s early morning farm _ pro- 
gram and gives graphic illustrations 
of the results it has produced. 


No. 928. A Quick Picture of Booth 
Newspapers’ Michigan Market. 

This is a brochure with maps and 
illustrations, containing data on edi- 
torial features, circulation, and the 
Michigan market covered, by the 
eight Booth newspapers. 


Lf 


cludes figures on vacation travel, life | 


“He Who Gains Time, Gains 
Everything” —or inversely, lost 
time is total loss. The road that 
detours here and detours there 
may finally bring you to your 
destination, but at what cost! 
Why be so lavish of Time when 
it is the one thing about which 
you should be most solicitous? 
Why have your printing contin- 
ually detoured—one place for 
engravings, another for typeset- 
ting, and still somewhere else 
for presswork? When you give 
the complete job to Faithorn, 
you avoid all detours and way 
side stops. Your jobs steam 
merrily along; arrive on time 

clean, handsome, fit. Now (with 
pardonable pride) we announce 
a Night Engraving Service 
of the highest order for the 
making of fine plates. Let us 
demonstrate the value of 3-in-] 


service. Phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 
American Seating 
Company has 
used FAITHORN | 
3-in-1 complete | 
Service. You, too, | 
can now enjoy its 
many advantages. 


(Placed by the 
Bisberne Adver- 
tising Agency.) 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish. 
but all are here. ready to serve you . .- 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 
Telephone Wabash 7820 


$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
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AUTO INDUSTRY 
IS RACING TIME 
WITH NEW MODELS 


(Continued from Page 4) 


and radio spot announcements will 
bear the brunt of Chevrolet’s pre- 
liminary campaign. The newspaper 


copy Will appear extensively and the 
radio campaign is probably the larg- 
est ever engaged in by any manufac- 
turer. Thousands of spots will be 
used. 

Chrysler division of Chrysler Cor- 
poration was in the dealer preview 
picture this week, with 33 simul- 


taneous meetings Tuesday. Dealers 
were shown a new motion picture 
and were told that advertising will 
pe more extensive than for several 
years. Newspapers, magazines, ra- 


dio and outdoor will be used. 

Oldsmobile’s national sales con- 
yention began at Lansing Tuesday 
morning and continued throughout 
the week. At a formal banquet Tues- 
day night Alfred P. Sloan, Jr., pres- 
ident of General Motors, said “I be- 
lieve that General Motors today is 
in a strenzer position to maintain 
essential progress in the design of 
its products than ever before.” 

A hint of what is in store for Olds- 
mobile’s radio audience came with 
the introduction of Irvin S. Cobb, 
who, effective Oct. 17, will be pre- 
sented over 64 NBC-Red network 
stations through Olds’ agency, D. P. 
Brother and Co. 

The first showing of the new Olds 
cars will take place during the New 
York show. The central meeting will 
be followed by 28 dealer meetings 
from coast to coast at which the 
1987 lines will be shown the field 
organization. 

During the week DeSoto division 
of Chrysler commenced its series of 
two-day previews at which several 
thousand dealers, representing all 
field outlets, were in Detroit, to see 


HOW 
LAST-MINUTE 
CLOSING DATES 


TO MEET 


General Air Express solves that 
problem. When a deadline de- 
mands utmost delivery speed, call 
Postal Telegraph, say ‘‘General 
Air Express,” and stop worrying. 

General Air Express —through 
Postal Telegraph messengers — 
offers immediate pick-up service 
any hour of the day or night, in- 
cluding Sundays and holidays — 
without extra charge. 

Electros for simultaneous na- 
tional newspaper publication can 
be sent to media direct from 
clectrotype plants. Overnight 
Coast to Coast. Air-rail-bus con- 
nections extend air express speed 
to 20,000 destinations. Rates are 
low. Ship prepaid, collect, or 
C.O.D, Complete insurance pro- 
tection. For all details, phone 
General Air Express or any Postal 
Telegraph Office. 


GENERAL AIR EXPRESS 


THE INDEPENDENT SYSTEM 
60 East 42nd Street, New York, N. Y. 


the new cars, inspect the new plant 
and learn of promotional plans. 

On tap for the immediate future is 
a series of previews for Pontiac, 
following an assemblage of field men 
at Detroit during the week. These 
meetings will take place in 30 key 
cities, at which 3,800 Pontiac dealers 
will hear 1937 model plans and see 
the new cars. A progress parade at 
Pontiac Oct. 29 will provide the first 
public showing of the new line—a 
pre-showing for the company’s home 
city folk. 

Important changes in the sales 
staff of Graham-Paige Motors Corp. 
were announced this week by F. R. 
Valpey, general sales manager. 
Lansing Thoms, with the company 
for nine years, is named assistant 
general sales manager. Succeeding 


Mr. Thoms as director of districts is 
Del N. Larson, who comes from the 
Pacific Coast, where he was western 
sales manager for Graham. Price 
reductions ranging from $20 to $145 
are revealed by prices of the new 
Graham line. 


Will Show Trailers 


The National Automobile Show, 
New York, will have a floor devoted 
to the display of trailers. Three 
floors, as usual, will contain automo- 
biles. 


Raises Guarantee 


True Story, New York, has in- 
creased its circulation guarantee to 
2,206,000 effective February, 1937. 
The black and white page rate has 
been set at $4,950. 


‘Deal’ to Mark 


Fall Campaign 
for New Lotion 


New York, Oct, 8—National ad- 
vertising of Cashmere Bouquet lo- 
tion will be started in November, it 
was announced by Roy W. Peet, ad- 
vertising manager, Colgate - Palm- 
olive-Peet Company. 

Initial copy is due to run for two 
months, November and December, 
and for the duration of the campaign 
the lotion will be offered in a spe- 
cial introductory package together 
with a bar of Cashmere . Bouquet 
toilet soap, for 39 cents. The regular 


retail price would be 60 cents, if sold 
separately. 

This special introductory package 
was offered when the lotion was first 
put on the market, and due to its 
effectiveness in making sales, will 
be continued. 

The campaign will appear in 16 
magazines, through Benton & 
Bowles. Copy will feature three 


merits of the lotion—that it soothes, 


vanishes quickly and is scented. 


Libby Transferred 


T. H. Libby, who has been with 
Kelly-Smith Company in Philadelphia 
for three years, has been transferred 
to the New York office. R. W. Stack- 
house, also with the company for 
three years, succeeds Mr. Libby at 
Philadelphia. 
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O advertisers who are of the belief 

that only by reaching the greatest 
numbers can advertising success be 
achieved, the figures shown above will 
be a startling revelation. 


But advertisers who have 
learned the real signifi- 
cance of The Parents’ Mag- 
azine audience will not be 
startled, because they 
know the value of selling 
their product not to bach- 
elors or spinsters, or to 
childless couples, but to 
families with growing chil- 
dren and increasing bud- 
gets. They know from ex- 
perience that an intelli- 
gent young mother with 
two growing children, and 
with more money to spend 
than the average house- 


f 
| 
F 
: 
3 


IN Se TR OETA mE AM 
ah 


wife, is their very best prospect. And 
they recognize the wisdom of concen- 
trating on their best prospects. That is 
why The Parents’ Magazine is the only 

publication of less than a 


bil 
Silla AN mon ei ie oof D00N 


million circulation to have 
a place among the eight 
leading monthly advertis- 
, ing mediums in the fields 
: of food, dental supplies 
| and medical supplies. 


We think there is a lesson 
in this for advertisers who 
are looking for the most 
effective means of promot- 
ing any product pur- 
chased by the modern 
young mother. 


“Average net paid ABC Circulation from Publishers’ 
Statements for first six months of 1936. 


**The net paid ABC Circulation of The Parents’ Maga- 
zine has now grown to approximately 407,000. 


Concentrate On Mothers eos They uy the Most! 
THE PARENTS’ MAGAZINE 


NEW YORK- CHICAGO - ATLANTA - SAN FRANCISCO - LOS ANGELES 
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Lineage Is Up 


7.7% for Week 
Ending Oct. 3 


Chicago, Oct. 10.—Continuing the 
gains which have been registered 
almost without exception for the past 
seven months, newspapers last week 
carried 7.7 per cent more retail ad- 
vertising lineage than during the 
corresponding week of 1935, the Ap- 
VERTISING AGE index of retail activity 
shows. 

During the week ended Oct. 3, 1936, 
the volume of retail display advertis- 
ing carried by all the papers in 67 


Fletcher Named Head 
of Ohio Select List 


R. F. Fletcher, Portsmouth Times, 
was elected president of the Ohio Se- 
lect List at the group’s meeting in 
Columbus. 

Other officers are Edgar Koehl, 
Ashland Times-Gazette, vice-presi- 
dent, and C. H. Spencer, Newark Ad- 
vocate, secretary-treasurer. Direc- 
tors are A. C, Hudnut, Elyria Chron- 
icle-Telegram; E. T. Rodgers, Tiffin 
Advertiser-Tribune; A. C. McClung, 
Troy News; W. P. McKinney, Mari- 
etta Times; and O. B. Littick, Zanes- 
ville Times-Recorder. 


New Script by ATF 


American Type Founders have de- 
veloped Kaufmann Script and Kauf- 
mann Bold, connected monotone 
scripts. M. R. Kaufmann, a member 
of the art department of McCall's 
Magazine, was the designer. 


CALL ME UP 
SOMETIME / 


CALL ON ATLAS 
FRANKLIN 3470 


in downtown Chicago ; 


ATLAS PHOTO COPY CO. 


leading cities was 21,336,724 lines, an 
increase of 1,520,276 lines over the 
corresponding week of 1935. 

For the 40 weeks from the first of 
the year to date, 1936 retail lineage 
‘is 5.9 per cent ahead of last year. The 
total published so far this year is 
671,278,642 lines, compared with 634,- 
103,781 lines last year, an increase of 
37,174,861 lines. 


Weekly Record Given 


The record of cities measured, 
showing the gain or loss from last 
year for each week since the begin- 
ning of the year, follows: 

Per Cent 


Week Ending Difference 


PO Bose ccder evans stisss + 2.5 
SS Ae ere “eee 
0 ree + 6.3 
OS oe ee eee +- 3.6 
|, a Pere + 3.2 
a PE eee + 1.0 
4s | Se 0.8 
yy... A RA er ee - 4.2 
I Cs 6 oe bee wed niasa + 1.9 
CE  Mencs o40's.cbce bees ¥ + 3.3 
RE Sere a ee eee + 2.4 
ee eee re! eee eee + 6.1 
SS rer tre ee ee + 3.1 
ras ire eee + 1.8 
Se ere + 2.9 
Re ee ae ee + 0.1 
MES «faire Widnes Ree e eee ® + 4.6 
ES Se ee eee + 3.4 
ES ee av acketKen ee he ees + 8.3 
Se ie ree ee + 7.6 
NE ee ee eee + 9.6 
ee ee re ore ee + 5.9 
I eee + 7.5 
Ree ere ee + 8.3 
Tek cs xsi shee Mena cae an + 22.9 
OS ee eee ee ee + 8.9 
I Mad isc ibis Sea eae die, 44-0 +-10.2 
AES ae er + 9.8 
i on Bitrate eal de + 8.6 
Err eee ae ee + 8.5 
ER re rien en + 7.0 
ass bs a oe 60 OK EER Oe +13.8 
ae ere ernie + 9.9 
a asp aia acer. & OR +11.4 
enna + 6.2 
ee eee +14.8 
2 se eee — 1.8 
eS = BAe rere + 9.7 
ere eee + 6.4 
oo I Sa ee earerar ar + 7.7 


Detailed figures for each of the 
cities measured are given in the tabu- 
lation which appears on this page. 

Also included in the tabulation are 
1933 lineage figures for about 40 of 
the cities listed. These are included 
because census figures on dollar vol- 
ume of retail trade by cities are 
available for 1933, and current dollar 
volume for each of these cities may 
thus be readily approximated. 


“Harper’s” Picks Hoopes 


C. R. Hoopes has been placed in 
charge of book publishers advertis- 
ing, Harpers Magazine, New York 
He succeeds James Nelson, now ad- 
vertising manager of Saturday Re- 
view of Literature, New York. 


Sparrow for Chest 


The Sparrow Advertising Agency, 
Birmingham, Ala. has been  ap- 
pointed to handle advertising and 
promotion of the Community Chest 
Appeal, for the sixth year. 


Index of Retail Activity in67 Important 
Markets 


Based on total retail advertising volume in all newspapers in each city. 
(Copyright, 1936, by Advertising Publications, Inc.) 


*Seattle lineage off because of suspension of Post Inteliigencer since > Aug. 


% Gain % Gain 
40-Week 40-Week 40-Week or Loss or Loss 
Period Period Period 1936 1936 Week Week % 

Ended Ended Ended over over Ended Ended Gain or 

City Oct.7,1933 Oct. 5,1935 Oct. 3, 1936 1933 1935 Oct. 5,1935 Oct. 3,1936 Loss 
EN ee Pere 9,365,710 11,604,296 12,304,077 +31.4 +6.0 327,334 370,237 +13. 
i ee eee 11,768,037 12,356,041 ne +4.9 372,890 411,460 +103 
Birmingham, Ala. .... ...-s++- 8,796,326 9,871,820 cee +12.2 278,390 265,720 —4.6 
Zoston, Mass. .......- 13,636,691 15,128,432 15,477,084 +13.5 +2.3 557,975 585,298 +49 
Bridgmeport, Conn, .... cesses 8,350,840 8,860,916 ee +6.1 208,684 159,908 —234 
ae ie . Seer 9,033,990 12,394,390 12,571,778 +39.2 +1.4 345,940 440,090 27.2 
Camden, N. J. .......- 3,311,283 3,095,513 3,098,649 —y" +0.1 95,569 97,549 +21 
eg ee errr 3,539,242 3,814,636 Re +-7.8 125,510 127,876 +19 
Chattanooga, Tenn. 3,979,248 5,644,815 5,165,557 + 29.8 —$.5 150,578 148,452 —14 
Chicago, Ill. .........- 18,352,280 20,681,547 22,682,118 + 23.6 +9.7 681,570 721,480 +5.9 
Sieanansl, Na tane dae +. 186. 037 12,184,806 12,607,640 +12.7 + 3.5 400,808 381,257 ht 
Cleveland, O. ......... 11,104,791 13,637,169 15,000,938 +35.1 +10.0 385,312 426,930 +10.8 
Dallas, Tex. .......... 11,603,056 14,250,519 15,271,103 + 31.6 +7.2 467,453 526,169 +126 
eer eee ere 9,178,288 10,222,036 10,208,538 +11.2 aw ,2 296,828 318,164 +7.9 
Denver, Colo, ........- .. 6,683,712 7,866,684 7,694,781 +16.2 —$.3 277,676 249,630 =—101 
tem = i Pee a SE 4,213,166 4,788,302 4,837,069 +14.8 +1.0 137,066 144,668 +5.5 
Detroit, Mich. ........ 11,694,877 15,403,039 16,145,384 +38.1 +4.8 398,031 489,831 +231 
RRR et oT eer 5,290,782 5,415,224 a +2.4 159,726 173,488 +8.6 
Evansville, Ind. ...... 210,288 9,167,270 9,790,480 +57.6 +6.8 434,392 326,116 —24.9 
Dale Meiwar WEAGG. ...... vscucess 2,417,948 2,640,716 on +9.2 93,695 79,263 —154 
gg eee 4,689,537 6,379,716 6,971,162 + 48.7 +9.3 174,146 200,046 +14.9 
Gary, Ind. .........+.. 2,816,394 3,953,195 4,637,711 464.7 +17.3 94,808 125,518 +324 
trand Rapids, Mich. 4,926,376 6,625,902 7,007,990 + 43.3 +5.8 171,640 208,558 21.5 
Greenville, S. C. ...... 3,537,381 4,680,445 4,609,040 +30.3 ai. 145,066 150,692 +3.9 
Houston, Tex. ........ 8,262,186 9,816,744 10,974,109 +328 +11.8 322,210 328,762 +2.0 
Indianapolis, Ind. .... ......-- 12,541,745 13,435,593 aa +71 393,192 457,239 +163 
See Cee ee ck “sn ndeaks 1,694,226 1,803,242 1. +6.4 55,950 57,687 +3.1 
‘Kansas City, Kans. 1,388,681 1,682,597 1,856,785 +33.7 +10.4 51,751 51,688 an 
noxville, Tenn. ..... ~ 4,654,592 6,701,244 7,431,999 +59.7  +10.9 189,770 274,708 44.8 
ake deck. ne ee 5,459,244 7,092,152 7,189,579 +31.7 +1.4 197,666 203,112 +2.8 
Re PE aceeweseae  seeae een 7,628,908 7,623,574 TT —?0.1 215,936 $38,038 +14 
Manchester, N. H. 2,161,096 2,688,709 2,659,563 +-33.1 nk: 76,970 70,972 —7,8 
Memphia, Tenn. ...22++ ssvccess 8,374,968 8,466,392 cae +1.1 265,258 266,602 +0.5 
Milwaukee, Wis. ..... “10,327,731 9,851,191 11,347,860 +9.9 +4+15.2 333,539 395,567 +18.6 
Minneapolis, Minn. .... 9,869,023 10,709,947 11,334,872 +14.9 +5.8 326,363 348,210 +6.7 
Moline-Rock Island 4,819,458 5,753,304 6,451,300 +33.9 +12.1 203,168 202,230 ant 
New Bedford, Mass. 2,046,632 2,398,844 2,451,022 +19.8 43.3 71,736 65,492 —8.7 
Seer “Gree, BM sacs o. - seeuaees 13,793,621 14,883,949 0 +8.6 438,136 519,234 +18.5 
ee SON Ue Be tveses seseeens 43,459,371 48,587,916 +11.8 1,556,687 1,649,650 +5.9 
ee OW igo ce epee nrea 5,273,368 5,179,463 —=t 8 185,626 158,325 —14.7 
EN ic ie hahah es 7,129,374 7,392,378 +3.7 188,468 217,532 +15.4 
Ceiane: CONS vicscss kovenece 5,684,741 5,890,661 + 3.6 165,042 180,519 +9.4 
Oklahoma City, Okla. ......... 7,935,641 8,566,415 sees +7.9 240,142 327,236 —+36.3 
PERM MME. ie tins aiee ° 4a ates 8,373,153 8,328,102 —=),5 279,951 296,492 +5.9 
Philadephia, Pa. «060s inseasas 21,055,255 21,631,459 eons +2.7 717,574 792,712 =-+10.5 
Phoenix, Ariz. ........ 4,986,282 5,521,093 5,698,766 +14.3 +3.2 212,310 231,952 +9.3 
Pittsburgh, Pa. ....... 17,317,286 17,681,138 17,529,056 +-1.2 09 605,990 586,208 ong S 
Portland, Ore. ........ 6,525,346 7,952,192 9,215,156 +41.2 +415.9 263,102 298,452  -+13.4 
>rovide i eee ~ 8,700,912 10,153,463 10,048,618 +15.5 —1.0 274,739 303,238 +104 
premeene, ee perme 9'061.122 10,234,558 ecoe)=6 12.9 221,368 292,180 +31.9 
Rochester, N. Y. ...... 11,082,876 13,498,966 14,016,843 + 26.5 +3.9 380,388 470,488 = +23.7 
Sacramento, Calif. 5,221,029 7,503,17 8,048,982 +54.2 +-7.8 171,896 204,288 +18.8 
Bae DOGHee, TOR. . «occ ss teseuens 4,279, 942 4,978,588 a + 16.3 123,277 132,594 oa 
San Diego, Calif. ...... 9,397,963 10,048,028 10,753,100 +14.4 +7.0 386,398 324,870 —-15.9 
sto at Th else. ee -a540Bbas 10,806,808 11,912,063 oven nes 317,776 351,383 +10.6 
*Seattle, Wash. ....... 7,462,294 7,587,230 7,661,976 4+-2.7 +0.9 227,612 208,502 ey 
Bouth Bond, Ind, ..ccc.  ccsasaces 6,269,627 6, 679,802 cre + 6.5 187,125 211,823 +13.2 
Spokane, Wash. ...... 3,984,288 5,087,683 5,608,787 +40.8 +10.2 155,442 163,062 +4.9 
,ouis, PRY ~. 11,582,750 12,929,660 13,812,565 +19.3 +-6.8 365,775 420,910 +151 

oy — am ey ane ed sige 9,143,721 9,991,365 abe 9,3 295,888 386,058 +30.5 
Syracuse, N. Y. .....6. 0  cevceecs 8,951,481 9,585,514 4,1 243,145 269,654 +10.9 
Tacoma, ME. Gtavias woke ees 4 287,264 5,192,501 ee +211 90,944 180,456 +98. 4 
Tampa, Fla. .........-- 3,771,796 4,629,788 4,328,524 +14.8 ah. f 107,786 104,874 oat. 
Toronto, Ont., Gan. ... 15,250,861 17,194,950 16,444,783 4+-7.8 — e 497,955 506,715 +-1.8 
Washington, D. C. .... 18,418,338 27,187,191 30,075,606 +63.3 +106 943,429 989,235 +4.9 
Worcester, Mass, ..... 7,315,380 9,431,561 9,589,779 +31.1 +1.7 274,738 298,781 +8.8 
TOURBRINWH, Go asckcas. 65005455 7,482,342 7,345,025 Pane —1.8 213,143 189,714 —10.9 
| ae re eee 634,103,781 671,278,642 +5.9 19,816,448 21,336,724 47.1 
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Hotels Appoint Austin 


Dreier Hotels, New York, has ap- 


York. Newspapers will be used. 


Cantor Expands 
Solis S. Cantor, advertising agency, 
pointed Alvin Austin Company, New | Philadelphia, has taken larger quar- 


ters at 1600 Walnut Street. 


THE Kleen: Stik 


TRADE MARK REG U S PAT OFF.--PATENTS PENDING 


» 
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et 4 Ne ae 


SLIDE-STIK, new, startlingly clever (and simple) display strip, makes the 
Eastside container pop out in actual dimensions. How? Simple die cut 
and folds on a single sheet of paper. Patents pending. 


nd 
ex ae SS 


Sts 


QTE 


4 wo See 
Bae ton ma Ne i daed 


Chase & Sanborn and Fleischman’s Yeast insuro deoler-acceptance 
and eliminate waste with Kleon-Stik shelf strips. Attached instantly to 
any smooth, hord surface. A now and practical use for Kleen-Stik. 


This 3-color Maytag Kleen-Stik display strip gets preferred locations 
becaute it con be removed in 3 fo & seconds without marring the fine 
finish of the washing machine: It canbe used again and again. 


o the uses of KLEEN- STIK, the senso- 
ional new agua stisiee adhesive 


© 1936 


CHICAGO — 
D'S. WESTERN AVE. 


Donahue Adds Two 


Harvey White has been named 
head photographic illustrator at 
Donahue Studios, New York. He 
was formerly head publicity photog: 
rapher with Metro-Goldwyn-Mayer, 
Hollywood. Roland Galen, formerly 
general manager of Henry Waxman 
Studios, is now sales manager of 
Donahue Studios. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


All types including New 10 ounce, 110-"., 
back geared motor unit that plugs into light circuit. 
No batteries. No radio interference. No transformer. 
Cool running. Provision for any mounting—any position. 


Syeree: 3. 8.8. 15 oF $1.10 in thousand lots 
TURNTABLES, TOO 


MANUFACTURING CO 
185) S. S2nd AVE Cicero, tt 


Write to us for SAMPLES of 


KLEEN-STIK 


Dummies and prices © 
_ furnished on request 


ALFRED M. MAY 


817 MAIN ST. CINCINNATI, OHIO 
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PRESIDENTIAL CAMPAIGN GROWS BITTER IN PENNSYLVANIA 


o* 
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THE NEW DEAL 
RIDE TO 
RUIN€ 
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VOTE-REPUBLICAN 


How Republican Party of Allegheny County is fighting for electoral votes. This poster was designed by W. Earl Bothwell 
Advertising Agency, Pittsburgh, and lithograp'ted in six colors by Liberty Show Printing Co. 


N. A. M. POSTERS 
CET ON BOARDS 
WITHOUT CHARGE 


(Continued from Page 2) 
ing there is a tendency toward too 
great a proportion of the latter. 

He also suggested that the out- 
door men start now to heed the pur- 
pose of the Robinson-Patman act, 
and recommended that agencies in- 
capable of rendering a satisfactory 
standard of service be denied the 
agency commission. 

One of the unscheduled speakers 
on today’s program was David Skin- 
ner, secretary, United States Cham- 
ber of Commerce, who discussed the 
growing interest of all classes of 
business in educational advertising 
designed to protect American insti- 
tutions. He said that members of 
the association are in an advan- 
tageous position to speed the move- 
ment and to see that the campaign 
is adequate in size and quality. 


Danger in Sight 


John Benson, president, American 
Association of Advertising Agencies, 
described the growth of the belief 
in both government and business cir- 
cles that all businesses, large and 
small, must be accorded equality of 
opportunity, and predicted trouble 


ahead for those who do not sincerely 
endeavor to conform to this phil- 
osophy. 

He believes the subject is most 
important to media because of the 
increasing tendency in business and 
government circles to regard adver- 
tising as a necessary public utility. 
If media and advertisers do not co- 
operate to eliminate existing evils 
there is danger, he said, that the 
government will undertake the job. 

Dr. Agnew complimented the as- 
sociation for its foresight in provid- 
ing a valuable text-book on outdoor 
advertising, saying that this work 
and similar contributions from other 
media would make _ advertising 
courses attractive to more students 
and thus increase the percentage of 
business men interested in advertis- 
ing and able to employ it intelli- 
gently. 

R. W. Olmsted, chief engineer, Fos- 
ter & Kleiser Co., demonstrated 
correct principles of hoarding con- 
struction by building models and 
explaining their good and bad points. 


Riot of Enthusiasm 


W. F. Greeley, manager of the as- 
sociation’s division of plant develop- 
ment, exhibited charts showing pan- 
els of certain plants plotted on 
traffic flow maps, showing in this 
way how thoroughly the plant pro- 
vided coverage. The moral was 
that it is. profitable to the plant to 
pay more than the average cost for 
certain locations which offer thor- 
ough penetration. 

The introduction of the resolution 


When Phaswe 


CHOOSE THE 


Choose the hotel where exper 
enced travellers stop at least 
7times in any 5year period — 
the hotel so ‘well liked that its 
guests retum again and again. 
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Medicinal 
Waters Bring 
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HOT SPRINGS | 


w Heath T) NATIONAL PARK: ARKANSAS 


YYZ 


Come to glorious Hot Springs, high in the Ozarks where 
golf, horseback riding and every outdoor sport is at its 
best— where the health giving waters bring you relief 
from rheumatism, neuritis, kidney trouble, high blood 
pressure, general poor health and many other ailments 


NEW REDUCED RATES 


Y Rooms from $159 - Apartments, 2,3 and 
4 rooms, cottages located on the same 
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1 GRADY MANNING 


EVERY SOUTHWEST HOTEL 
IS A7 STOP HOTEL 


MAJESTIC 


BATH HOUSE x APARTMENTS 


Wf 


President 


on co-operation with the campaign of 
the National Association of Manu- 
facturers inspired a number of 
speeches from the floor, which de- 
layed the program for the remainder 
of the day. Among those who 
spoke on this subject were George 
W. Kleiser, Foster & Kleiser Co., 


San Francisco, and Leonard Drey- 
fuss, United Advertising Corporation, 
Newark, N. J. 

The following speakers were heard 
during a symposium on trends in lo- 
cal poster and paint sales: 

Joe M. Jones, Walker & Co., De- 
troit; E. C. Donnelly, Jr., John Don- 
nelly & Sons, Boston; Eugene H. 
Barling, United Advertising Corpora- 
tion, Newark; Howard Willoughby, 
Foster & Kleiser Co., San Francisco, 
and Cy Coggins, General Outdoor 
Advertising Co., Chicago. 

The local sessions adjourned in 
time to permit a directors’ meeting 
before the departure of a special 
train, which took the group to New 
York, where the meeting will be 
continued tomorrow. 


Co-operatives 
Protect Public, 
Visitor Claims 


New York, Oct. 7.—Great Britain’s 
co-operative organizations handle 
sales of $3,000,000,000 per year, or 
approximately 15 per cent of the to- 
tal consumer goods of the nation, 
Henry J. May said today. Mr. May, 
secretary general of the Interna- 


tional Co-operative Alliance, stopped 


here en route to the biennial con- 
gress of the Co-operative League of 
the United States in Columbus. 

In England and Scotland there are 
7,500,000 co-operative members, he 
said. Dividends on purchases are 
about 7.5 per cent. 

The community in general, he con- 
tended, benefits from co-operatives 
through lower prices. Mr. May cited 
a recent attempt to increase the 
price of bread, because of high 
wheat prices, but the co-operatives 
were able to show that no increase 
was necessary. 

“As we never sell below cost,” he 
continued, “we prevented a general 
increase in the price of bread 
throughout England.” 

The International Co-operative Al- 
liance is said to represent 105,000,- 
000 members in 31 countries, who 
purchased more than $10,000,000,000 
worth of merchandise last year. 


Air Conditioning 
to Reverse Habits 


Wellesley, Mass., Oct. 8—When air 
conditioning becomes general, it will 
reverse many established habits, As 
an example, it will make winter va- 
cations more popular than summer. 

This prediction was made at the 
23rd annual business conference at 
Babson Park by W. H. Carrier, of 
Carrier Corporation, Newark, pioneer 
in the field. 


GENTLEMEN...1 WAS 
IN PHILADELPHIA 
YESTERDAY AND THE 
WHOLE TOWN’S TALKING 
ABOUT THE GREATER 
INQUIRER WITH 
ITS PARADE OF NEW 
FEATURES. I WAS IMME- 
DIATELY SOLD ON THE 
GREATER PUNCH, POWER 
AND HUMAN INTEREST 
ON EVERY PAGE. MAKE 
THE INQUIRER A “MUST 
ON ALL SCHEDULES 
BEGINNING RIGHT NOW! 


Che Philadelphia Inquirer 


ort ic® Or Ls 


President 


Pennsylvania’s Greatest Morning Newspaper 


NEW YORK, H. A. McCandless BOSTON, M.L. Tyler SAN FRANCISCO, Keene Fitzpotrick 
CHICAGO, DETROIT, ST. LOUIS, Guy S. Osborn, Scolare and Meeker, Incorporated 
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o 
Pontiac Stars ONLY $1,500 Detroit Lions 
= 
Feminine News Games Shifted 
o tat Cd f , Ma. to 5 Stations 
ee ee Se ee ten the mescae tear te 
Through a Woman’s Eyes,” daytime br tac hn Siete Saani F -rs0n 
program sponsored by Pontiac Mo- | chip 6f. the Standard O0 Gaienenn 
. } a . 
tor Company, will start over a coast- } 
c en nee ; of Indiana, were ironed out today 
to-coast hookup of 57 CBS stations ain the Serves Poe ie gel po 
: ) 
Monday, Oct. 12. It will be heard | over Station WIEK, Detrott a 
each Monday, Wednesday and Fri- | - Th re: : a 
¥? . e rates for this department are as follows N igan tions S$ Bs 
day thereafter, from 2 to 2:15 p. m., ate Wanted” and “Situations Wanted,” 30 cents a line, minimum “4 a lichigan sta unday, 
son “yee haiti roms harges ‘. us ee . il. 
EST. Kathryn Cravens, woman a a (single insertion rates): % inch, $2.75; 1 to 3 in., The announcement of the ney 
commentator heard on KMOX, St. per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4.25; 10 to 12 in., . 4 

is. for several year rill be fes per in., $4.00; 13 to 15 in., per in., $3.75. Write for discounts on term | plans by Wesley I. Nunn, Standard 
Louis, for several years, will be fea- Sambbentin Oil advertising manager, followed 
tured. _ t : 

; . wo weeks of negotiation after the 
C ene Premera? ed se HELP WANTED POSITION WANTED Federal Communications Commission 
Jorps,”’ sponsored by Swi E Co., mace —armmuane PA : 

: , . x . ice > will r Wanted Salesmen and 3 District Man- PUBLISHERS REPRESENTATIVE vetoed the scheduled broadcasts over 
makers of Sunbrite Cleanser, will re- agers for, Prnaieetee gmail ad Sn- Or advertising manager for responsi-| Station CKLW, Detroit-Windsor, 
turn to the Columbia network Oct. paigns sold direct to advertisers. Lib-| hie trade paper seeking aggressive : 

12 after a summer absence. The eral So ADVERTISING peeeieriee. » | Solicitation in New York and eastern In addition to WJBK, the games of 

. - Ae ae Box 859, ADVERTIS B, VHICas' territory. Will present proven record the champion Lions will be broad. 
program, a children’s dramatic oars Young man experienced in layeut ond - eee cov eine Seer woh a ente cast over WBCM, Bay City; WFDF 

i 2 hes I ays j esdays . : for ition with publicity de-|Now employed as advertising mz : 4 , 
wall be Beare Mondays, ren — New 37-tube super-power receiver being ray Mand oF saitasie machinery manu-| but seeks greater responsibilities. _ Flint, WJIM, Lansing, and WIBM. 
and Fridays from 5 to 5:1lo p. M.| marketed by Crosley Radio Corporation, | facturer situated near Chicago. Box 867, ADVERTISING AG E, N. Y.| Jackson. 

Stack-Goble, Chicago, is the agency.| Cincinnati. It boasts six speakers and | Box 868, ADVERTISING AGE, Chicago salutes The Thanksgiving afternoon game 
“Cavalcade” Is Renewed weighs 475 pounds. REPRESENTATIVES WANTED Publicity or editorial in prong Yn8-| in Detroit N 26, bet th : 

“Kavaicade inn Whe : Fast growing new trade publication] woman Jour. grad., 4 yrs. varied n.p.,| (2 Vetro ov. 26, between the Chi- 

Cavalcade of America,” Wednes- | — =| wants representatives to take over] publicity, edit. exp. 3 yrs. social work.| cago Bears and the Lions will be 
day evening program sponsored by for Oldsmobiles on Saturday Oct. 17 pack” tea Be reagan a seer i ety Bn Box 869, ADV ERTISING AGE, Chicago broadcast also by WGN, Chicago 

, ‘ - . . ’ 7 ric s. y publicatio Oo s ° € 
E. I. du Pont DeNemours & Co., a : : couse nty “gh ites NE Re SN POE At Td . , 
, f 0:30- . D. P. Brother &| Excellent opportunity for hustler to WGN is carrying the Bears’ sched 
Wilmington, Del., has been renewed ml gored (* a agency make some real money. Write Mr.|Result getter as editor, agency copy both at ease A abroad ule 
' . | oe Oe , z : ~ Chas. S. Martz, Aurora, Mo. writer, radio executive, promotion ° 
on the Columbia network, effective a hea SALES PROMOTION MAN WANTED |™an, merchandiser, available to do Other new sponsored football 
Oct. 14. The agency is Batten, Bar- Large Eastern Manufacturer of in- Oulansine 20" at preteen A or as adv. broadcasts arranged this week in- 
> Je dustrial equipment requires sales pro- | MST.) 0 ndus ria concern. , ; 
ee & Osborn, Inc., New Express Agency motion man who must have following | Box 872, ADVERTISING PEM, Cacenee, — home games of University of 
ork. qualifications: - ulsa, by Atlas Life Insurance Com. 

Beginning Oct 17 Sealt« st Labor- 1. Technical training. ADVERTISING EXECUTIVE * ; be ™ KVOO T 1 ; 

. : heal ae a es a esmen 2. Knowledge of industrial instru- AVAILABLE pany roug , ulsa. That 
atories, Inc., subsidiary of National ment and control applications. endtteneel eetmeiiden ethan eee high school games also attract many 

Me Dairy Products, will start a new pro- Out of Drivers 3. 4 gate vod 2 Eperena> i oeenten motion and advertising man. 18 years | Sponsors was indicated when Rhodes. 

igs oe ram on the NBC-Red network, at 8 ‘ advertising national advertiser, mail order and ‘ 

he : ‘9 sach Saturday for Sealtest 4 ne oe coal Cans to black- | agency work. Knows planning, copy, Burford Company, Paducah, Ky., ar 
eS aS ee oe ee anananiii 5 ‘ jack details out of development | production and radio. Now employed | ranged for broadcast of both local 
ice cream and milk. . engineers : -ansle this |New England. Go anywhere. Age 39; -of- 

The Cz b “und Company, Niag: New York, Oct. 8—wWith creation since inte B~ 4 a “S| married. Salary $5,000. Address and out-of-town Sames of Paducah 

he Carboruncum Company, Niag - Sane eb . ilw B. Sales experience desirable Box 874, ADVERTISING AGE, N. y. | High School over WPAD, Paducah 

“— . 2 oa he & ne of a new sales department, Railway 5. Sales experience desirable. 
ara Falls, N. Y., will start its program Express Agency officials plan an in- Give full qualifications and experi- | —————— mote 
“Voice of Niagara,” on Oct. 17 at| (oe. in promotional activities, un-| Box 875, ADVERTISING AGE, N, Y, | EXECUTIVE SECRETARY six years 
7:30-8 p. m. EST using 18 stations of crease in promotiona activities, un- _Box 875, x 7K, N. : advertising publishers’ representa- BBDO N D ff 
the ahansitn me The program will der direction of Kinsey N. Merritt, MISCELLANEOUS tives. radio experience; knowledge ames Luiry to 

? é ot. ; are ee a ee : anguages, finances; desires remunera- ° 
consist of Indian legends and the Car. |"eW seneral ee Saeeee “ WELL WORTH WHILE!! sive monition With amecutive Precegais- Head Markets, Media 

. ce we Mr. Merritt said today tha he | Novel process reproduces direct from|ing ability. : 
borundum band. Batten, Barton, sales department will first intensify | Your copy eliminating expensive type-| Box 876, ADVERTISING AGE, N. Y. Batten, Barton, Durstine & Os. 
Durstine & Osborn, Inc., New York, | *’eS Gel setting and cuts Ideal for illustrated : born, Inc., have co-ordinated activi- 


i rai ‘i iphasizing | sales letters tine clets a 
is the agency. training of drivers, emp & | sales letters, bulletins, booklets, house 


ties in the New York office, relating 
, 3 ? rie , i iving specific | organs, etc. Any size can be supplied. ; F sen Y 8. sé rears 
Olds Motor Works begins “Irvin s. | fiendly service and giving sp Why not investigate? BUSINESS OPPORTUNITIES to analysis of markets, sales, distri 
instruction on observing opportuni- 500 copies %x11) $2.63 __ss—tst—t—~—“‘t}DUtion and media under Ben Duffy, 
ties to obtain new business. Additional hundred copies 22c vice-president, formerly in charge of 
: Qs Send for free samples . . . tas : rsa , 
ee = Late in 1933 the agency inaugu-|;,upe ma for Ro ae St. N.Y. Owner of 1 sopmemeatn ‘ srperation not | media. W illiam J. O Donnell, for 
rated its “More Business Plan,”|~ pHoro PosT CARDS - actively engaged in the business de- many years assistant space buyer, 
; sires partner with from 10 to $15,000] will be in charge of the media de 

whereby its 50,000 employes were/| The kind that build good-will and ‘ ics Hg. : = 
bilized t e in sales promo bring you business. Don’t fail to in- | ‘© take active part in expansion pro- | partment. 

mcbilized to engag 8 - ? 


Cobb and his Paducah Plantation” 


: vestigate this new form of Successful | gram necessary to handle present in- Associated with Mr. Duffy are J. 
tional efforts, to develop new busi-| Selling announcement and follow-up. | creased volume. Davis Danforth, George T. eager 
ness, and to reclaim traffic which had | vite foe ree A. oe. Box 871, ADVERTISING AGE, Chicago. | Norwood Weaver, Frederick E. Wes- 
drifted to competitors. 3rd & Market Sts., Hamilton, O. ter and Brooke Alexander. 
Telling the World <i ngs ; 
: ) U eye.° Prices aggregating $2,100 are being 
At the same time an advertising tilities Get offered in two classes—for the best 


. 2 ie chee was gg pet The . tt examples of old kitchens made new 
' ayes Company Se Behind Be er by modernization and for newly built 
7 ' rn oe tiedicccggahe sage a o kitchens. In each class, the work 
Maximum Coverage S00 newspapers, 200 trade papers, Kitchen Move must be completed between Sept. 1, 


and 200 college publications, as well 


as a 13-week radio program prior to —— oO RS, AO 28) ROW 50,000 WATTS 


. of the Major 
Connecticut Markets Christmas. a - Aid for Outlets 


Magazine and newspaper copy is ao geno Aa cage cpt A merchandising service has been Nashville, Tennessee 

Basic CBS Station — designed to appeal to both the busi- | e@/ec'ric Ullbtles From coast te 8 developed by Better Homes 6 Gar- 
ness man and the housewife, stress-|@"e accepting enthusiastically the | 7). 7 ase ‘utilities to me a poe We followadvertising 
Hartford Conn ing convenience of the agency’s sery-|°Pportunity to tie ~y with the re- test in retail outlets, cooking schools through with a_ unique 
: . ice, and its ability to provide com-|cently announced National Better and appliance exhibits.” The material merchandising service. 

plete service. Trade paper copy is Kitchens Contest being conducted by consists of contest pons blanks for Write for details. 

National Representative specific to each industry addressed. | Better Homes & Gardens. nits Ghote. eae of a ie ners 

Free, Johns & Field, Inc. Here speed and_ reliability are The list includes Kitchen Moderniz- “New Sheen pat teas Sheinet Kitch. 

New York—Chicago—Detroit stressed. ing Bureau, Rochester Gas & Electric a > emamunbainsian neiesete aaa eed 

San Francisco—Los Angeles Number of shipments was 93,000,-|Co., Kansas City Power & Light Co., . sds 


000 in 1933, 107,000,000 in 1934 and|Niagara-Hudson Power Corporation, blown up covers of the magazine, and 


£ : , . a line _o};,| copies of the current number of Bet- SEED INDUS RY PROSPERS 
118,000,000 in 1935. The revenue gain |Iowa Southern Utilities Co., Consoli io Gemnte 0 Gein. T 


in 1934 was $13,000,000 and for 1935,| dated Edison Co., United Light & PERE LD . Reader survey shows Seed World 
$10,000,000. Power Co., and many others. An illustration of how utilities are y 


using the contest is the method of offers advertisers an annual 


= —=\|the Rochester Gas & Electric Com- HUNDRED MILLION DOLLAR'MARKEI 


pany. This company will give $1,000 through its coverage of whelecsiors cad @ 
STOWELL @ = MEN, architects and engineers with long and success- 


in local prizes and in addition will | tailers who sell seed and other horticulturs! 
promote the contest over the radio, - Pa ae to h.... M4 41,000,000 farmer 
S AYLOR . ful experience in publishing, are making American Architect 

and Architecture the outstanding journal of the profession. 
SHERMAN bs al Enthusiastic comments on recent issues are received daily. 


by personal contacts, and by trained | We will gladly give you an analysis of this 
help in kitchen modernizing. The an- | *!4 39 # applies to your business. 
And to those who have raised the question as to what former 
n . . 
ROGERS = subscribers to Architecture think of this new magazine may 


nouncement of the Rochester Gas & E D 
Electric Company’s local contest was 
M A AS @ we quote from a typical letter— 


— ——>—=—— — ——————S=>—' — 


| 


ade : Nlectrical Show, Oct. 3- ' ' 
“vag in oho oa how, Oct Published every other Friday 
‘ <a 223 W. Jackson Blvd. Chicago, Il. 


B-T Adds Tuo ie Cony | amccstmemmecueemanle 


Blaine-Thompson Company, New 


| York, has added to its copy depart- To sell to hotels, use 
j;ment P. J. Baietti, formerly with 


Hanff-Metzger, and John Moynihan, Therotel Monthly 
motion picture writer. 


inal atelnicenapie Member A.B. d A.B.P. | 
“*7 am sure that the combined brain power and the estab- . rising eee | 
STANGLE Agere ; Jackson with Fawcett Published by JOHN WILLY, INC. | 
lished assets of the two periodicals should give us something | H. G. Jackson has joined W. J. Merchandise Mart, Chicago 
° . we 99 | Faweett, Inc., New York, bank ad- 
to look forward to uu the way of an architectural periodical. vertising. He previously served as ——— —oj@=——s 


independent counsel on banks’ per- 


= nis? | 
sonal loan departments. “SILENT “SALESMEN’ 


=e _SAMCO 
Unger Joins Agency VITREOUS 
Frank Unger, art director of the 
Octopus while attending the Univer- || PORCELAIN 


sity of Wisconsin, has joined the art | SAMUEL STAMPING & agro ered co. 
staff of Klau-Van Pietersom Dunlap || 516 W. Charles St. Fact 


Associates, Inc., Milwaukee. | Balt., Md. Chattanooga, Ten” 


AMERICAN ARCHITECT and ARCHITECTURE 
572 MADISON AVENUE + NEW YORK 
CHICAGO «+ PHILADELPHIA © ATLANTA © SAN FRANCISCO 
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NEW FOOD, DRUG 
ACT IS VIEWED 
AS INEVITABLE 


ANA. Members Favor F.T.6. 
Administration 


White Sulphur Springs, W. Va., 
Oct 9.—Although not featured in the 
program of the annual convention of 
the Association of National Adver- 
tisers, food and drug legislation con- 
tinues to be uppermost in the minds 
of national advertisers in those 
fields, judging by informal discus- 
sions between sessions here today. 
The consensus is that a bill will be 
enacted at the next session of con- 
gress in spite of the fact that the 
opposing factions are still lined up 
in battle-formation. 

The Department of Agriculture 
still insists that enforcement must 
continue in the hands of its food and 
drug administration, while the Fed- 
eral Trade Commission is contend- 
ing for that extension of its au- 
thority. While the F. T. C., never 
remarkably popular among business 
men, will probably add to their irri- 
tation through enforcement of the 
Robinson-Patman law, there is a 
large body of business sentiment 
which favors it as the administrator 
of the proposed new law. It is based 
on the greater familiarity of the 
F. T. C. with advertising problems 
and procedures. 


Seek Fair Bill 


While some advertisers in the food 
and drug fields are eager to have a 
law enacted in order to end agita- 
tion against their industries, there 
are others who are prepared to fight 
to the last ditch to prevent the in- 


TRU-TONE 
STATS 
—NEW! 


"STATS are NOT 

slightly inferior to 
photo prints—not Tru- 
Tone ‘stats — though 
they cost no more. 
Totally new in fidelity, 
Tru-Tone ‘stats bring 
a new range of useful- 
ness at reasonable 
price to Artists, Ad- 
vertising Men. You're 
PAYING for Tru- 
Tones—why not HAVE 
them? Phone for proof. 


RAPID 


COPY SERVICE CO. 


& BRANCHES: NEW YORK, 4/5 Lexing- 

ton, 444 Madison, VAnderbilt 3-3680. 

CLEVELAND, Ninth — Chester Bidg., 

MAin 9335 @ CHICAGO, 110 So. Dear- 

born, 228 No. La Salle, 360 No. Michigan 
Ave., STAte 5977. 


clusion of provisions which they 
think would be dangerous. The drug 
advertisers are fearful that a mul- 
tiple seizure provision will be in- 
cluded, based not only upon immi- 
nent danger to public health, but also 
upon alleged deceptive advertising. 
They insist that the former is a ques- 
tion of fact and the latter only of 
opinion. 


Against Grade Labeling 


The Food advertisers are willing 
to accept the Copeland bill as passed 
by the Senate, but will stand firm 
against the grade labeling provisions 
of the house bill. 

Senator Copeland has been sound- 
ing out opinion among food, drug 
and cosmetic advertisers and will 


sponsor a bill again in the upper 
chamber when Congress convenes in 
January. 

Advocates of advertising self-regu- 
lation, through action by advertisers, 
agencies and the media groups, have 
been encouraged by the press made 
thus far in cleaning up some bad 
situations. They are willing to 
admit, however, that the big stick 
of the F. T. C. soon will be necessary 
to force all of the recalcitrants into 
line. 


Joins Pittsburgh Agency 


Robert L. Forsythe, Jr. has joined 
Ketchum, McLeod and Grove, Inc., 
Pittsburgh, as assistant manager of 
production. Edward T. Parrack has 
been named service secretary. 


Scripps- Memaid i 
Gets a Second 
Memphis Daily 


Memphis, Tenn., Oct. 6.—Scripps- 
Howard Newspapers, publisher of 
the Memphis Press-Scimitar, today 
added the 96-year-old Commercial 
Appeal to its list, thus becoming 
owner of the only morning and only 
evening newspaper published in this 
city of 253,000. The transaction in- 
cludes radio stations WMC and 
WNBR. 

James Hammond who bought the 
Commercial Appeal in 1933 is suc- 


e, 


*-IN WOOD OR IN METAL YOU CANNOT FAIL TO DISTINGUISH* 


i mee 


2001 CALUMET AVENUE ~-s- 


a z ce ‘eo & 


COURTESY AMERICAN WALNUT MANUFACTURERS ASSOCIATION 


CRAFTSMANSHIP 


H OF THE 


ceeded as president by John H. Sor- 
rells, executive editor of Scripps- 
Howard. Mr. Sorrells announced 
that Capt. Enoch Brown will con- 
tinue as vice-president, general man- 
ager and a stockholder. 

The Branham Company will con- 
tinue to represent the Commercial 
Appeal in the national field, it was 
announced. 


McCoy to Louisiana 


Bruce R. McCoy, of Madison, for 
many years field manager of the 
Wisconsin Press Association, has be- 
come field manager of the Louisiana 
Press Association and a lecturer in 
journalism at Louisiana State Uni- 
versity. 


Skill, imagination, technique, experience and “know 
how” —these are the factors responsible for beauty, for 
value and for intrinsic worth in everything fashioned by 
men or through the efforts of men. They are the quali- 
fications of a craftsman. e The products of real Crafts- 
manship are in demand... . Because Rogers Engraving 
Company have combined practical modern methods with 
the painstaking care and imaginative skill and technique 
of the craftsman, you will find evidence of this skill in 
the advertisements of many of the largest advertisers in 
the country. ¢ Speed, intelligent cooperation and the 
ability to “produce” under difficult conditions have won 
for Rogers Engraving Company the name “ Master Crafts- 
men of Photo Engraving.” Why not call them in and 
experience this service “first hand”? 


ADOLPH F. BUECHELE, President 


R () G E R S ENGRAVING COMPANY 


MASTER CRAFTSMEN OF PHOTO ENGRAVING 


Telephone CALumet 4137 * CHICAGO, ILLINOIS 
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ERE is a little boy who didn’t 
like spinach. — 


And here is his mother who 
thought he should eat it. 


Now here is Mr. Simpkins who 
puts up a very fine brand of spin- 
ach. He packs only the tenderest 
leaves and he washes the sand out 
very carefully. 


4 


And here we have Mr. Jones 
who also cans a very fine brand of 
spinach. He also packs only the 
tenderest leaves and he washes the 
sand out very carefully, too. 


* * 7 


Both Mr. Jones and Mr. Simpkins 
advertise their spinach to a lot of 
ladies, because they know there are 
a lot of little boys who ought to eat 
more good spinach. They would be 
willing to direct extra advertising to 
women like, well, the one in this 
story, but they don’t know where 
she lives. 


SX 


Now here we have Grocer Brown. 
He stocks a lot of spinach including 
both Mr. Jones’ and Mr. Simpkins’ 
spinach. He knows the lady whose 
little. hoy didn’t like spinach. In 
fact, he knows the little boy. 
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And one day the lady whose little 
boy didn’t like spinach said to 
Grocer Brown, “. . . and send me 
some of your very best spinach” 


ba 
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And Grocer Brown said, “How 
about a can of Mr. Simpkins’ spin- 
ach? He packs only the very tender- 
est sprouts and he washes the sand 
out very carefully.” 

* * 

And the lady whose little boy 
didn’t like spinach said, “That will 
be fine. I have been reading the ads 
about Mr. Simpkins’ spinach. I do 
hope my little boy will like it.” 


And Grocer Brown said, “Why 
don’t you serve it with pineapple? 
My little boy eats it that way and 
thinks it’s a new kind of dessert.” 

* * * 

Then the lady whose little boy 
didn’t like spinach said, “Very well, 
you better send me a can of pine- 
apple, too.” 


So Grocer Brown sold the lady 
a can of Mr. Simpkins’ spinach. He 
did so because it so happened that 
he knew all about Mr. Simpkins’ 
spinach. Mr. Simpkins had taken 
the trouble to impress upon him 
that his spinach was made of only 
the very tenderest sprouts and that 
the sand was washed out very care- 
fully. 


* * 

That was fine for Mr. Simpkins 
but wasn’t it a shame for poor Mr. 
Jones (whose spinach is every bit 
as good as Mr. Simpkins’) that he 
didn’t tell Grocer Brown all about 
it too? 


The little boy liked Mr. Simp- 
kins’ spinach. And the lady was very 
happy and spoke well of not only 
Mr. Simpkins’ spinach but also of 
Mr. Brown thereafter. She came 
back to the store and demanded 
Mr. Simpkins’ spinach again and 
again. 


And other ladies whom she told 
about Mr. Simpkins’ spinach also 
came to Mr. Brown and demanded 
Mr. Simpkins’ spinach again and 
again. And Mr. Brown finally said 
as he ordered another dozen cases 
of Mr. Simpkins’ spinach: “J think 
we won't stock any more of Mr. 
Jones’ spinach because Mr. Simp- 
kins’ spinach seems to be so much 


better.” 
a. * 7 


And if you pack a very fine spin- 
ach or pineapple, or peas, or break- 
fast food, it might be a good idea 
to tell Grocer Brown how good it 
is because if you can only sell him 
on it he will sell an awful lot of it 
for you. 


mo 


And a good way to tell Grocer 
Brown is through his business 
magazine—The Progressive Grocer 
—by doing so you will not only 
reach Grocer Brown but 74,999 
other top-notch grocers like him. 


OEM 


BuTTerick BuILDING — New YorK 
MALLERS BUILDING — CHICAGO 
Hosart BUILDING — SAN FRANCISCO 
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"SCOTTY" CAR IS DEMONSTRATED TO FORD PROSPECTS 


THE WEEK 


FAIR SEX GOES INDUSTRIAL 


Supporting the "Scotty" poster, Ford Motor Company is giving demonstrations of economy in its V-8, ' 
fueled with a single gallon jug of gasoline. a 


TELLING INDUSTRY IT HAS NEW JOB 


Bennett Chapple, American Rolling Mill Co., addressing 
N. 1. A. A. at Philadelphia. Left to right, William E. McFee, of 
the same company, new N. |. A. A. president; Glenn Griswold, 
editor, Business Week, and P. J. Kelly, of Latz Service. 
(Story on Page |.) 


nowledge of machinery marketing is not confined to men, as this turnout at the 
|, A. A. meeting attests. Standing, left to right, Miss C. V. Corbett, Driver- 
arris Co., New York; Mrs. Mabel P. Hanford, B. B. D. & O., New York; Irene J. 
Dennery, Pennsylvania Salt Mfg. Co., Philadelphia. Seated, Nan Collins, Roland 
b. E. Ullman Organization; Frances Suarez, Philadelphia Quartz Co., and Mrs. 
Pauline B. Peters, Lincoln-Roden Co., all of Philadelphia. 


CANDID CAMERA AT INSURANCE MEETING 


WINNING PAINTING IN AIR BRUSH COMPETITION 


obert L. Johnson, vice-president of Time, addressing the recent Insurance Adver- 
ting Conference at Rye, N. Y., while Clarence A. Palmer, president of the organ- 
‘tion and advertising manager of Insurance Company of North America, Phila- 
tiphia, harbors a disturbing thought. Photo by Carl Crummett, advertising Judges in the second painting contest sponsored by J. A. Paasche, of Chicago, with winning picture, “The Farmer,” by Walter 

manager, American Mutual Liability Insurance Co., Boston. ° F. Bomar. Left to right, D. C. Watson, Andrew Olsen, W. A. Kittridge, A. W. Duncan and Jay Brown. 
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brief note from someone you know 


—someone who counts—secures your 


attention for a piece of paper which 


T 


might otherwise lie on your desk for a week, unread. 


Your advertisement, however potent its message, gains 
weight and attention value when it is strongly intro- 
duced to the reader... . 


Introduced, for example, by TIME. TIME has long been | 
known to its readers as a magazine that does not trifle 
with their attention. Everything that appears between 
the covers of TIME is there because the editors believe 
it deserves to be read. The confidence earned by this 


policy enables TIME to introduce advertisers’ mes- 
sages to the TIME audience. 


In TIME, your advertisement may fairly be regarded 

eee.as a collaboration with TIME’s editors. Inevitably, it 

é | gains weight by the association. More than 800 adver- 

Py *"tisers, aware of this fact, hire TIME to publish their 

copy side by side with world news; to carry it into the 

nw at homes of intelligent, well-informed people; to speed 
"it onts errand with an introduction by Time. 
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